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Course Objectives:

1. Focus on improving students’ reading, writing, listening and speaking skills in English.

2. Make students read thematically related literary texts to make them informed about
issues and utilise the literary texts to improve students’ vocabulary; and also their
ability to skim and scan written material.

3. To understand the importance of effective communication in business by learning
about the theory of business communication and also improve written language by
writing letters of enquiry and reply to enquires.

4. Prepare students to listen to spoken English with the help of information and
communication technology (ICT).

5. Teach students to speak English required for routine daily conversations, combining it
with training in listening to similar talks.

6. Specifically focus on grammar topics to improve writing and speaking skills.

Learner Outcomes:
At the end of Semester |, students would be able to acquire the following competencies:
1. Reading of short imaginative texts to learn new words and acquire information about
themes.
2. Apply business communication strategies and principles to prepare effective
communication for business situations.



3. Writing grammatically correct sentences to communicate through business letters.

4. Understanding of spoken English and ability to converse in English about routine

matter.

Module Module Specific | Content Weighta | Instructi | Credits Evaluation
Objectives ge on Time
IE EE
Weightage | Weighta
ge
I: Reading To inform Selected two short 25 20 1 5 20

Comprehension
and Vocabulary
Enhancement

about issues
and utilize the
literary texts
to improve
students’
vocabulary;
and, also their
ability to skim
and scan
written
material

fictions from Imaging
the Other, Ed. Sara
Rai, Katha-1999.

1. ‘The Stove’,
Premendra
Mitra

2. ‘Theresa’s
Man’,
Damodar
Mauzo

OR

Selected story from

Feluda —Satyaijit Ray,

Trans. Gopa

Majumdar, Penguin

Evergreens, Penguin

Books, India, 2011.

1. ‘Kailash

Chowdhury’s
Jewel’

OR
Selected two short
fiction from Indian
Short
Stories(1900-
2000) - Ed. E.V.
Sahitya Akademi, ,
New Delhi, 2000.




2. ‘The Shroud’,
Premchand

3. ‘In the Flood’,
Thakazhi
Sivasankara
Pillai

The teacher may
select any one section
from the
recommended titles.
The teacher is
expected to make a
glossary of words with
their meanings
relevant to the story.

II: Business Tounderstand | The student is |25 10 20
Communication | the introduced to the

importance objectives and

of effective process of business

communicati | communication;

onin parts of business

business. letters and layouts

Tointroduce | of business letters.

student to Also the theory of

the theory of | enquiry letters and

Business reply to enquiries

Communicati | will be introduced

on to the students.
Il: Business To apply The teacher must |25 10 20
Letter Writing understanding instruct students in

of Business writing business

Communicatio related enquiry

n through

letter writing

letters and reply to
enquiries.

(Instruction: The
teacher must make
the students send
the above letters as
an email, once they
learn to write it in
the structure of a
conventional letter.
This will make the




students  familiar
with the process of
sending emails and
the interface of
popular email
services.)

IV: Listening and
Speaking Skills;
Understanding
Grammar

To prepare
students to
listen to
spoken
English, to
speak English
required for
routine daily
conversations
and also focus
on grammar
topics to
improve
writing and
speaking skills

1. The teacher can
read out from news
or feature articles
in the class and
then guestion
students to test
their
comprehension.

2. The teacher s
expected to use
podcasts or any
other online
resource for
improving listening
skills.

3. For conversation

practice the
teacher should
make students

speak sentences in
chorus, and then
move on to longer
dialogues and role

plays.

4. Grammar Modules

to be covered in
the semester:
verbs of ‘to be’;
tenses; active and
passive voice;
specific use of
‘want-somebody-
to’, ‘it-takes-(time)
to do’ and ‘get’ (as
in get married, get
dressed, get back,
get home and so
on.)

25

20

20




Evaluation Scheme:
A. Internal Examination: 25 Marks

1.
2.

The internal testing should be continual and spread over the semester.
Students’ acquisition of grammar should be evaluated for 10 marks through
worksheets.

Speaking and listening skill should be evaluated for 15 marks.

B. External Examination: 75 Marks

The pattern of the written exam would be as follows:

1.

4,
References:

A. Comprehension passage from the stories taught in class. The questions
about the passage should test skills to find out data, interpret information and
write a personal response. (Marks 15)

B. Objective questions about the short stories. The questions should aim to
check the students’ familiarity with the text. (Marks 05)

A. Business Communication Theory. (Marks 15)

B. Layouts of Business Letters. (Marks 05)

Enquiry and Reply to Enquiry. Give a choice of two topics each, student will
attempt one from each part. (Marks 15)

Grammar. (Marks 20)
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Communication Skills. Sanjay Kumar, Pushp Lata. Oxford University Press.
Effortless English. A) Hoge. LLC. 2014
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