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ABSTRACT

Self-compassion refers to being kind and understanding toward oneself, even in the face of
personal failings. This thoughtfulness and acceptance, though, are not limited to the self but can
be extended toward others as well. Helping attitude refers to a set of beliefs and behaviors
regarding assisting others. Life satisfaction refers to a person’s attitude or beliefs toward their
life as a whole and the degree to which they seem satisfied with it. Mental Health Professionals
are those individuals who work in the fields of counseling, psychology, psychiatry, marital and
family therapy, etc. The purpose of this study was to examine the effect of self-compassion on
helping attitude and life satisfaction among mental health professionals. Self-compassion was
measured using the Self-Compassion Scale (Neff, 2003b). Helping attitude was measured using
the Helping Attitude Scale (Nickell, 1998). Life satisfaction was measured using the Satisfaction
with Life Scale (Diener, et al., 1985). Data was obtained from a total of 66 Mental Health
Professionals. A one-way ANOVA was performed with the help of Statistical Package for Social
Sciences (SPSS) 20 to examine the influence of self-compassion on helping attitude and life
satisfaction. Statistical analysis indicated there is no significant difference in the level of helping
attitude (F(2.63= 1.457, n.s) and life satisfaction (F63= 1.842, n.s) in relation to self-compassion
among mental health professionals. Thus, the data obtained did not support the hypotheses. The

limitations and future implications of the study have been discussed.

KEYWORDS: Self-compassion, Helping attitude, Life satisfaction, Mental Health Professionals
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INTRODUCTION

Mental health professionals are known to be compassionate toward others and exhibit other-
oriented behavior. Nonetheless, dealing with others’ problems on a daily basis can be
emotionally as well as mentally taxing and can have a negative impact on other aspects of life as
well. They are prone to compassion fatigue because dealing with trauma and stresses of other
people can create secondary traumatic stress in the individual (Figley, 2002). Moreover, they are
long known to be at high risk to develop the burnout syndrome. Burnout tends to have a negative
impact on life satisfaction (Hombrados-Mendieta & Cosano-Rivas, 2011). Self-compassion is
said to be a valuable coping resource as it allows an individual to better understand their
inadequacies and failures and to deal with their own sufferings in a compassionate manner.
Similarly, self-compassion may influence an individual’s compassion towards others as well. In
a study conducted by Dev et al. (2018), the results indicated that greater trait self-compassion
was associated with lower burnout and predicted lower barriers to compassion. Thus, it is of
significant value to understand if and how self-compassion fosters a helping attitude and impacts
life satisfaction among mental health professionals. Moreover, it is appealing to study how self-

compassion, which is very much innate, influences helping attitude, which is other-oriented.
1.1 Research Questions

1. Does Self-Compassion have an effect on Helping Attitude among Mental Health
Professionals?
2. Does Self-Compassion have an effect on Life Satisfaction among Mental Health

Professionals?
1.2 Aims and Objectives
Aim:

To study the effect of Self-Compassion on Helping Attitude and Life Satisfaction among Mental

Health Professionals.
Objectives:
1. To study the effect of Self-Compassion on Helping Attitude.

2. To study the effect of Self-Compassion on Life Satisfaction.
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REVIEW OF LITERATURE
2.1 Self-Compassion and Helping Attitude

Neff and Pommier (2012) conducted a study to examine the link between self-compassion and
concern for the well-being of others. The results indicated that higher levels of self-compassion
were significantly linked to perspective taking and altruism. The findings suggest that, as self-
compassion involves stepping away from one’s own experiences to consider the shared human
experience, general perspective-taking capacities may be involved when confronting the

experiences of both self and others.

Correspondingly, in a research conducted by Marshall et al. (2019) who sought to examine the
relative roles of self-compassion and empathy in predicting pro-social behavior. Results showed
that self-compassion contributed uniquely to pro-social behavior and the effect sustained even
when controlling for the effects of empathy.

2.2 Self-Compassion and Life Satisfaction

Bluth and Blanton (2012) conducted a study to explore the influence of self-compassion on
emotional well-being. The results indicated that self-compassion predicted increases in life
satisfaction. Moreover, it was found that the component of common humanity was strongly
related to life satisfaction as the understanding that people are connected with each other through

their shared experience seems to contribute strongly to how satisfied people are with their lives.

In another study conducted by Bluth et al. (2016), the researchers examined age and gender
differences in the relationship between self-compassion and emotional well-being. The results
indicated that self-compassion is associated with greater life satisfaction and ability to tolerate

distress, and less perceived stress at all ages, among both males and females.
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METHOD
3.1 Research Hypotheses
Alternate Hypotheses:

1. There is a significant difference in the level of helping attitude in relation to self-

compassion among mental health professionals.

2. There is a significant difference in the level of life satisfaction in relation to self-

compassion among mental health professionals.
3.2 Participants

The target population for this study was mental health professionals, which included clinical
psychologists, counseling psychologists, psychotherapists, marriage and family counselors, and
addiction counselors. The sample population consisted of 66 participants and data were collected
from various hospitals, private clinics, de-addiction/rehabilitation centers, and counseling

centers.
3.2.1 Sampling Method
In the present study, Purposive Sampling and Snowball Sampling techniques were used.
3.2.2 Inclusion Criteria

Participants having minimum two years of full-time experience in the field and a
minimum qualification of postgraduate degree/diploma/certificate course in Psychology,
Clinical Psychology, Counseling Psychology, Psychotherapy, and M.Sc. in Counseling
and Family Therapy or any postgraduate course in Couple and Family Therapy were

included.

3.3 Variables
Independent Variable: Self-Compassion, consisting of three levels: High self-compassion,
Moderate self-compassion, Low self-compassion
Dependent Variables:
1. Helping Attitude
2. Life Satisfaction
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3.3.1 Operational Definitions

3.4 Tools

Independent Variable

Self-Compassion is operationally defined as being open to and moved by one’s
own suffering, experiencing feelings of caring and kindness toward oneself,
taking an understanding, nonjudgmental attitude toward one’s inadequacies and
failures, and recognizing that one’s own experience is part of the common human
experience (Neff, 2003a). Total mean score between 1-2.5 indicates low self-
compassion, between 2.5-3.5 indicates moderate self-compassion, and between
3.5-5 indicates high self-compassion.

Dependent Variables

1. Helping Attitude is operationally defined as the beliefs, feelings, and
behaviors related to helping people (Nickel, 1998).

2. Life Satisfaction is operationally defined as a global assessment of a

person’s quality of life according to his own chosen criteria (Shin &

Johnson, 1978).

Mental Health Professionals is operationally defined as professionals who work

in the fields of counseling, psychology, marital and family therapy (Sperry, 2006).
Controlled Variables

Factors such as years of experience and qualification were considered as

controlled variables for the research study.

3.4.1 Self-Compassion Scale (SCS) (Neff, 2003b)

The Self-Compassion Scale was developed by Kristin Neff in 2003. It consists of 26

items divided among 6 subscales. The subscales Self-judgement, Isolation, and Over-

identification are reverse scored. A total score is obtained by summing up the scores on

all 26 items. Total mean score between 1-2.5 indicates low self-compassion, between 2.5-

3.5 indicates moderate self-compassion, and between 3.5-5 indicates high self-
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compassion. Response to each item is given using a 5-point Likert scale with 1 being
‘almost never’ to 5 being ‘almost always’. The test-retest reliability of the SCS during a
3-week interval was found to be .93. The internal reliability of the SCS was found to be
92,

3.4.2 Helping Attitude Scale (HAS) (Nickell, 1998)

The Helping Attitude Scale was developed by Gary S. Nickell in the year 1998. Response
to each item is given using a 5-point Likert scale with 1 being ‘strongly disagree’ to 5
being ‘strongly agree’. The scale consists of 20 items The responses on six items are
reverse scored. The scores on all 20 items are summed up and a total score is obtained.
The scores on the HAS range from 20 to 100 with 60 being the neutral score. The test-
retest reliability of the HAS was found to be .837. The internal consistency (Cronbach’s
Alpha) was found to be .869. The scale is reported to have good construct validity
(Nickell, 1998).

3.4.3 Satisfaction with Life Scale (SWLS) (Diener et al., 1985)

The Satisfaction with Life Scale was developed by Ed Diener, et al. (1985). It is a 5-item
instrument and response to each item is given using a 7-point Likert scale with 1 being
‘strongly disagree’ to 7 being ‘strongly agree’. Scores obtained on all items are summed
up to obtain a total score ranging from 5 to 35. A score of 20 represents a neutral score.
Diener et al. (1985) reported a coefficient alpha of 0.87 for the scale and a 2-month test-
retest stability coefficient of 0.82. It has a criterion related validity of .82. Pavot and

Diener (1993) have provided evidence for the construct validity of the scale.
3.5 Research Design

The study was a quantitative research adopting a quasi-experimental design, having one
independent variable with three levels and two dependent variables.

3.6 Procedure

The aims, objectives, and applications of the study were explained to the participants, consent
forms were distributed for those who were willing to participate in the study, and scales were

administered.



In-Quest: Students’ Research Compendium

3.7 Ethical Considerations

Before distributing the consent forms, the participants were provided with appropriate and honest
information regarding the aims and objectives of the study. The participating mental health
professionals were asked to personally sign the consent forms. The obtained data was kept
confidential and the participants were made aware of the confidentiality clause. It was ensured
that after the conduction of the study, the obtained results would not be published or used for any

other purpose without the consent of the participants.
3.8 Data Analysis

To study the effect of ‘Self-Compassion’ on ‘Helping Attitude’ and ‘Life Satisfaction’ among
Mental Health Professionals, One-way ANOVA was calculated.

RESULTS

The present research aimed at studying the effects of Self-Compassion on Helping Attitude and
Life Satisfaction among Mental Health Professionals. The obtained data was analyzed using One
Way Anova with the help of Statistical Package for Social Sciences (SPSS) 20.

Table 4.1, Descriptive Statistics table of Variables

M SD N
Self-Compassion 2.92 1.02 66
Helping Attitude 82.14 8.12 66
Life Satisfaction 24.44 6.44 66

From Table 4.1, it can be observed that the Mean Self-Compassion was 2.92 and the Standard
Deviation obtained was 1.02 (N=66). The Mean Helping Attitude was found to be 82.14 and the
Standard Deviation obtained was 8.12 (N=66). The Mean Life Satisfaction was 24.44 and the
Standard Deviation obtained was 6.44 (N=66).
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Table 4.2, Descriptive Analysis: Helping Attitude among Mental Health Professionals scoring

High, Moderate, and Low on Self-Compassion

N Mean SD
High Self-Compassion 24 83.45 6.88
Helping -
) Moderate Self-Compassion 21 79.67 5.47
Attitude
Low Self-Compassion 21 83.09 10.96

From Table 4.2, it can be observed that the Mean Helping Attitude of the group High on Self-
Compassion (N=24) is 83.45 and the Standard Deviation obtained is 6.88. For the group
Moderate on Self-Compassion (N=21), the Mean Helping Attitude is 79.67 and the Standard
Deviation obtained is 5.47. The Mean Helping Attitude obtained for the group Low on Self-
Compassion (N=21) is 83.09 and the Standard Deviation is 10.96.

Table 4.3, Inferential Statistics: Analysis of Variance of Helping Attitude among Mental Health

Professionals who fall under High, Moderate, and Low Self-Compassion

Sum of Squares  df  Mean Squares F Sig.
Between Groups 189.338 2 94.669 1.457 n.s
Helping —
) Within Groups 4092.435 63 64.959
Attitude
Total 4281.773 65

With reference to Table 4.3, it can be observed that the F value of Helping Attitude is 1.457 at df
2 which is not significant at 0.05 level. This indicates that there is no significant difference in the
level of Helping Attitude in relation to High, Moderate, and Low Self-Compassion. Thus, the
null hypothesis, ‘There is no significant difference in the level of helping attitude in relation to

self-compassion among mental health professionals,” was retained.

Figure 1 represents the graphical representation of the mean scores obtained for Helping Attitude

among Mental Health Professionals in relation to High, Moderate, and Low Self-Compassion.
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The x-axis represents the level of Self-Compassion, i.e. High, Moderate, and Low. The y-axis

represents the estimated marginal means of Helping Attitude.

Table 4.4, Descriptive Analysis: Life Satisfaction among Mental Health Professionals scoring

High, Moderate, and Low on Self-Compassion

N Mean SD

High Self-Compassion 24 25.79 4.73

Life Moderate Self-Compassion 21 22.29 6.83
Satisfaction -

Low Self-Compassion 21 25.05 7.43

From Table 4.4, it can be observed that the Mean Life Satisfaction for the group High on Self-
Compassion (N=24) is 25.79 and the Standard Deviation obtained is 4.73. For the group
Moderate on Self-Compassion (N=21), the Mean Life Satisfaction is 22.29 and the Standard
Deviation obtained is 6.83. The Mean Life Satisfaction obtained for the group Low on Self-
Compassion (N=21) is 25.05 and the Standard Deviation is 7.43.

Table 4.5, Inferential Statistics: Analysis of Variance of Life Satisfaction among Mental Health

Professionals scoring High, Moderate, and Low Self-Compassion

Sum of Squares  df  Mean Squares F Sig.
Between Groups 149.061 2 74.531 1.842 n.s
Life
_ _ Within Groups 2549.196 63 40.463
Satisfaction
Total 2698.258 65

With reference to Table 4.5, it can be observed that the F value of Life Satisfaction is 1.842 at df
2 which is not significant at 0.05 level. This indicates that there is no significant difference in the
level of Life Satisfaction in relation to High, Moderate, and Low Self-Compassion. Thus, the
null hypothesis, ‘There is no significant difference in the level of life satisfaction in relation to

self-compassion among mental health professionals,” was retained.



In-Quest: Students’ Research Compendium

Figure 2 represents the graphical representation of the mean scores obtained for Life Satisfaction
among Mental Health Professionals in relation to High, Moderate, and Low Self-Compassion.
The x-axis represents the level of Self-Compassion, i.e. High, Moderate, and Low. The y-axis
represents the estimated marginal means of Life Satisfaction.

DISCUSSION

It was hypothesized that, ‘There is a significant difference in the level of helping attitude in
relation to self-compassion among mental health professionals.” The results of the statistical
analysis show that there is no significant difference in the level of Helping Attitude as a function
of Self-Compassion. The contradictory results can be explained with the help of a study by Neff
and Pommier (2012) who sought to determine the effects of self-compassion on compassion for
altruism among three different participant groups. They found that there was no significant
association between self-compassion and altruism among undergraduate students. To further
explore this issue, they calculated the level of empathic concern with low and high self-
compassion. It was found that regardless of low or high self-compassion, almost the same level
of empathic concern for others was observed. As asserted by the empathy-altruism hypothesis,
empathic concern influences the motivation to help others (Batson, 2011). The current study did
not control for the level of empathy among the participants. Thus, the obtained results are not
inline as the participants may have greater empathic concern for others and may exhibit more
kindness regardless of high or low self-compassion.

The second hypothesis stated that, ‘There is a significant difference in the level of life
satisfaction in relation to self-compassion among mental health professionals.” The results of the
statistical analysis show that there is no significant difference in the level of Life Satisfaction as a
function of Self-Compassion. Such contrary results were obtained by Shapiro et al. (2005) as
well, who sought to examine the effects of a short-term stress management program,
mindfulness-based stress reduction, on health care professionals. They performed a regression
analysis to estimate the relationship between self-compassion and life satisfaction and found that
self-compassion did not have predictive power for life satisfaction. Several factors can be taken
into consideration to explain these results. Personality traits may also influence satisfaction with

life. Haslam et al. (2005) studied the mediating role of the Big Five personality traits in the

10
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association between values and life satisfaction. They stated that low neuroticism and high
openness, conscientiousness, extraversion, and agreeableness are consistently associated with
greater life satisfaction. Personality traits of participants were not considered, which may have
influenced satisfaction with life.

Taking into consideration the explanations and the obtained data, the null hypotheses were

retained.

LIMITATIONS

A major limitation of the study was the small sample size as data was obtained from a total of 66
participants. Additionally, variables such as gender, social norms, personality characteristics, etc.
which may influence the variables were not considered. Furthermore, individuals may give
socially desirable answers in order to portray themselves in a good light. As mental health
professionals are expected to uphold a positive helping attitude, there is a possibility that they

may respond in a way to conform to these expectations.

IMPLICATIONS

Mental health professionals are exposed to a wide variety of stressors on a daily basis which may
affect their effective functioning and quality of life leading to compassion fatigue and burnout.
Thus, it becomes important to provide intervention strategies to help them cope with their
stressors effectively. The results of the current study suggest that there is no effect of self-
compassion on helping attitude and life satisfaction. However, there are several other factors
influencing helping attitude and life satisfaction which can be taken into consideration when
designing interventions. As a number of research have shown the positive effects of self-
compassion on helping attitude and life satisfaction, interventions aimed at increasing
compassion towards self must be considered. Variables such as gender, personality
characteristics, and empathy can be considered in future studies. Furthermore, longitudinal
studies can be conducted to understand the effect of self-compassion interventions on

compassion fatigue, burnout, helping attitude, and life satisfaction.

11
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CONCLUSION

The results of the study indicate that there is no significant influence of self-compassion on

helping attitude and life satisfaction. Thus, the null hypotheses, ‘There is no significant

difference in the level of helping attitude in relation to self-compassion among mental health

professionals,” and ‘There is no significant difference in the level of life satisfaction in relation to

self-compassion among mental health professionals,” were accepted.
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ABSTRACT

Emotional Intimacy is defined as a perception of closeness to another that allows sharing of
personal feelings, accompanied by expectations of understanding, affirmation and
demonstrations of caring. (Sinclair, G, Dowdy, & W., 1985). Emotional Expressivity is
defined as ‘the extent to which individuals outwardly display their emotions. (Gross & John's,
1997).

Relationship Satisfaction is defined as an interpersonal evaluation of the positivity of feelings
for one’s partner and attraction towards the relationship. (Rusbult & Bunk, 1993).

A strong relationship is when there is strong Emotional Intimacy that is closeness and trust
develops when there are no barriers between the couple that is when there is healthy and hearty
expression of the emotions between the couple the relationships grows and helps the couple
under each other in a better way which gives them a sense of satisfaction in their relationship.
The purpose was to study the effect of emotional intimacy on emotional expressivity and
relationship satisfaction among married women. To measure these variables, emotional
intimacy scale EIS- Sinclair and Dowdy, 2005 was used, Emotional expressivity scale EES-
Ann M. Kring, David A. Smith, and John M. Neale was used, Relationship Assessment Scale by
Hendrick was used. The data that was obtained has been analyzed by using independent
samples t-test.

The results showed that there was no significant effect of Emotional Intimacy on emotional
Expressivity. However, there was a significant difference on the effect of Emotional Intimacy
on Relationship Satisfaction t (42)= 4.12; p<0.000.

KEYWORDS: Emotional intimacy, Emotional expressivity, Relationship satisfaction.
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INTRODUCTION

11 Overview:
The word emotion is derived from a Latin word ‘emovere’ which means ‘to strip up’, ‘to

agitate’ or ‘to exite’. (S.K, 1998)

Emotions are crucial to our ability to adapt to the challenges of our daily life. If we are
feeling good or have started the day with positive mind, we are able to pull the most
difficult task with all ease, however when we aren’t feeling good, we are unable to even
pull a small fun activity. Emotions also affect our relationship with others and self.
(Krauss, 2012)

Women’s nonverbal sensitivity helps explain their greater emotional literacy. Women’s
skill at decoding others emotions may also contribute to their greater emotional
responsiveness. Emotionality is truer of women. Women rejoice with those who rejoice and
weep with those who weep. Women also tend to experience emotional events such as
viewing pictures of mutilation, more deeply, with more brain activation in areas sensitive to
emotion. (David, 2013)

1.2 Emotional Intimacy:

Intimacy is often linked to sex. However emotional intimacy is as important as relationship.
If there’s an emotional distance between you and your partner. However, if you could open
up and disclose your deepest thoughts, emotions and feelings to your partner. This will
help you know yourself better and also you would know your partner in a better way which
will eventually help you create a stronger bond with your partner. Emotional intimacy is a
sense of closeness developed with another person over time. Emotional intimacy gives
you the feeling of safety, having your thoughts and feelings accepted. Emotional intimacy
is different for different individual. However lack of emotional intimacy in one’s

relationship can spoil one’s love life and sex life. (Suzannah, 2017).

1.3 Emotional Expressivity:

Emotional expression consists of both verbal & non-verbal behaviour. It speaks about
one’s internal state and takes place with or without self-awareness. People express their
emotions in several ways such as facial expression, laughing, crying, frowning, and

storming out of room. (James & John, 1997)
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1.4 Relationship Satisfaction:

Satisfaction is an important indicator of the quality of a relationship. It has an
consequences for the longevity of the relationship, as less satisfied relationship are more
likely to end. Women’s marital satisfaction in contrast appears to be two dimensional. The
first factor is over all happiness in marriage and the second dimension concerns the ways in
which the couple relates to other people, which includes proper behaviour with the family

members and friends. (Thomson, 2008)

1.6 Research Question:

What is the effect of emotional intimacy on emotional expressivity?

What is the effect of emotional intimacy on relationship satisfaction?

1.7  Aims and Objectives:

Aim:

To study the effect of Emotional Intimacy on Emotional Expressivity and Relationship

Satisfaction among married women.

Objectives:

1. To study the effect of Emotional Intimacy on Emotional Expressivity.

2. To study the effect of Emotional Intimacy on Relationship Satisfaction.

REVIEW OF LITERATURE

Emotions play a key role in interpersonal relations. The way they are exposed, understood,
balanced and communicated alters the character and condition of romantic relations.
(Parker, 2020)

Emotional Intimacy is described as the proximity or closeness in which partners feel
secure, loved and appreciated. It flourishes the trust and the communication. Relationships
that have inadequate Emotional Intimacy often have lack of trust, poor communication and
hidden emotions. Being emotionally available and building Emotional Intimacy is a critical
part of Relationship Satisfaction. (Parker, 2020)
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2.1 Emotional Intimacy and Relationship Satisfaction:

People often seek for an emotional bond that is being accepted for who they are, loved for
being themselves and sharing happiness in tough times. They yearn from trust, contentment
and closeness. Emotional Intimacy is an experience or a set of feelings which are vital for
Relationship Satisfaction. (moms, 2016)

A study by yoo 2013, on couple intimacy and relationship satisfaction: A comparison study
between clinical and community couples. The results demonstrated that distressed
treatment-seeking couples’ levels of differentiation, emotional and sexual intimacy, and
relationship satisfaction were significantly lower than those of satisfied, non-treatment-
seeking couples. Similar results were scene in another study.

In a study conducted by S, Gangamma and H. (2013). Couple communication, emotional
and sexual intimacy and relationship satisfaction. The results of path analysis suggested that
sexual satisfaction significantly predicted emotional intimacy for husbands and wives, while
emotional intimacy did not appear to have a significant influence on sexual satisfaction.
Gender differences were revealed in terms of how a spouse's perception of sexual

satisfaction is associated with his or her partner's relationship satisfaction.

2.2 Emotional Intimacy and Emotional Expressivity:

The current study by Roslyn M. Sparrevohn, (2009) examined aspects of communication
and intimacy between people with social phobia and their romantic partner.

The group differences did not differ significantly by gender. A continuous measure of
social anxiety also correlated significantly with the three relationship measures and these
associations held for emotional expression and self-disclosure after controlling for levels
of dysphoria. People with social phobia report reduced quality within their romantic
relationships, which may have implications for impairment, social support and ultimately
maintenance of the disorder.

This research was conducted by (Terblanche, 2011) to examine the relationship between
Shyness and Emotional Intimacy within the context of other variables. The variable in this
study was statistically significantly related to Emotional Intimacy in presence of remaining

predictors.
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METHODOLOGY

3.1 Hypotheses

Alternative Directional Hypothesis:

1: There is a significant difference in the level of emotional expressivity of individuals
scoring high on emotional intimacy as compared to individuals scoring low on

Emotional Intimacy.

2: The is a significant difference in the level of relationship satisfaction of individuals
scoring high on Emotional Intimacy as compared to the individuals scoring low on

Emotional Intimacy.

3.2  Participants:

Sampling was done with 50 married women, with 5 years of marriage.
3.2.1 Sampling Technigue:

Purposive sampling was done, as the population was married women’s.

3.3 _Operational Definition:

Independent Variable:

Emotional Intimacy: Emotional intimacy involves a perception of closeness to

another that allows sharing of personal feelings, accompanied by expectations of
understanding, affirmation and demonstrations of caring. Higher the score greater the

perceptions of emotional nimey.

Dependent Variables:

Emotional Expressivity: Emotional expressivity is defined as an adjunct to measure of

ambivalence over emotional strivings. High scores indicate high emotional expression.

Relationship Satisfaction: Relationship satisfaction is defined as the positivity of
feelings for one’s partner and attraction to the relationship. The scores for the scales lies

between 7 to 35 which indicates high relationship satisfaction as well as low satisfaction.
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3.4 Tools:

34.1 Emotional intimacy scale:

Emotional intimacy scale (EIS) by Sinclair and Dowdy, 2005, 5 items will be scored on
a 5 point scale from 1 strongly disagree to 5 strongly agree, high score indicating greater
perception of emotional intimacy. The reliability was found to be .88 and the validity
was found to be .85.

3.4.2 Emotional expressivity scale:

Emotional expressivity scale (EES) by Ann. M. Kring, David A. Smith and John M.
Neale, 1994, 17 items will be scored on 7point likert scale scores will be interpreted by
doing a median spilt of the total scores. The reliability was found to be .90.

343 Relationship satisfaction scale:

Relationship assessment scale (RAS) by Hendrick, 1988, 7 items will be scored ona 5
points ranging from 1 low satisfaction to 5 high satisfaction, higher the score the more
satisfied the respondent is with her relationship. The reliability was found to be .48 and
the validity was found to be .86.

3.5 Research Design:
This research was quasi-experimental design. There was no random assignment of the

test.

3.6  Procedure:

Married women were approached in Mumbai city to study the effects of emotional
intimacy on emotional expressivity and relationship satisfaction among married women.
Application of the studies were explained. Consent forms was distributed. The
questionnaire of emotional intimacy scale, emotional expressivity scale and relationship
assessment scale were provided manually to the participants and relevant data was

collected.
3.7 Ethical Consideration:

Before distributing the consent forms, measures were taken to provide appropriate and

honest information regarding the aims and objectives of the study. The consent forms were
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given personally to the participating women’s. However participants were allowed to
withdraw themselves from the research at any given point of time. The data was kept
highly confidential. Steps were taken to ensure that after the conduction of the study, the
data will not be published without the consent of the participants.

3.8 Data Analysis:

t-test was used in order to determine and analyse the obtained data. There were two groups
of the independent variable i.e. high and low and then the relationship with each of the
dependent variables was measured. Whether there is a significant difference between the

two groups.

RESULTS

4.1 Descriptive Statistics Table of Variables

N Minimum Maximum  Mean Std Deviation
Emotional intimacy 44 6 25 19.84 4.817
Emotional expressivity 44 41 94 62.50 10.795
Relationship satisfaction 44 14 35 28.32 D5.905
Valid N (list wise) 44

Table no. 4.1 indicates that the Mean and Standard Deviation of Emotional Intimacy is 19.84
and 4.817 (N=44) respectively. The calculated Mean and Standard Deviation of Emotional
Expressivity was found to be 62.50 and 10.795 (N=44) respectively. The table indicates that the
Mean and Standard Deviation of Relationship Satisfaction is 28.32 and 5.905 (N=44)

respectively.

Table No.4.2 Mean obtained for Emotional Expressivity.

Emotional N M SD
Intimacy
Emotional High 22 62.00 9.44
Expressivity
Low 22 62.45 12.4
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Table No.4.3 Mean difference in Emotional Expressivity between individuals with high

and low Emotional Intimacy.

t-test for Equality of Means

T Df P
(2-tailed)
Emotional 1.93 42 .892

Expressivity

In order to determine if there exists a significant difference between the means of group
each on an independent samples t-test was conducted. As it can be seen from the table 4.3
the mean difference between emotional expressivity scores of individuals with low
emotional intimacy and high emotional intimacy was found to be 193 which was not
significant at .848 level [t(42)= 193], p>.848. Hence there is no significant relationship
between the 2 groups.

Table no.4.4 Mean difference for Emotional Intimacy and Relationship Satisfaction among
married women.

Emotional N M SD
Intimacy
Relationship High 22 31.45 4.55
Satisfaction
Low 22 25.18 5.48

As observed from the above table 4.4, it can be seen that the mean relationship satisfaction
scores for the individuals who scored high on emotional intimacy was 31.45 and for those
who scored low on emotional intimacy was 25.18. The standard deviation for the same was

found to be 4.55 and 5.48 respectively.

22



In-Quest: Students’ Research Compendium

Table no.4.5 Mean differences in Relationship Satisfaction between individuals with high and

low Emotional Intimacy.

t-test for Equality of Means
t Df P
(2-tailed)
Relationship 4.12
Satisfaction 6.27 0.000

In order to determine if there exists a significant difference between the means of the group
each on an independent samples t-test was conducted. As it can be seen from the table 4.5 the
mean difference between Relationship Satisfaction scores of individuals with low Emotional
Intimacy and high Emotional Intimacy was found to be 4.12 which was significant at 0.000
level [t(42)= 4.12, p<0.000]. Hence there exists a significant relationship between the 2
groups.

DISCUSSION

The aim of the present study is to study the effect of Emotional Intimacy on Emotional
Expressivity and Relationship Satisfaction among married women. For this purpose 3
variables were studied and hypotheses were formulated in order to determine if change in

independent variable brings about any change in the dependent variable.

It was hypothesized that “the level of Emotional Expressivity is higher in women with high
Emotional Intimacy as compared to the ones with lower Emotional Intimacy” the obtained
results is not significant thus the null hypothesis that is “there is no significant difference in

level of Emotional Expressivity in relation to Emotional Intimacy” was accepted.

An independent samples t-test was computed to analyze the obtained data and determine if
there was any difference between the independent and the dependent variable. The acquired
results showed that there is no difference between level of Emotional Expressivity and
Emotional Intimacy. The existing results were found to be in line with the findings of other
researchers who conducted studies on Emotional Expressivity and Emotional Intimacy.

A study in 2013, on couple intimacy and relationship satisfaction: A comparison study
between clinical and community couples. The results demonstrated that distressed treatment-

seeking couples’ levels of differentiation, emotional and sexual intimacy, and relationship
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satisfaction were significantly lower than those of satisfied, non-treatment-seeking couples.

Similar results were scene in another study.

With respect to the 2™ hypothesis of this study states that “the level of Relationship
Satisfaction is higher in women with high Emotional Intimacy as compared to the ones with
lower Emotional Intimacy” the obtained results is significant thus the alternative hypothesis is

accepted and null hypothesis is rejected.

An independent samples t-test was computed to analyze the obtained data and determine if
there was any difference between the independent and the dependent variable. The obtained
results showed that there is a significant difference between level of relationship satisfaction
and emotional intimacy. The existing results were found to be in line with the findings on

other researchers who conducted studies on relationship satisfaction and emotional intimacy.

LIMITATION

The limitation of this research is that participants who were in heterosexual relationship
and were married for minimum of 5 years were only considered for this research. Since the

sample size was limited the effects and causes cannot be generalized.

IMPLICATIONS

The findings of the study suggest that it can be applied to relationship counseling and couples
therapy to improve emotional intimacy and relationship satisfaction. As these might help how
partners can work on their relationship which will help them develop more warmth and
closeness between them. Also training the couples in emotional skills may help them improve

their relationship.

The factors that affected can be taken into consideration. Further researches are needed on

emotional expressivity.

CONCLUSION

Therefore, through the present study we can conclude that Emotional Expressivity has no
significant effect on Emotional Intimacy. However, there is an effect of Emotional Intimacy

Relationship Satisfaction.
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ABSTRACT

Gratitude is the feeling of appreciation by a beneficiary towards a benefactor. Gratitude is
expressed when a beneficiary receives any kind of help from another individual who has
brought about some kind of positive outcome for the beneficiary. Helping attitude is a belief
regarding aiding others. It is the act of providing assistance to any individual in need. Life
satisfaction, a component of subjective well-being, is the perception of an individual about
his or her life according to how satisfied they are with their lives. Nurses are important
individuals of the healthcare system who are trained to care for the sick, especially in a
hospital. The purpose of the study was to examine the effect of gratitude on helping attitude
and life satisfaction among nurses. Gratitude was measured by the Gratitude Questionnaire-
Six Item Form (GQ-6) (McCullough et al., 2002). Helping attitude was measured by the
Helping Attitude Scale (HAS) (Nickell, 1998). Life satisfaction was measured by Satisfaction
with Life Scale (SWLS) (Diener et al., 1985). A total of 64 nurses from various hospitals
participated in the present study. An independent samples t-test was performed using the
Statistical Package for Social Sciences (SPSS) 20 to analyse the effect of gratitude on helping
attitude and life satisfaction. The results of the study indicated that there is no effect of

gratitude on helping attitude as well as life satisfaction among nurses.

KEYWORDS: Gratitude, Helping Attitude, Life Satisfaction, Nurses
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INTRODUCTION

Gratitude is defined as the positive emotion that an individual feels when another person has
intentionally given, or tried to give, one something of value (McCullough et al., 2001;
McCullough & Tsang, 2004). Across different investigations, gratitude has been related to higher
levels of well-being (Wood et al., 2010) and pro-social behaviour (McCullough et al., 2008).
According to Nickell (1998), helping attitudes are the beliefs, feelings and behaviours related to
helping. The three major indicators of subjective well-being include life satisfaction, positive
affect, and negative affect (Diener, 1984). According to Shin and Johnson (1978), life
satisfaction is the “global assessment of a person’s quality of life according to his chosen
criteria.”

Nursing is one among the careers in which the level of helping attitude and altruism is expected
to be high (Nirmal & Malagi, 2019). Thus, the rationale of the present study is to understand
whether gratitude increases the level of helping attitude and life satisfaction among nurses. With
the help of many gratitude intervention techniques, the level of gratitude can be increased among
nurses which will lead to the increase in their helping attitude towards other people and their life

satisfaction.

1.1 Research Questions
1. What is the effect of Gratitude on Helping Attitude among Nurses?
2. What is the effect of Gratitude on Life Satisfaction among Nurses?

1.2  Aims & Objectives
Aim
To study the effect of Gratitude on Helping Attitude and Life Satisfaction among Nurses.

Objectives
1. To study the effect of Gratitude on Helping Attitude.

2. To study the effect of Gratitude on Life Satisfaction.

REVIEW OF LITERATURE
2.1 Gratitude and Helping Attitude
Jo-Ann Tsang (2006) conducted a study to examine whether gratitude motivates individuals to
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act pro-socially towards others. Results indicated that participants were encouraged to act pro-
socially when they had felt grateful after receiving a favour compared to participants who were
in the chance condition.

Similar findings were obtained in a study by Wangwan (2014) that examined the relationship
between gratitude and pro-social motivation of Thai high school and undergraduate students. The
results indicated that when the participants received a favour, they reported a feeling of
appreciation, indebtedness and general positive feelings. The results also showed that the feeling

of appreciation increased pro-social motivation.

2.2  Gratitude and Life Satisfaction

Yildirim and Alanazi (2018) examined to study the mediating role of perceived stress on
gratitude and life satisfaction. Results indicated that gratitude positively predicted life
satisfaction. Stress negatively predicted life satisfaction. Thus, the results showed that being
grateful for things in life lead to reduced level of stress and higher life satisfaction.

Results were similar in a study conducted by Unanue et al. (2019) to examine the reciprocal
relationship between gratitude and life satisfaction. The results showed that individuals with
higher than average levels of gratitude is likely to show higher than average life satisfaction. It
also showed that individuals with higher than average life satisfaction is likely to show higher

than average gratitude.

METHOD
3.1 Research Hypotheses
Alternate Hypotheses:
1. There is a significant difference in the level of Helping Attitude of individuals scoring
high on Gratitude compared to individuals scoring low on Gratitude.
2. There is a significant difference in the level of Life Satisfaction of individuals scoring

high on Gratitude compared to individuals scoring low on Gratitude.

3.2 Participants
Nurses are operationally defined as professionals who work in hospital settings to take care of
the patients admitted there. The sample population consisted of 64 female nurses, in the age

range of 25-35 and data was collected from various hospitals of Mumbai and Navi Mumbai.
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3.2.1 Sampling Method
In the present research study, purposive sampling method was used.
3.2.2 Inclusion Criteria
1. Only female nurses were considered in the study.
2. Nurses having a minimum educational degree of G.N.M. / BSc Nursing/ Post BSc
Nursing were considered for the present study.
Nurses who are in the age range of 25-35 were considered for the present study.

4. Nurses having a minimum work experience of one year were considered in the study.

3.3  Variables
Independent Variable:
1. Gratitude

Dependent Variables:
1. Helping Attitude
2. Life Satisfaction
3.3.1 Operational Definitions
e Independent Variable
Gratitude is operationally defined as the positive emotion that an individual feels
when another person has intentionally given, or tried to give, one something of
value (McCullough et al., 2001; McCullough & Tsang, 2004). A score of 31 was
obtained as a neutral score after a median split was performed.

e Dependent Variables
1. Helping Attitude is operationally defined as the beliefs, feelings and behaviours
related to helping (Nickell, 1998).
2. Life Satisfaction is operationally defined as “global assessment of a person’s
quality of life according to his chosen criteria” (Shin & Johnson, 1978).
e Control Variables
Factors like the gender, age and educational qualification of the nurses were considered
as control variables of the present research study. Their working experience was also

taken as a control in the present study.
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3.4  Tools

3.4.1 The Gratitude Questionnaire-Six Item Form (GQ-6) (McCullough et al., 2002):

The GQ-6 was developed by McCullough et al. in 2002. It is a self-report instrument designed to
measure the level of gratitude in individuals. The scale has 6 items. Each item is responded to on

999 ¢¢ 29 ¢

a 7 point Likert scale described as “strongly disagree”, “disagree™ “slightly disagree”, “neutral”,

“slightly agree”, “agree” and “strongly agree”. The scores are added up to get a full score. Items
3 and 6 are reverse scored. The scores can range from 6 to 42. The scale has an internal
consistency reliability of .82. The discriminant validity of the scale showed good correlations
with different constructs like life satisfaction, vitality, happiness, optimism and hope.

3.4.2 The Helping Attitude Scale (HAS) (Nickell, 1998):

The Helping Attitude Scale was developed by Gary S. Nickell in 1998. It is a self-report
instrument designed to measure the helping attitude of individuals. The scale has 20 items. Each
item is responded to on a 5 point Likert scale described as “strongly disagree”, “disagree”,
“undecided”, “agree” and “strongly agree”. Items 1, 5, 8, 11, 18, 19 are reverse scored. The
scores for each item are summed up to form an overall score, ranging from 20 to 100. According
to the author, a 60 is a neutral score. Scores above 60 indicate that individuals are high on
helping attitude and those below 60 indicate low helping attitude. The test-retest reliability of the
HAS was found to be 0.85. The construct validity of HAS has shown that according to Batson’s
(1991) Empathy-Altruism hypothesis, the HAS is strongly related to the Empathic Concern (EC)
subscale (r = .526, p < .001). It is also positively correlated with the Self Report Altruism Scale,
Social Responsibility Scale, Internal Locus of Control and Higher beliefs in a just world.

3.4.3 The Satisfaction with Life Scale (SWLS) (Diener et al., 1985):

The Satisfaction with Life Scale was developed by Ed Diener et al. in the year 1985. It is a self-
report instrument designed to measure the life satisfaction of individuals. The scale has 5 items.

29 13

Each item is responded to on a 7 point Likert scale described as “strongly agree”, “agree”,
“slightly agree”, “neither agree nor disagree”, “slightly disagree”, “disagree” and ‘“‘strongly
disagree”. Diener et al. (1985) reported a coefficient alpha of 0.87 for the scale and a 2-month
test-retest stability coefficient of 0.82. The scale has good convergent validity with other scales

and other types of assessments of subjective well-being. It has a criterion related validity of .82.
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3.5  Research Design
The study was a quantitative research with a Quasi-experimental design, having one independent

variable with two levels and two dependent variables.

3.6 Procedure

Hospitals were approached for consent to collect data from the nurses. The aims and objectives
of the research study were explained to them. The consent forms were given to the nurses who
were willing to participate in the study and their signatures were obtained. The scales were

administered to them at their workplace.

3.7 Ethical Considerations

Information about the research study was given to the participants before handing out the scales.
Their doubts regarding the study were cleared. The consent forms were distributed to the willing
participants to sign. The obtained data of the participants was kept confidential and was used

only for research purposes.

3.8  Data Analysis
To study the effect of ‘Gratitude’ on ‘Helping Attitude’ and ‘Life Satisfaction” among Nurses, an
independent samples t-test was calculated.

RESULTS

The aim of the present research was to study the effect of Gratitude on Helping Attitude and Life
Satisfaction among Nurses. An independent samples t-test was used to analyse the obtained data
of the current study. A t-test is a type of inferential statistics used to determine whether there is a
significant difference between the means of two groups, i.e., Gratitude and Helping Attitude as

well as Gratitude and Life Satisfaction.
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Table 4.1 Descriptive Statistics table of Variables

N Minimum  Maximum Mean Standard

Deviation
Gratitude 64 21 41 30.27 3.363
Helping Attitude 64 62 93 78.95 7.849
Life Satisfaction 64 15 31 24.67 4.148

Table no. 4.1 indicates that the Mean and Standard Deviation of Gratitude is 30.27 and 3.363
(N=64) respectively. The calculated Mean and Standard Deviation of Helping Attitude was
found to be 78.95 and 7.849 (N=64) respectively. The table indicates that the Mean and Standard
Deviation of Life Satisfaction is 24.67 and 4.148 (N=64) respectively.

Table 4.2 Descriptive Statistics for Gratitude and Helping Attitude among Nurses

N Mean SD Standard
Error Mean
Helping High Gratitude 34 80.18 7.837 1.344
Attitude Low Gratitude 30 7757 7.758 1.416

Table no. 4.2 explains the group statistics for Gratitude and Helping Attitude among Nurses. The
Mean Helping Attitude of people with high Gratitude was found to be 80.18 and the Standard
Deviation was 7.837 (N=34). The calculated Mean and Standard Deviation for Low Gratitude on
Helping Attitude was found to be 77.57 and 7.758 (N=30) respectively.

Table 4.3 Inferential Statistics of Independent t-test of Helping Attitude among Nurses who are

high and low on Gratitude

Helping Attitude t df p
(two-tailed)
1.336 62 n.s
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In Table no. 4.3, it can be seen that the obtained t value, 1.336 at df 62 is not significant at 0.05
level [t (62) = 1.336, p>0.05]. Thus, the null hypothesis, ‘there is no significant difference in the
level of Helping Attitude of individuals scoring high on Gratitude compared to individuals
scoring low’ is accepted. The alternative hypothesis, ‘there is a significant difference in the level
of Helping Attitude of individuals scoring high on Gratitude compared to individuals scoring
low’ is rejected.

Figure 1 is a graphical representation of the mean scores obtained for Helping Attitude among
Nurses in relation to High and Low Gratitude. The x-axis represents the level of Gratitude, i.e.,

High and Low. The y-axis represents the estimated marginal means of Helping Attitude.

Table 4.4 Descriptive Statistics for Gratitude and Life Satisfaction among Nurses

N Mean SD Standard Error
Mean
Life High Gratitude 34 24.03 4.428 759
Satisfaction 50" G atitude 30 25.40 3.747 684

Table no. 4.4 explains the group statistics for Gratitude and Life Satisfaction among Nurses. The
Mean Life Satisfaction of people with high Gratitude was found to be 24.03 and the Standard
Deviation was 4.428 (N=34). The calculated Mean and Standard Deviation for Low Gratitude on

Life Satisfaction was found to be 25.40 and 3.747 (N=30) respectively.

Table 4.5 Inferential Statistics of Independent t-test of Life Satisfaction among Nurses who are

high and low on Gratitude

Life Satisfaction t df p
(two-tailed)
1.327 62 n.s

Table no. 4.5 shows that the obtained t value, 1.327 at df 62 is not significant at 0.05 level [t (62)
= 1.327, p>0.05]. Thus, the null hypothesis, ‘there is no significant difference in the level of Life

Satisfaction of individuals scoring high on Gratitude compared to individuals scoring low’ is
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accepted. The alternative hypothesis, ‘there is a significant difference in the level of Life
Satisfaction of individuals scoring high on Gratitude compared to individuals scoring low’ is
rejected.

Figure 2 is a graphical representation of the mean scores obtained for Life Satisfaction among
Nurses in relation to High and Low Gratitude. The x-axis represents the level of Gratitude, i.e.,

High and Low. The y-axis represents the estimated marginal means of Life Satisfaction.

DISCUSSION

It was hypothesized that ‘There is a significant difference in the level of Helping Attitude of
individuals scoring high on Gratitude compared to individuals scoring low on Gratitude’. It was
found that change in the Gratitude levels had no effect in the levels of Helping Attitude. Thus,
the null hypothesis, i.e., ‘There is no significant difference in the level of Helping Attitude of
individuals scoring high on Gratitude compared to individuals scoring low on Gratitude’ is
accepted.

In a study done by Jan (2017) the results showed that females possess better helping attitude than
males. The study indicated that professional/non-professional females have better aiding
attitudes than their male counterparts as females reported that helping others is a good deed for
them and that they seek pleasure from it. Thus, irrespective of their gratitude levels, the level of
helping attitude was influenced as the participants in the current research comprised of only
female nurses. In another study, Neff and Pommier (2012) found that higher levels of self-
compassion were significantly linked to greater compassion for humanity, empathetic concern
for others, perspective taking, altruism, forgiveness, and less personal distress when considering
the suffering of others. This could also be a possible factor influencing helping attitude which
explains why the obtained data is not in line with the hypothesis.

It was hypothesized that ‘There is a significant difference in the level of Life Satisfaction of
individuals scoring high on Gratitude compared to individuals scoring low on Gratitude’. The
results indicate that there is no significant difference in the level of Life Satisfaction as a function
of Gratitude. Thus, the null hypothesis, i.e., ‘There is no significant difference in the level of Life
Satisfaction of individuals scoring high on Gratitude compared to individuals scoring low’ is
accepted.

A study was conducted by Ferrer (2017) to study the relationship between Gratitude and Life
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Satisfaction. It was found that gratitude affects life satisfaction negatively and significantly.
Thus, those with higher gratitude levels tend to experience a lower degree of life satisfaction and
those with high satisfaction levels tend to experience a lower degree of gratitude (Ferrer, 2017).
This could explain why the obtained data was not in line with the hypothesis of the present study.
Gender also plays a role in influencing life satisfaction among individuals. In a study by Attiyah
and Nasser (2016), results indicated that females demonstrate higher levels of life satisfaction
than males. This could explain the obtained results as the participants for the present study only

included female nurses.

LIMITATIONS

The limitations of the study could be that the factors like the nurse’s marital status and socio-
economic status have not been taken into consideration. Secondly, their salaries have not been
taken into consideration in the current research study. Another factor is that the data of nurses
has been collected from only two cities, Mumbai and Navi Mumbai. The social support system
of the nurses was also not taken into consideration for the present study. Other factors such as
personality, burnout, perceived stress and empathy were not considered in this study.

IMPLICATIONS

Nurses play a major role in looking after patients in hospitals, which leads to them experiencing
fatigue and burnout on almost a daily basis. These factors may have damaging effects on their
mental health. There is also a need to encourage better interpersonal relationships in the
workplace. Since the current study included participants from only Mumbai and Navi Mumbai,
future researches can be done on nurses from other cities too.

Although the current study accepts the null hypothesis, several past researches have shown the
importance of how gratitude can help in improving the helping attitude and life satisfaction
among individuals. Thus, it seems important to carry out gratitude intervention and workshops to
help nurses improve their mental health. Similarly, future studies can also be conducted on a
mixed population of male and female nurses to find out whether gratitude affects their helping

attitude and life satisfaction.
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CONCLUSION

The results indicate that there is no significant effect of gratitude on helping attitude and life

satisfaction and thus the null hypotheses, i.e., ‘there is no significant difference in the level of

helping attitude of individuals scoring high on gratitude compared to individuals scoring low’

and ‘there is no significant difference in the level of life satisfaction of individuals scoring high

on gratitude compared to individuals scoring low’ were accepted. The current study provides an

opportunity to research on the various other factors that were not controlled, which could have

influenced helping attitude and life satisfaction.
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ABSTRACT

The aim of the present study is to study the effect of Hardiness on burnout and subjective
wellbeing among nurses. Nurses play an important role in health services. They act as the
link between the different parties involved in the care giving process. While nurses provide
care, they experience a lot of stressful situations. 60 Nurses were studied. Hardiness was
measured using the Hardiness Scale (Kobasa), Burnout was measured using the Work
subscale of Copenhagen Burnout Inventory (CBI) (Krinstensen et al.), and Subjective
Wellbeing was measured using Subjective Wellbeing Inventory (SUBI) (Nagpal and Sell,
1985). Two t-tests were conducted to determine the significant differences between two
levels of independent variable among the dependent variables Burnout and Subjective
Wellbeing each respectively using the SPSS software. The result for the finding revealed
significant difference between Hardiness and Burnout, 0.05 level. The finding revealed no

significant difference between Hardiness and Subjective Wellbeing.

KEYWORDS: Hardiness, Burnout, Subjective Wellbeing, Nurses
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INTRODUCTION

1.1 Overview

Nursing is considered as a stressful occupation within the health profession. Nurses are the
link between the doctor, patient and their relatives. The word Nurse comes from Latin word
"NUTRICIUS" which means nourishes, fosters and protects. In the Webster's New World
Dictionary (1975), the word 'Nursing' has a wide range of meanings which, however, fall into
the following three categories according to the basic ideas expressed. Nursing means (1) to
nourish, to protect, to support, (2) to train, to educate and to supply with whatever promotes
growth, development or progress; and (3) to give curative care and treatment to the sick and

infirm.
1.2 Hardiness

Hardiness is a personality style that helps a person cope, withstand (Weinberg & Gould,
2011), and actively engage in transformational coping when faced with stressful events
(Quick, Wright, Adkins, Nelson, & Quick, 2013). (Performance Psychology,2016). Suzanne
C. Kobasa introduced the concept of psychological hardiness and suggested that hardiness
moderates the relationship between stressful life events and illness. Kobasa characterized
hardiness as comprising of three components or the 3C‘s: Commitment, Control, and

Challenge. (Mund, 2016).

1.3 Burnout

Burn-out is a syndrome conceptualized as resulting from chronic workplace stress that has
not been successfully managed. It is characterized by three dimensions: feelings of energy
depletion or exhaustion; increased mental distance from one‘s job, or feelings of negativism
or cynicism related to one's job; and reduced professional efficacy. (International
Classification of Diseases (ICD-11)). Burn-out is included in the 11" Revision of the
International Classification of Diseases (ICD-11) as an occupational phenomenon. It is not

classified as a medical condition.

Burnout involves physical and emotional exhaustion, cynicism, and a lowered sense of
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self- efficacy that is attributable to work related stress. (Maslach, Leiter, 1997; Pines,
1993).

1.4 Subjective Wellbeing

Subjective Wellbeing involves the subjective estimate of one‘s current status in the world.
Subjective well-being (SWB) is defined as _a person‘s cognitive and affective evaluations of
his or her life‘ (Diener, Lucas, & Oshi, 2002, p. 63).

15 Research Problem

1.  What is the effect of Hardiness on Burnout?
2. What is the effect of Hardiness on Subjective Wellbeing?

1.6  Aims & Objectives

1.  To study the effect of Hardiness on Burnout.

2. To study the effect of Hardiness on Subjective Wellbeing.

LITERATURE REVIEW

An integrated approach to Hospice, Palliative, and End-of-Life (HP/EOL) care requires
nurses and other formal caregivers to advocate for their patients who are facing life-limiting
illness. There are concerns regarding the cumulative emotional and/or mental toll
experienced by nurses and other formal caregivers who are contending with perceived gaps in
care and inadequate pain and symptom management. (Penz, Kelly & Tipper, Lisa.,2019)
There are potential factors influencing the professional quality of life of nurses, like
personality trait of Hardiness which has an effect on the experience of burnout and the
wellbeing of the nurses. Here the focus is on the past researches on hardiness and its effect on

burnout and subjective wellbeing.

2.1 Hardiness and Burnout

Wright, Ralph, Blache (1993), conducted a research to determine whether hardiness is a

predictor of burnout and whether it can buffer the effect of stress on burnout. It was
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conducted on 31 registered Intensive Care Nurses. Results indicated that hardiness and
burnout had a significant inverse relationship. The study found hardiness to be a predictor of
burnout and a buffer in the stress-burnout relationship. Furthermore, the relation between
hardiness and burnout was found to be stronger than that between stress and burnout.

Similarly, DePew, C., Gordon, M., Yoder (1999), conducted a research to determine whether
hardiness is a predictor of burnout and whether it can buffer the effect of stress on burnout. It
was conducted on 49 registered nurses working in 7 special care units. Results indicated that
hardiness alone accounted for 35% of burnout variance and that the addition of stress had no
effect. It also indicated stress, burnout and hardiness had significant relationship. The study
confirms finding of previous study that hardiness is a predictor of burnout. They also found
that nurses from burn care unit had the highest burnout and stress scores and the lowest

hardiness scores of the nurses from the 7 special care units.

2.2 Hardiness and Subjective Wellbeing

Abdollahi, A., Abu Talib, M., Yaacob, S. N., & Ismail, Z. (2014). Studied happiness and
stress in nurses. Their study aimed to examine the relationship among hardiness, perceived
stress, and happiness in nurses. They also examined mediating role of hardiness on the
relationship between perceived stress and happiness in nurses. The study revealed that hardi-
attitude nurses evaluated situations as less stressful which resulted in higher happiness and
showed hardiness as being a protective factor against perceived stress and a facilitating factor

for happiness in nurses.

METHOD

3.1. Hypotheses
a) Alternate Hypotheses

1. There is a significant difference in the level of burnout of individuals scoring
high on hardiness compared to individuals scoring low.
2. There is a significant difference in the level of subjective wellbeing of individuals

scoring high on hardiness compared to individuals scoring low.
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3.2. Participants

The target population for the proposed study was 60 Nurses. Nurses deal with stressful
situations on day to day basis, increasing their likely to experience burnout. The personality
trait of hardiness plays an important role in nurses; it is a trait to deal effectively with
stressful situations which nurses encounter frequently, so nurses were selected as the target
population.

3.2.1 Sampling Method:

Purposive sampling, the non-probability type of sampling was used to collect data.
Purposive sampling is the one in which the subjects are selected based on the

characteristics that is suitable and the objective of the study.

3.3. Variables

Independent Variable: Hardiness
Dependent Variable: - Burnout

- Subjective Well-being
3.3.1. Operational Definition
a) Independent Variable

Hardiness- Hardiness Scale by Kobasa was used. Median split was used, score at and
above the median split value indicated high hardiness and score below the median split

value indicated low hardiness.

b) Dependent Variable

Burnout- Burnout involves physical and emotional exhaustion, cynicism, and a lowered
sense of self- efficacy that is attributable to work related stress. (Maslach, Leiter, 1997;
Pines, 1993). Burnout will be measured using the Work subscale of the Copenhagen
Burnout Inventory (CBI).
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Subjective Wellbeing- Subjective well-being (SWB) is defined as _a person‘s cognitive
and affective evaluations of his or her life* (Diener, Lucas, & Oshi, 2002). Subjective
Wellbeing Inventory (SUBI) by Nagpal and Sell (1985) was used to measure subjective
well-being.

3.4  Tools
3.4.1. The Hardiness Scale — (Suzanne Kobasa)

It is a 12-item questionnaire that measures the commitment, control and challenge
components of hardiness. Scoring is done on a 4-point likert scale, ranging from 0 =

strongly disagree, 1= mildly disagree, 2 = mildly agree, 3 = strongly agree.

3.4.2. Copenhagen Burnout Inventory (CBI) — (Krinstensen et al.)

The inventory has 3 sub scales, personal, work and client related burnout. In this research
the subscale of Work Burnout will be used. This subscale has 7 items. The scoring is done
on a 5 point likert scale. 1= Always, 2= Often, 3= Sometimes, 4= Seldom, 5=
Never/Almost Never.

Score of 100 for Always, 75 for Often, 50 for Sometimes, 25 for Seldom.

3.4.3. The Subjective Well-being Scale (SUBI) —(Nagpal and Sell, 1985.)

It has 40 items. The Inventory measures 11 factorial dimensions ,which are General well-
being-positive affect, Expectation-achievement Congruence, Confidence in coping,
Transcendence, Family group support, Social support, Primary group concern, Inadequate
mental mastery, Perceived ill-health, Deficiency in social contacts and General well-being-
negative affect. (Sell, H. 1992)

3.5. Controlled Variables

The region from where data was collected was a control; language proficiency was used as a

control.

3.6.  Research Design

The current study was quantitative in nature. The study employed Quasi experimental design

as it was not possible to control all the key factors affecting the independent variable.
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3.7. Procedure

Nurses working in hospital and private settings in the city of Mumbai, Maharashtra were
approached. The aims, objectives and applications of the proposed study were explained to
working nurses and consent forms along with the questionnaires were distributed to the willing
participants. The questionnaires were administered to the participants and the relevant data was

collected.

3.8. Ethical Consideration

Before distributing the consent forms, measures were taken to provide appropriate and honest
information regarding the aims and objectives of the study. The consent forms were taken from
participating nurses. Participation in the research was voluntary and the participants were
allowed to withdraw anytime during the research. The confidentiality of the obtained data was

maintained.

3.9. Data Analysis

The mean and standard deviations of all the three variables were computed. Independent samples

t-test was used to analyze the obtained data.

RESULTS

The results of the findings are summarized below.

Table 1.1 The Descriptive Statistics for Hardiness and Burnout Among Nurses

Hardiness type N Mean Std. Deviation
Burnout High 30.00 39.37 21.93
Low 30.00 28.27 18.31

Table 1.1, Shows the mean and standard deviations of burnout scores of Nurses scoring high

on hardiness and of nurses scoring low on hardiness.
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Table 1.2 Mean Differences in Burnout for Nurses Scoring High and Low on Hardiness

Independent Samples test

t-test for Equality of Means

T df Sig.( two-tailed)

Burnout 2.13 58.00 0.04

An independent samples t- test was conducted in order to determine if there exists a significant
difference between the means of group each on. As it can be seen from the table 1.2 the mean
difference between Burnout scores of individuals with low Hardiness and high Hardiness was
2.13, the df value was 58, the value obtained was significant at .05 level.

Therefore [tss= 2.13, p <0.05]. Therefore results show that there is a significant effect of
Hardiness on Burnout in nurses.

Table 1.3 Descriptive Statistics for Hardiness and Subjective Well-being (SWB) among Nurses

Hardiness type N Mean Std. Deviation
Subjective Wellbeing High 30 86.5 11.29
Low 30 90.47 10.10

Table 1.3, above shows the mean and standard deviations of Subjective Well-being scores,

of Nurses scoring high on hardiness and of nurses scoring low on hardiness.
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Table 1.4 Mean Difference in Subjective Well-being (SWB) for Nurses Scoring High and Low
on Hardiness

Independent Samples test

t-test for Equality of Means

T df Sig.(two-tailed)

Subjective Wellbeing -1.43 58 0.16

An independent samples t- test was conducted in order to determine if there exists a significant
difference between the means of group each on. As it can be seen from the table 1.4 the mean
difference between Subjective Well-being scores of individuals with low Hardiness and high
Hardiness was -1.43, the df value was 58, the result obtained was not significant. Therefore
[tse= -1.43, ns]. Therefore results show that there is no significant effect of Hardiness on
Subjective Well-being among nurses.

DISCUSSION

The demographic details of the participants during the course of the study were obtained and
factors like number of years of experience, age, gender, designation were considered for the
study. For this study 60 participants were selected out of which majority were females. It was
observed that the average age of the participants who were part of the study was 32.44 years and
average number of years of experience of the participants was 10.47 years, it was observed that
the average working hours of the participants was 8 hours. In this study, three variables were
studied in different ways and two hypotheses were formulated.

The obtained results supported the first hypothesis. The results were found to be in line with the
previous research conducted on Hardiness and Burnout. Previous study by Judkins and
colleagues (2005), showed nurses who scored low on hardiness, generally reported more
burnout. The hardiness variables in this study correlated with the burnout dimensions, consistent
with the six studies reviewed by Duquette and colleagues (1994). Nurse participants who were
more committed to their jobs, and who felt more challenged by their jobs, reported lower scores

on the three dimensions of burnout.
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The obtained results rejected the second hypothesis, so the Null hypothesis was accepted.
There are various determinants of Subjective Wellbeing, financial status, social relationships,
good mental health, marriage, skills and talents. College students' (from 31 nations) were
studied in satisfaction in various life domains, financial status was more highly correlated
with satisfaction for students in poor nations than for those in wealthy nations (Diener &
Diener, 1995). For marriage, data specific to Western samples indicate that married men and
women alike report more happiness than those who are not married (never married, divorced,
or separated); (Lee, Seccombe, & Shehan, 1991). The link between subjective well-being and
being married holds for people of all ages, incomes and educational levels, and racial and
ethnic backgrounds (Argyle, 1987). Marital quality also is positively associated with personal
well- being (Sternberg & Hojjat, 1997).In a study of the happiest 10% of U.S. college
students, Diener and Seligman (2002) found that the qualities of good mental health and good

social relationships consistently emerge in the lives in the sample of happiest young adults.

LIMITATIONS

Some limitations to the study were; the study was not a longitudinal study to understand effect of
Hardiness on Burnout and Subjective Wellbeing in nurses. A longitudinal study would help in
better understanding of the effect of hardiness on the dependent variables. Another drawback
was that the variables Home Environment, Social Support received, Motivation to work and the

Work Environment could affect the participating nurses’ levels of hardiness were not studied.

IMPLICATIONS

The research findings can be used in hospital settings, Hardiness training can be given to nurses,
and the results have shown that high hardiness leads to low burnout in nurses. Hardiness training
will help nurses cope with stressful work environment in a better way and experience less

burnout.

CONCLUSION

The result for the finding revealed significant difference between Hardiness and Burnout,

significant at 0.05 level. Past researches affirm the findings of the result. The findings also
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revealed that there is no significant difference between Hardiness and Subjective Wellbeing.

There are various possible factors like Gratitude, Interpersonal Relations, and Marriage that

affect the effect of Hardiness on Subjective Wellbeing.
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ABSTRACT

Spiritual Intelligence is a set of adaptive mental capacities which are based on non-material and
transcendent aspects of reality, specifically those which are related to nature of one’s existence,
personal meaning, transcendence and expanded states of consciousness. The purpose of the
research was to find out the effect of Spiritual Intelligence on Alexithymia and Sexual Guilt. This
study was an attempt to understand how spiritual aspects of human beings are interconnected to
their intimate behavior and expressivity. To measure the variables, the Spiritual Intelligence Self
— Report Inventory, the Revised Mosher Sex-Guilt Inventory and the Toronto Alexithymia Scale
were used. A sample consisted of 98 married women participants, within the age-range of 35-45
years were selected using the Purposive Sampling method. Two t-tests were conducted to determine
if there is any significant difference between the means of Spiritual Intelligence and the means of
Alexithymia and Sexual Guilt respectively. Results of the present study showcase the mean
difference between the two groups on Alexithymia i.e. scores of married women with high spiritual
intelligence and low spiritual intelligence to be -0.184 which is not significant at either 0.05 or 0.01
levels. Therefore [t (98) =0.184, p= N.S]. On the other hand the mean difference between the two
groups on Sexual Guilt i.e. scores of married women with high spiritual intelligence and low
spiritual intelligence to be 1.441 which is not significant at either 0.05 or 0.01 levels. Therefore [t
(98) = 1.441, p = N.S]. Therefore the Alternate Hypothesis is rejected and the Null Hypothesis is

accepted in this research.

KEY WORDS: Spiritual Intelligence, Alexithymia, Sexual Guilt
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INTRODUCTION

Kings defined spiritual intelligence “as a set of adaptive mental capacities which are based on non-
material and transcendent aspects of reality, specifically those which are related to nature of one’s
existence, personal meaning, transcendence and expanded states of consciousness. When applied,
these processes are adaptive in their ability to facilitate unique means of problem solving, abstract-
reasoning and coping.” (Kings, 2008)

Recent research provides new evidence that thinking about sex could diminish spiritual motivations,
at least in some respects.

Mosher and Cross in the year 1971 defined sex guilt as a “generalized expectancy for self-mediated
punishment for violating or anticipating violating standards for proper sexual conduct.” Sex guilt has
been negatively correlated with sexual experiences such as having sexual intercourse, engaging in
masturbation (Langston, 1973; Mosher, 1973; Mosher &amp; Cross, 1971; Sack, Keller, Hinkle,
1984), and limiting sexual participation to less intimate forms of sexual expression (Mosher & Cross,
1971).

Alexithymia is a subclinical phenomenon involving a lack of emotional awareness or, more
specifically, difficulty in identifying and describing feelings and in distinguishing feelings from the
bodily sensations of emotional arousal (Nemiah et al., 1976). It refers to a person's inability to
identify or verbally describe his or her feelings. The term alexithymia is derived from a Greek word

that means “difficulty in identifying and communicating one's feelings.”

REVIEW OF LITERATURE

Spiritual Intelligence and Sexual Guilt.

A study done to Investigating the relationship between spiritual intelligence and sexual guilt among
students of llam university of science and research by Mosavi Moghadam Seyyed Rahmatollah et
al,(Mosavi Moghadam Seyyed Rahmatollah, 2017) indicated that there was no significant association
between the overall spiritual intelligence and sexual guilt scores (r=0.192; p>0.05).

Another study of the relationship between spiritual and emotional intelligence and sexual satisfaction
of married women by Mohebbi-Dehnavi, R. R et al. indicated that there is a positive and significant
relationship between emotional intelligence and sexual satisfaction (P = 0.001).

Spiritual Intelligence And Alexithymia

The Comparison Of Alexithymia And Spiritual Intelligence In Addicts, Addicts Under Methadone
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Treatment, And Non-Addicts was done by Narimani M &Pouresmali(Mohammad Narimani, 2012)
A, among 30 individuals under Methadone Treatment, 30 drug-dependent Addicted, and 30 non-
addicted individuals resulted that there is a significant differences among addicted individuals and
non-addicted adults also among individuals under methadone treatment and non-addicted adults in

total alexithymia scores as well as on all three subscale scores.

METHOD
3.1 Research Questions
1. s there an effect of Spiritual Intelligence on Alexithymia among married women?

2. Is there effect of Spiritual Intelligence on Sexual Guilt among married women?

3.2 Aims
The aim of the research was study the effect of Spiritual Intelligence on Alexithymia and to study the

effect of Spiritual Intelligence on Sexual Guilt among married women
3.3  Objectives

1. Is there an effect of Spiritual Intelligence on Sexual Guilt?
2. s there an effect of Spiritual Intelligence on Alexithymia?

3.4  Hypotheses

Null Hypotheses
1. There is no significant difference in the level of Alexithymia of individuals scoring high on
Spiritual Intelligence compared to individuals scoring low on Spiritual Intelligence.
2. There is no significant difference in the level of Sexual Guilt of individuals scoring high on

Spiritual Intelligence compared to individuals scoring low on Spiritual Intelligence.

Alternate Hypotheses
1. There is a significant difference in the level of Alexithymia of individuals scoring high on
Spiritual Intelligence compared to individuals scoring low on Spiritual Intelligence.
2. There is a significant difference in the level of Sexual Guilt of individuals scoring high on
Spiritual Intelligence compared to individuals scoring low on Spiritual Intelligence.
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3.5 Variables
Independent Variable — Spiritual Intelligence
Dependent Variables — a) Alexithymia

b) Sexual Guilt
3.5.1 Operational Definitions
Spiritual Intelligence: A set of adaptive mental capacities which are based on non-material and
transcendent aspects of reality, specifically those which are related to nature of one’s existence,
personal meaning, transcendence and expanded states of consciousness. When applied, these
processes are adaptive in their ability to facilitate unique means of problem solving, abstract-
reasoning and coping. Higher the scores on the Spirituality Intelligence measuring scale, higher will
be one’s spiritual intelligence. A median spilt was done in order to divide the scores into high and
low on Spiritual Intelligence.
Sexual Guilt: Sexual guilt or shame refers to a feeling of grave responsibility and deep remorse
associated with participation in or even thoughts and fantasies about sexual activity. Higher the
scores on the sexual guilt measuring scale, higher will be one’s level of guilt.
Alexithymia: A person's inability to identify or verbally describe his or her feelings. Higher the

scores on the Alexithymia measuring scale, higher will be one’s level of Alexithymia.

3.5.2 Controlled Variables
Inclusion Criteria:
e Gender was taken into consideration during the study, i.e. only women would be a part of
the study
e Age was taken into consideration during the study, i.e. only women between the age of 35 —
45 years would be able to participate in the study
e Marital Status was taken into consideration during the study, i.e. individuals who are

married for 4 years and above would only participate in the study

Exclusion Criteria:
e Financial Difficulties: women from the below poverty line or who have financial difficulties
are not included in the study.

e Divorce: Women who are divorced have not been included in the study.
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3.6  Participants

98 married women participants were involved in the study between the age ranges of 35 — 45 years
of age. The participants will be Indian (Asian), Mumbai residents, with a minimum proficiency of

the English language.

3.7  Research Design
The research design was that of a cause and effect research design having 1 Independent Variable
with 2 levels and 2 Dependent Variables which are Alexithymia and Sexual Guilt. It was a quasi -

quantitative research design performing an exploratory study.

3.8 Sample and sampling method

The total sample size for the study consisted of 98 married females. The sample population was within
the age-range of 34-45 years. Each participant was married for 4 years and above. The population was
obtained using purposive sampling. It was collected from those visiting schools, colleges, households
and offices.

3.9 Research Instruments

The tools/scales that will be used for the purpose of this study are:

3.9.1 Spiritual Intelligence Self Report Inventory (SISRI)

SISRI uses a 5 point scale. Higher the score, higher is an individual’s spiritual intelligence.
Cronbach’s alpha reliability of SISRI-24 was also calculated in Indian condition on a sample
of 500 senior secondary students (males 315 & females 185) by the researcher which was
found 0.786.

Studies have shown strong evidence of constructs validity for SISRI in the Indian scenario.

Therefore it is recommended for use in studies in the Indian context also.

3.9.2 Toronto Alexithymia Scale (TAS-20)

The TAS is a 20-item instrument that is one of the most commonly used measures of alexithymia.
Alexithymia refers to people who have trouble identifying and describing emotions and who tend to

minimize emotional experience and focus attention externally.
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Scoring: Items are rated using a 5-point Likert scale whereby 1 = strongly disagree and 5 = strongly
agree. There are 5 items that are negatively keyed (items 4, 5, 10, 18 and 19). The total alexithymia
score is the sum of responses to all 20 items, while the score for each subscale factor is the sum of
the responses to that subscale. The TAS-20 uses cutoff scoring: equal to or less than 51 = non-
alexithymia, equal to or greater than 61 = alexithymia. Scores of 52 to 60 = possible alexithymia.
Reliability: Demonstrates good internal consistency, Cronbach’s alpha = .81 and test-retest
reliability .77, p<.01

Validity: Research using the TAS-20 demonstrates adequate levels of convergent and concurrent
validity. The 3 factor structure was found to be theoretically congruent with the alexithymia
construct. In addition, it has been found to be stable and replicable across clinical and nonclinical

populations.

3.9.3 The Revised Mosher Sex-Guilt Inventory

The Revised Mosher Sex-Guilt Inventory, developed by Donald Mosher (1998), is a 50-item scale
that assesses guilt about sexual matters. It is in the form of a Likert scale (0-6) and measures sex
guilt on a range of 0-300.

The internal consistency of the scale is estimated in the .90 range and its convergent validity ranges
approximately from .66 to .86.

Scoring: items ‘1,4,5,8,9,11,14,16,17,19,22,23,26,27,30,32,34,36,38,39,42,43,46,47,49° to be
reverse-scored. After reverse scoring, add scores together to find total guilt scores.

3.10 Procedure

Married Women of the targeted age group were approached. The aims, objectives and purpose of
the study were explained to them and a consent form was distributed to the women who were
willing to participate in the study. The participants were then given a demographic sheet to be
filled; complete confidentiality of details was provided and assured to the willing participants. The
questionnaires of SISRI, TAS-20 and The Revised Mosher Sex-Guilt Inventory were administered
on the participating women and relevant data was collected.

3.11 Ethical Considerations
Before distributing the consent form, measures were taken to provide appropriate and honest

information regarding the aims and objectives of the study. The consent form was personally
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signed by the willing participants only. The obtained data was kept confidential. Steps were taken
to ensure that after the conduction of the study, the obtained results would not be published without
prior consent of the participants.

RESULTS
Table 1.1 Descriptive Statistics for Spiritual Intelligence and Alexithymia

Spiritualintelligence o Std. Error
N Mean  Std. Deviation
Category Mean
) High 49 53.02 10.511 1.502
Alexythemia
Low 49 53.39 9.194 1.313

Table 1.1 represents the obtained means on the different levels of spiritual intelligence with respect
to Alexithymia. The obtained means are of value of 53.02 which is high on spiritual intelligence and
53.39 for low on spiritual intelligence. On the measures of Standard Deviation 10.511 and 9.194 are
the values for high and low respectively. The number of participants (N) is 49 for both the
categories. The standard error of mean is 1.502 for the category of high and 1.313 for the low

category.

Table 1.2 Mean differences in Spiritual Intelligence and Alexithymia

Independent Samples Test

Levene's Test for

Equality of t-test for Equality of Means
Variances
. Std. 95% Confidence
Sig. Mean
) . Error Interval of the
F Sig. t df (2- Differen .
) Differen Difference
tailed) ce
ce Lower  Upper
Equal
variances 757 386 -.184 96 .854 -367 1995 -4.327 3.593
. assumed
Alexythemia
Equal
variances not -184 94.33 .854 -367 1995 -4.328 3.594
assumed
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In order to determine if there is a significant difference between the means of the groups each on
Spiritual Intelligence and Alexithymia a t-test was conducted table 1.2 the mean difference between
the two groups on Alexithymia i.e. scores of married women with high spiritual intelligence and low
spiritual intelligence to be -0.184 which is not significant at either 0.05 or 0.01 levels. Therefore [t
(98) =-0.184, p= n.s]. Hence the null hypothesis there is no significant difference in the level of
Alexithymia of married women scoring high on Spiritual Intelligence compared to married women
scoring low on Spiritual Intelligence is retained.

Table 1.3 Descriptive Statistics for Spiritual Intelligence and Sexual Guilt.

Spiritualintelligence

N Mean Std. Deviation Std. Error Mean
Category
SexualGuilt High 49 160.29 36.894 5.271
Low 49 171.18 37.971 5.424

Table 1.3 showcases the obtained means on the different levels of spiritual intelligence with respect
to Sexual Guilt. The obtained means are of value of 160.29 which is high on spiritual intelligence and
171.18 for low on spiritual intelligence. On the measures of Standard Deviation 36.894 and 37.971
are the values for high and low respectively. The number of participants (N) is 49 for both the
categories. The standard error of mean is 5.271 for the category of high and 5.424 for the low
category.

Table 1.4 Mean differences in Spiritual Intelligence and Sexual Guilt

Levene's Test for

. . t-test for Equality of Means
Equality of VVariances

95% Confidence
. si Sig. (2- Mean Std. Error Interval of the
ig. t .
tailed)  Difference Difference Difference

Lower Upper

Equal variances
.985 324 144 96 153 -10.898 7.563 -25.911 4.115

assumed
Sexual 1
Guilt . -
Equal variances 95.9
1.44 153  -10.898 7.563 -25.911 4.115
not assumed L 21
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In order to determine if there is a significant difference between the means of the groups each on
Spiritual Intelligence and Sexual Guilt a t-test was conducted. As seen in table 1.2 the mean
difference between the two groups on Sexual Guilt i.e. scores of married women with high spiritual
intelligence and low spiritual intelligence to be -1.441 which is not significant at either 0.05 or 0.01
levels. Therefore [t (98) =-1.441, p= n.s]. Hence the null hypothesis there is no significant
difference in the level of Sexual Guilt of married women scoring high on Spiritual Intelligence

compared to married women scoring low on Spiritual Intelligence is retained.

DISCUSSION

The aim of the research was to study the effect of Spiritual Intelligence on Alexithymia & Sexual
Guilt among married women. It was hypothesized that there is no significant difference in the level of
Alexithymia of individuals scoring high on Spiritual Intelligence compared to individuals scoring low
on Spiritual Intelligence. The test results of this study showcase no significant difference between the
means of the high and the low groups among married women which was found to be insignificant at
both 0.05 and 0.01 levels. The reasons involved in this kind of a result could be because the
participants in the study were educated and well aware about the effects emotions have on an
individual as well as their surroundings. Alexithymia is a broad term to describe problems with
feeling emotions. While Freudian theories are largely considered dated, this condition seems to be
increasing in awareness. It’s often seen as a secondary diagnosis in other preexisting mental health
conditions and disabilities, including depression and autism. However, this does not mean that
everyone with these conditions has problems expressing with and identifying emotions. People who
develop alexithymia also describe themselves as having difficulties with expressing emotions that are
deemed socially appropriate, such as happiness on a joyous occasion. Others may furthermore have
trouble identifying their emotions. Such individuals don’t necessarily have apathy.

It was hypothesized that there is no significant difference in the level of Sexual Guilt of individuals
scoring high on Spiritual Intelligence compared to individuals scoring low on Spiritual Intelligence.
There was no significant difference between the means of high and low groups among married
women which were found to be in significant at 0.05 levels too. The reasons for this outcome could
be that although the topic of discussion about, ‘sex’ is considered to be a more acceptable still an
idea of taboo and conservative subject continues to prevail in the Indian society. The participants

involved in this study were middle-aged women and as such their subjective perception of certain
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29 (13 2 (13 2 (13

concepts such as “homosexuality”, “masturbation”, “petting”, “discussing their sexual affairs with
others”, “pre- marital sex” among others may have influenced their responses along with other
possible reasons such as the family environment that they grew up in, exposure to sex-related
matters, societal and educational influences. Some participants reported to be very stressed and
involved in their time-consuming work schedules which do not give them the scope to involve in
such practices. This could also be a reason for lowered sexual drives and various personality factors
could also have played a vital role for the data obtained. Another contributing factor could be shame,
hesitation and unwillingness to answer certain questions that could have triggered the participant’s
emotional states while answering the questionnaire. On the other hand most of the participants
reported to have a minimum of 1 or 2 children in their demographic sheets as they were well aware
about the various family planning techniques and did not intend to have more kids after that as it
was an expensive affair in a city of Mumbai. Most of the participants were from the working sector

which could lead to the decrease in drives due to fatigue and lack of time with their partners.

LIMITATIONS

Both the genders were not involved in the study, therefore the results obtained cannot be generalized
to the Indian society. Certain women found the test very personal and hesitated while answering the
various items on the test. . Many items on the tests were not understood by the participants because of

the limited knowledge about sexual practices.

IMPLICATIONS FOR PRACTICE AND FUTURE SCOPE

The research can be done on a larger and more representative sample in the future for appropriate
results. The research can also focus on unmarried couples staying in a live-in relationship. A
difference among them and the married couples may be studied. The study can also focus on how
these variables affect married life at various age-groups. Researches can also be done to check the
difference in between married and unmarried couples or newly married couples to those who have

been married for a long time.

CONCLUSION
The purpose of the present study was to explore the effect of Spiritual Intelligence on Alexithymia

and Sexual Guilt among married women. The difference between the groups was calculated using
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two separate Independent group’s t-tests. According to the results obtained it was concluded that

Spiritual Intelligence does not have an effect on Alexithymia and Sexual Guilt: wherein we accept

the null hypothesis and reject the alternate hypothesis. This could happen as the participants did not

answer honestly or must have experienced fatigue while participating in the research.
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ABSTRACT

The aim of the study was to study the effect of Emotional Regulation on Self-efficacy and Perceived
Stress among Indian Classical Dancers. The study was conducted on 84 Indian Classical dancers of
age group 18 to 30 years. Emotional regulation was measured by Difficulties in Emotional
Regulation Scale (DERS), Self-efficacy by General Self-Efficacy Scale (GSE) and Perceived Stress
by Perceived Stress Scale (PSS). Statistical analysis was done using two t tests to examine the
relationship between emotional regulation, self-efficacy and perceived stress. It was found that there
is a significant difference in the level of Self-efficacy and Perceived Stress of individuals scoring

high on Emotional Regulation compared to individuals scoring low on Emotional Regulation.

KEYWORDS: Emotional Regulation, Self-efficacy, Perceived stress.
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INTRODUCTION

1.1 Emotional Regulation:

“Emotion regulation” which refers to how we try to influence which emotions we have, when we
have them, and how we experience and express these emotions. (Gross, 1998b).Emotion regulation
IS a term generally used to describe a person’s ability to effectively manage and respond to an
emotional experience. People unconsciously use emotion regulation strategies to cope with difficult
situations many times throughout each day. Most of us use a variety of emotion regulation strategies
and are able to apply them to different situations in order to adapt to the demands of our
environment. Some of these are healthy, some are not. Healthy coping strategies, such as managing
stress with a walking program, do not cause harm. They can help to diffuse strong emotions, often
allowing for a greater understanding of what led to the emotional experience. (Rolston & Lloyd-
Richardson, n.d.)

1.2  Self-Efficacy:

Self-efficacy is the belief we have in our own abilities, specifically our ability to meet the challenges
ahead of us and complete a task successfully (Akhtar, 2008). General self-efficacy refers to our
overall belief in our ability to succeed, but there are many more specific forms of self-efficacy as
well (e.g., academic, parenting, sports). Perceived self-efficacy is defined as people's beliefs about
their capabilities to produce designated levels of performance that exercise influence over events
that affect their lives. Self-efficacy beliefs determine how people feel, think, motivate themselves
and behave. Such beliefs produce these diverse effects through four major processes. They include

cognitive, motivational, affective and selection processes. (Bandura, 1994)

1.3 Perceived Stress:

Stress has a different meaning for different people under different conditions. The first and most
generic definition of stress is that proposed by Hans Selye, also known as “Father of Stress” is,
“Stress is the non-specific response of the body to any demand.” (Fink, 2010) Selye repeatedly
emphasized the fact that the continued use of the word stress as a non-specific response to any

demand was most appropriate. Stress is everywhere and, it has been on the rise over the last several
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years. Each of us is acquainted with stress, some are more familiar than others. In many ways, stress

feels like a load you just can’t carry, a feeling you experience.

1.4 Research Problem

1: What is the effect of Emotional Regulation on Self efficacy?
2: What is the effect of Emotional regulation on Perceived Stress?

15 Aim

To study the Effect of Emotional Regulation on Self efficacy and Perceived Stress among Indian

Classical Dancers.

1.6 Objective:

To study the Effect of Emotional Regulation on Self efficacy and Perceived Stress among Indian

Classical Dancers.

LITERATURE REVIEW

2.1  Emotional Regulation and Self-efficacy:

In a study the effectiveness of emotion regulation training on increasing self-efficacy and well-being
in drug-dependent individuals was determined. The study was conducted on 30 substance abusers
who referred to the Mehrvarzan addiction treatment clinic of Rafsanjan, Iran, in 2015. The results
showed that the emotion regulation training has significant effectiveness in increasing self-efficacy
and well-being in substance abusers. The effectiveness of the training on increasing well-being was
persistent in the follow-up period, but increasing self-efficacy was not persistent (Yazdi Nejad F,
Sabet F & A, 2017).

A study examined role of coping self-efficacy in emotion regulation and frequency of NSSI in
young adult college students. The sample included 187 self-injuring university students between the
ages of 18-26, and was predominately female (76.5%) and Caucasian (67.4%). Emotion Regulation
Scale, the Coping Self-Efficacy Scale, and the Non-Suicidal Self-Injury Assessment Tool were
assessed on participants. Results indicated that CSE did not act as a mediator between difficulty
with ER and frequency of NSSI. Results also stated that greater difficulty with ER predicted
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increased frequency in NSSI. (Midkiff, Lindsey & Meadows, 2018)

2.2  Emotional Regulation and Perceived Stress:

A study in year 2018 that examined two specific emotion regulation strategies interacting with
perceived stress to predict subsequent internalizing symptoms among emerging adults transitioning
to college. Results indicated that cognitive reappraisal buffered against negative effects of stress,
whereas expressive suppression was an independent risk factor for internalizing symptoms. Findings
show the importance of emotional regulation, highlighting cognitive reappraisal as a protective
factor against stress and further demonstrating the direct negative impacts of expressive suppression.
(Zahniser & Conley, 2018).

2.3  Self -Efficacy and Perceived Stress:

In the study done by Naga Shilpa and Rajiv Prasadin year 2017, they have explored the relationship
between self-efficacy, perceived stress and happiness among the students of Amrita School of
Engineering, Coimbatore, which is known for a very high level of academic rigour in the
programme. This rigour causes stress among the students. The results showed moderate to strong
support for the conceptualized hypotheses. A moderate but inverse relationship was found between
self-efficacy and perceived stress, as well as perceived stress and happiness. The relationship
between self-efficacy and happiness was found to be quite strong and significant. (Naga & Prasad,
2017)

2.4  Emotional Regulation and Dance

The study by Ofra Walter and Enju Sat in year 2013, examined the effect of folk dancing/circle
dancing on emotional self-control and regulation and self-confidence among early childhood- aged
children, while comparing circle dancing to dancing in an unorganized open space. The findings
showed evidence of an improvement in emotional intelligence among children in both kindergarten
classes; there were significant differences between children in the two classes regarding some
emotional intelligence variables as a result of circle dancing. In addition, the findings point to a
strong correlation between circle dancing and emotional regulation and self-control. (Walter & Sat,
2013)
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METHODOLOGY

3.1  Hypotheses

Hypothesis 1: There is a significant difference in the level of Self-efficacy of individuals scoring

high on Emotional Regulation compared to individuals scoring low.

Hypothesis 2: There is a significant difference in the level of Perceived Stress of individuals

scoring high on Emotional Regulation compared to individuals scoring low.

3.2  Participants

The target population for the proposed study was 84 Indian classical Dancers of age group 18 to 30
years (young adults and adults) of age. The data was collected from dancers of various dance

schools, classes and institutes in Maharashtra, India.

3.2.1 Sampling Method: Purposive Sampling method was used to collect the samples.

Samples were collected with the criteria.

3.3 Variables

Independent Variable: 1) Emotional Regulation Dependent
Variables: 1) Self-Efficacy

2) Perceived Stress

3.3.1 Operational Definitions of Variables

e Independent Variables:

1) Emotional Regulation: “Emotion regulation” refers to how we try to influence which
emotions we have, when we have them, and how we experience and express these
emotions. (Gross, 1998b).

e Dependent Variables:
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1) Self-efficacy: Self-efficacy is the belief we have in our own abilities,
specifically our ability to meet the challenges ahead of us and complete a task
successfully (Akhtar, 2008).

2) Perceived stress: Perceived stress is the feelings or thoughts that an individual
has about how much stress they are under at a given point in time or over a
given time period. (A.C. Phillips 2013).

e Control Variables:

Factors like age, dance form and dancing experience (minimum 5 years) of the

participating population were the control variables for the research study

conducted.

34 Tools

3.4.1 DERS (Difficulties in Emotional Regulation Scale) (Gratz, K.L., & Roemer, L 2004):
The Difficulties in Emotional Regulation Scale is given by Gratz .K. L and Roemer. L in
year 2004. The Difficulties in emotional Regulation Scale is a 36 items self-report
questionnaire. It was designed to assess multiple aspects of emotion dysregulation. The
measure Yyields a total score as well as scores on six scales derived through factor analysis;
those are Non-acceptance, goals, Impulse, awareness, Strategies and Clarity. Respondent
evaluate each item on 5 point Likert scale described as “Almost never”, “Sometimes”,

“About half the time”, “Most of the time” and “Almost always”.

3.4.2 GSE (General Self-Efficacy Scale) (Schwarzer & Jerusalem 1995): The general Self-
Efficacy Scale was developed by Ralf Schwarzer and Matthias Jerusalem in year 1995. It is
a 10 item scale designed to access a general sense of perceived self-efficacy with the aim in
mind to predict coping with daily hassles as well as adaption after experiencing all kinds of
stressful life events. It is a self-report measure. Respondent evaluates each item on 4 point
Likert scale described as “Not at all true”, “Hardly true”, “Moderately true” and “Exactly

29

true”.

3.4.3 PSS-10(Perceived Stress Scale) (Sheldon Cohen): The Perceived Stress Scale was

given by Sheldon Cohen. It is a measure of the degree to which situations in one’s life are
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appraised as stressful. Items were designed to tap how unpredictable, uncontrollable, and

overloaded respondents find their lives. It is 10 items scale.

3.5  Research Design

The adopted research design was a Mixed Research Design with 1 Independent Variable having two
levels and 2 Dependent Variables.

3.6 Procedure

Indian Classical dancers of targeted experience were approached from various dance schools,
academies, classes and institutes from city of Mumbai, Maharashtra. The aims, objectives and
applications of the proposed study were explained to them and consent form was provided to do
dancers who were willing to participate in the study. The questionnaires of ERQ, GSE and PSS
were being administered to the participating dancers and relevant data was being collected and then

scored.

3.7 Ethical Considerations:

Before distributing the consent forms, measures were taken to get honest information about
participants dancing experience, measures were also taken to provide appropriate and honest
information regarding the aims and objectives of the study. The consent forms were personally

signed by the participating dancers. The obtained data was kept confidential.

3.8  Data Analysis:

Two “t” tests were performed to evaluate the data of one independent variable and two dependent
variables.

RESULTS

In order to test the hypotheses, independent t-test was computed to obtain the interpretable values,
using Statistical Package of Social Sciences (SPSS) version 20 for data analysis. The descriptive and

inferential analysis of the variables is shown in following tables.
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Table 4.1 - Descriptive statistics of Self Efficacy among Indian Classical Dancers who are high and

low on Emotional Regulation.

ER code N Mean SD
Self-efficacy High 42 29.50 3.736
Low 42 32.88 3.437

In the table 4.1, the Descriptive analysis of variable Self- Efficacy is shown. Mean for High
Emotional Regulation group was 29.50, SD obtained was 3.736 with N of 42, whereas Mean for
Low emotional Regulation group was 32.88, SD obtained was 3.437 with N of 47.

Table 4.2 — Inferential Statistics of Independent t-test of Self-efficacy among Indian Classical

Dancers who are high and low on Emotional Regulation.

Obtained t-value Df Significant level

Self- efficacy -4.316 82 0.000

As per the above mentioned analysis, it was found that the computed t-value of -4.316 with df 82
was found to be significant at 0.000 level.

Thus, the above obtained results denote that there is a significant difference in the level of Self-

efficacy in relation to Emotional regulation. Hence, the alternative hypothesis was accepted.

Table 4.3 — Descriptive statistics of Perceived stress among Indian Classical Dancers who are high

and low on Emotional Regulation.

ER code N Mean SD
Perceived Stress High 42 22.66 4.902
Low 42 16.85 4.688

In Table 4.3, the Descriptive analysis of variable Perceived stress is shown. Mean for High
Emotional Regulation group was 22.66, SD obtained was 4.902 with N of 42, whereas mean for
Low Emotional Regulation was 16.85, SD obtained was 4.688 with N of 42.
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Table 4.4 - Inferential Statistics of Independent t-test of Perceived stress among young adults who

are high and low on Emotional Regulation

Obtained t-value Df Significant Level
Perceived stress 5.550 82 0.000

As per the above mentioned analysis, it was found that the computed t-value of 5.550 with df 82 was
found to be significant at 0.000 level. Thus, the above obtained results denote that there is a
significant difference in the level of Perceived stress in relation to Emotional Regulation. Hence, the

alternative hypothesis was accepted.

DISCUSSION

Emotional Requlation and Self Efficacy:

The result obtained was found to be significant, therefore the hypothesis was valid and accepted.
However, the results are not in the line with past research. Factors like Emotional Intelligence,
Personality Differences, Body Image Issues show effect on self-efficacy. The construct of
Emotional Intelligence refers to the individual differences in the perception, processing, regulation
and utilization of emotional information. Studies have reported positive association between
Emotional intelligence and Self-efficacy.

Poor body image may lower self-assessments. Body image concept is used by marketers to sell
their products through advertisements. Advertisers specifically target teenagers and adults, which
increase their awareness of body image which influence their behaviors. Body image is a powerful
construct and studies show its effect over Self —efficacy of individuals. In a research conducted by
Tyler L. Fortman (2006), an effect of Body image on self-efficacy is examined. A correlational
design study was done using 92 first-year college students (both boys and girls). Results revealed
that, in females, body image did affect self- assessments (Self-efficacy and Self-esteem), but did not

affect academic achievement.
Emotional requlation and Perceived stress:

The result obtained was found to be significant, therefore the hypothesis was valid and accepted.

However, the results are not in the line with past research. Past studies have shown that higher level
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of Emotional Regulation in Dancers managing stress thereby reporting low levels of Perceived
Stress.

Many other factors may affect Perceived Stress in Dancers like Performance anxiety, Coping
Strategies, Expectations of Perfectionism and Competition. Dancer’s expectations of
Perfectionism in their Dance routines and styles can have an effect on the level of their stress.
Perfectionism is a multidimensional construct, with adaptive and maladaptive dimensions.
Perfectionism has been allied to achieve impossibly high standards, illogical significance on the

achievement of these standards and overgeneralize failures. (Shafique, Gul & Raseed, 2017)

LIMITATIONS

The study was done only on individuals who can read and comprehend English language as the
scales are in English language, so the individuals from vernacular background or illiterate
individuals were not taken into consideration. Socio-economic status of the participating dancers

was not determined.

FURTHER IMPLICATIONS

Despite of the limitations of the research there are still future implications and application of the
findings of the research. This study can be used to see if dancers face difficulties in regulating their
emotions. These variables can also be studied on other individuals from various art forms to
understand the extent to which the population affects the manifestation of the variables. Secondly,
the current combination of variables can also be studied with dancers who belong to the younger age

range.

CONCLUSION
The result obtained from the data shows that that there is a significant difference in the level of Self-
efficacy and Perceived Stress of individuals scoring high on Emotional Regulation compared to

individuals scoring low on Emotional Regulation.
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ABSTRACT

Employee productivity is an important component of a company's achievement in today's competitive
worldwide setting. The elevated concentrations of stress encountered in the job setting can
considerably hamper employee productivity. Employers today analyze the stress management
problems critically that lead to reduced employee work performance. Therefore, this study aimed to
explore the effects of Locus of Control on the perceived stress and risk- taking behavior among
employees working in a private sector. The levels of Locus of Control were assessed by Rotter’s
Locus of Control (Rotter, 1966) which is a 29-item questionnaire with 6 filler items. The levels of
Perceived Stress were assessed by Perceived stress scale (Sheldon Cohen, 1983) and lastly, the risk-
taking behavior was assessed by A Domain- Specific Risk-Taking (DOSPERT) Scale (Blais &
Weber, 2006). One-way ANOVA was performed in order to examine the differences between
Perceived Stress and Risk-Taking behavior among the employees working in a private sector having
Internal, In Between and External Locus of Control. The differences between perceived stress and
locus of control were found to be insignificant at 0.05 level; whereas, the differences between risk-

taking behavior and locus of control were found to be significant at 0.05 level.

KEYWORDS: Locus of Control, Perceived Stress, Risk-Taking Behavior, Employees, One Way
ANOVA.
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INTRODUCTION

The concept of Locus of Control was given by social learning theorist Julian Rotter in 1966. The
actual name that Rotter had devised was Locus of Control of Reinforcement. He discovered that
through reinforcements, individuals come to hold beliefs about the cause of their actions, and these
beliefs then guide what kind of attitudes and behaviors they adopt in the future (Rotter, 1966). Locus
of control refers to an individual’s generalized expectations pertaining to where control over
subsequent events resides. According to Rotter, the concept can be divided into internal and
external. Internal locus of control is characterized by the individual’s belief that his/her behavior is
guided by his/her personal decisions and efforts. External locus of control is characterized by the
belief that his/her behavior is guided by fate, luck, or other external circumstances, such as powerful
others. Perceived stress is the feelings or thoughts that an individual has about how much stress they
are under at a given point in time or over a given time period. Risk-taking is defined in the
developmental literature as engagement in behaviors that are associated with some probability of
undesirable results. Employee risk taking represents a willingness to withstand uncertainty and
mistakes as one explores new ideas, advocates unconventional or unpopular positions, or tackles
extremely challenging problems without obvious solutions, in order to increase the likelihood of
accomplishment.
1.1 Research Questions

1. What is the effect of Locus of Control on Perceived Stress?

2. What is the effect of Locus of Control on Risk-Taking behavior?
1.2  Aims & Objectives
Aim: To study the effect of Locus of Control on Perceived stress and Risk-Taking behavior.

Objectives:

1. To study the effect of Locus of Control on Perceived stress.

2. To study the effect of Locus of Control on Risk-Taking behavior

REVIEW OF LITERATURE

2.1 Locus of Control and Perceived Stress
In a study done by Caramanica (2017) on The Direct and Interactive Impact of Emotional Intelligence

and Locus of Control on Private Sector Employees’ Perceived Stress; it was found that emotional
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intelligence was a significant predictor of perceived stress. Researchers also found that the locus of

control was not a significant predictor of perceived stress for U. S. Employees.

Khan et al, (2012) studied the buffering role of locus of control on stress among the college/
university teachers of Bahawalpur. Results of this study indicated that high internal locus of control
determines high coping and mediating ability of stress among the teachers. The research further
concluded that the high internal locus of control determines high coping ability of stress among the
teachers and also buffer against stress. The teachers identified with internal locus of control reveal

low level of stress as contrast to the teachers with external locus of control.
2.2  Locus of Control and Risk-Taking Behavior

A study by Macaden (2010) examined the influence of locus of control on risk perception in older
South Asian people with Type 2 diabetes in the UK. The qualitative analysis of the study revealed that
Fate and luck were also held to be responsible for the way their diabetes progressed or worsened and
the practitioners felt that the sense of responsibility among most South Asians with Type 2 diabetes
was predominantly external to themselves and that they were often dependent on the practitioners or

the healthcare services for support.

A study by Johnson (2018), examined the relationship between locus of control, perception of risk and
cyber misbehaviors. Internal locus of control was found to be associated with higher perception of
cyber risk, and higher cyber risk perception was found to lead to fewer cyber misbehaviors. While
internal locus of control has a relationship with the curtailing of cyber misbehaviors, it is the
perception of cyber risk stemming from this trait that has the larger effect on lowering the rate of

cyber misbehaviors.

METHOD
3.1 Research Hypotheses

Alternate Hypotheses

1) There is a significant difference in the level of Perceived Stress among individuals in
relation to Locus of Control.
2) There is a significant difference in the level of Risk-Taking behavior among individuals in

relation to Locus of Control.
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3.2 Participants

The target population for this study was Indian adults of age group 22-35 years of age who were
currently working in a private company. The data was collected from various private companies
established in the city of Thane and Mumbai, Maharashtra where above mentioned criteria was met.
3.2.1 Inclusion Criteria

Indian adults who were in the age range of 22-35 and were working in the private companies situated
in Thane and Mumbai and could speak and understand English were included in the study.

Sample Size

Sample population consisted of 101 participants.

3.2.2 Sampling Method

In the present study Purposive sampling was used.

3.3  Variables
Independent variable- Locus of control

Dependent Variables:

1. Perceived Stress

2. Risk-Taking Behavior
3.3.1 Operational Definitions:

e Independent Variable
Locus of control refers to an individual’s generalized expectations pertaining to where control over
subsequent events resides. Internal locus of control is characterized by the individual’s belief that
his/her behavior is guided by his/her personal decisions and efforts. External locus of control is
characterized by the belief that his/her behavior is guided by fate, luck, or other external

circumstances, such as powerful others.
e Dependent Variables
1. Perceived Stress is the feelings or thoughts that an individual has about how much stress they

are under at a given point in time or over a given time period.

2. Risk-Taking is defined in the developmental literature as engagement in behaviors that are

associated with some probability of undesirable results (Boyer T., 2006).
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e Controlled Variables:

Factors such as age, geographical location and working place were considered as controlled

variables in the present study.

3.4 Tools

3.4.1 Rotter’s Locus of Control Scale (Rotter, 1966)

This scale is used to see the degree to which people believe the cause of their behavior lies. It is a 29-
item forced choice scale including six filler items intended to make the purpose of the test somewhat
more ambiguous. This scale was developed by Julian Rotter in 1966. The scale presents a forced
choice pair of statements with one internally oriented and another externally oriented. The Internal-
External Locus of Control Scale demonstrated satisfactory coefficient alphas and test-retest reliability
for a 1-month period in the original study. The scale showed a good average reliability of .70. Rotter
reported high discriminant and construct validity.

3.4.2 Perceived Stress Scale (Sheldon Cohen, 1983)

Is an instrument to measure the perception of stress of people. The items were designed to tap how
unpredictable, uncontrollable, and overloaded respondents find their lives. The questions in the PSS
ask about feelings and thoughts during the last month. The scale can be administered on individuals
of age 18 years and above. This scale is a 10-item inventory and each item is evaluated with the
five-point likert scale described as “never”, “almost never”, “sometimes”, “fairly often”, “very often”.
The internal reliability for this scale tested with the technique of Cronbach Alpha was .78(Cohen et.

al, 1988). Andreou et al. (2011) reported high construct validity for the scale.
3.4.3 Domain Specific Risk Taking (DOSPERT) Scale (Blais & Weber, 2002)

The scale is used to assess both the reported level of risk taking and perceived- risk attitudes that is,
the willingness to engage in risky activities in five domains: ethical, financial, health/safety, social,
and recreational decisions. The scale was developed by Ann- Renee Blais and Elke U. Weber in 2002.
The scale can be administered on individuals of age 22-35 years. The DOSPERT scale is 30-item
scale, where each item is evaluated using a 7-point rating scale ranging from “extremely unlikely” to
“extremely likely”. The internal consistency reliability estimates associated with risk taking scores
ranged from .70 to .84 and those associated with risk-perception scores, from .70 to .81 (Weber, et al.
2002). Blais and Weber (2002) also reported the evidences for discriminant and construct validity of
the scale.
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3.5 Research Design

The study was a quantitative research adopting a quasi-experimental design, having one independent

variable with three levels and two dependent variables.

3.6 Procedure
The aims, objectives, and application of the proposed study were explained to participants and
consent forms were distributed for those who were willing to participate in the study. Participants

had complete freedom to clear any of their doubts regarding the study.

3.7 Ethical Considerations

Before distributing the consent forms, the participants were provided with appropriate and honest
information regarding the aims and objectives of the study. The consent forms were personally signed
by the participants. The participants were assured that the information they provide will be kept
confidential and will be used only for research purpose.

3.8 Data Analysis

To study the effect of “Locus of Control” on “Perceived Stress” and “Risk-Taking behavior” among

employees working in private sector, One- way ANOVA was calculated.

RESULTS

Table 4.1 Descriptive statistics of Perceived Stress among employees working in private sector that is

internal, in between and external on Locus of Control

Perceived Stress N Mean SD
Locus of Control: Internal 33 16.21 7.09
Locus of Control: In Between 36 17.16 6.79
Locus of Control: External 32 19.59 5.49
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Table no. 4.1 indicates the descriptive analysis of Perceived Stress is shown. Mean for Internal Locus
of Control group was 16.21 and the SD obtained was 7.09 (N=33). Mean for In Between Locus of
Control group was 17.16 and the SD obtained was 6.79 (N=36). Lastly, mean for External Locus of
Control group was 19.59 and the SD obtained was 5.49 (N=32).

Figure 1 is a graphical representation of the Descriptive statistics of Perceived Stress among
employees working in private sector in relation to Locus of Control. On the Y axis, means of

perceived stress is shown whereas on the X axis, three levels of Locus of Control are shown.

Table 4.2 Descriptive statistics of Risk-Taking Behavior among employees working in private sector

who are in internal, in between and external Locus of Control

Risk-Taking Behavior N Mean SD
Locus of Control: Internal 33 104.09 16.41
Locus of Control: In Between 36 08.11 19.95
Locus of Control: External 32 108.25 12.77

As seen in 4.2 table, descriptive analysis of Risk-Taking behavior is shown. Mean for Internal Locus
of Control group was 104.09, SD was 16.41 for N of 33. Mean for In between Locus of Control group
was 98.11, SD obtained was 19.95 for the N of 36. Mean for External Locus of Control group was
108.25, SD obtained was 12.77 for N of 32.

Figure 2 represents Descriptive statistics of Risk-Taking Behavior among employees working in
private sector in relation to Locus of Control where on Y axis Means of Risk-Taking Behavior are

shown and on the X axis, categories of Locus of Control are shown.
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Table 4.3 Analysis of Variance of Perceived stress and Risk-Taking Behavior among employees

working in private sector who fall in Internal, In between or External Locus of Control

F Significance
Perceived Stress 2.32 10
Risk-Taking Behavior 3.14 .04

In the above table, it can be seen that the F value for Perceived stress is 2.32 and the significant value
is 0.10 which is insignificant at 0.05 level thus indicating that there is no significant difference in the
levels of Perceived Stress among those scoring internal, in between and external on Locus of Control.
Whereas, the F value for Risk-Taking Behavior is 3.14 and the significant value is 0.04 which is
significant at 0.05 level thus indicating that there is a significant difference in the level of Risk-
Taking Behavior among those falling under internal, in between or external Locus of Control. Hence,
the alternative hypothesis “There is a significant difference in the level of Risk-Taking behavior

among individuals in relation to Locus of Control” was accepted.

Table 4.4 Post hoc analysis of multiple comparisons- Tukey HSD

Risk-Taking Behavior Mean Difference Significance
Locus of Control: In Between -10.13 0.39
Locus of Control: External 10.13 0.39

Post hoc analyses are done to explore where exactly the difference lies between the two means as

ANOVA does not identify which particular differences between pairs of means are significant. As it
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can be seen in the above table, the significant mean difference lies in the In between and external

locus of control group at 0.05 level.

DISCUSSION

The first hypothesis stated that “There is a significant difference in the level of Perceived Stress
among individuals in relation to Locus of Control”. One-way ANOVA was computed and the results
revealed that there was an insignificant difference found between the levels of Perceived Stress seen
among individuals with Internal, In Between and External Locus of Control. Hence, the Null
hypothesis was accepted.

The results are not consistent with the past literature which suggests that a person’s Locus of Control
does affect his/her level of perceived stress. Some of the factors such as Personal control, Explanatory
style, gender, Type A behavior pattern, Social support, amount of sleep an individual gets,
transportation time and working hours of the employees, years of experience and the job profile may
have affected the levels of perceived stress of employees irrespective of their position on the
continuum of Locus of Control.

The second hypothesis stated that “There is a significant difference in the level of Risk-Taking
Behavior among individuals in relation to Locus of Control”. One-way ANOVA was computed and
the results revealed that there was a significant difference found, meaning that individuals falling
under In between and External Locus of Control exhibit higher Risk-Taking Behavior as compared to
individuals under Internal Locus of Control group.

The obtained results are supported by a correlation study conducted by Roseberry et al. (2000) on
Health Locus of Control, Perception of Risk and Risk-Taking Behavior among older adolescents. The
result findings of this research indicated a negative correlation between internal health locus of
control and perception of risk, a positive significant correlation between chance health locus of
control and perception of risk and a moderate positive significant correlation between perception of
risk and risk-taking behavior.

Therefore, by looking at the past researches, we can say that an individual’s position on the

continuum of Locus of Control will affect his/her engagement in risky behaviors.
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LIMITATIONS

Firstly, the participants included in the study were residents of Thane and Mumbai; other
geographical areas were not taken into consideration. Second, individuals must have given socially
desirable or biased responses in order to portray themselves in a good light. Third, gender was not
considered as one of the control variables because the present study focused on overall general

population of adults in the age range of 22-35 and not individual differences among genders.

FUTURE IMPLICATIONS

The future implications of the findings will be that, workshops on Effective decision making and
stress management can be taken in the corporate sectors to manage employee risk taking behavior and
stress in an effective manner. Further research can also be taken with respect to considering gender as
a mediating factor as there can be few differences observed between how women perceive stress and
how men perceive their stress. Further research can also be done by taking into consideration an
individual’s job profile, sleep patterns and schedules to see if it will affect the stress levels and risk-

taking behaviors.

CONCLUSION

The aim of the present study was to examine the effect of Locus of Control on Perceived Stress and
Risk-Taking Behavior among Employees working in private sector. The results of the present study
indicated that Locus of Control does not have any effect on the levels of Perceived Stress. Whereas,
Locus of Control does have an effect on Risk-Taking Behavior among employees who are working in
private sector.
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ABSTRACT

The purpose of the study was to study the relationship between emotional intelligence, burnout and
job satisfaction among secondary school teachers. Teaching is a profession which is always filled
with challenges. Teachers build the nation and they guide their students throughout their life to
make others life. They face many challenges in there day to day life they face many ups and downs
as they have to deal with many things at a time. Which may lead to stressful situation sometimes
and they may feel exhausted and tired and they experience burnout which affects their satisfaction
at workplace. The sample constituted for the 70 secondary school teachers. The three scales: The
emotional intelligence scale, Burnout measure- short version, Minnesota Satisfaction
Questionnaire- Short Form was administered on the participants. Two Pearson product moment
correlations were computed for significance level. Statistically negative correlation was found
between emotional intelligence and burnout r = -.262 and positive correlation was found between

emotional intelligence and job satisfaction r = .322.

KEY WORDS: Emotional Intelligence, Burnout, Job Satisfaction, Teachers.
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INTRODUCTION

Teaching is considered a high-risk profession due to the high impact of occupational risk
factors on educators’ health. Teachers are required to cope with a wide diversity of
stressors including workload, role ambiguity, lack of workplace social support or
classroom management difficulties, among others. Teacher performance is marked by a
large number of competencies and skills that they have to acquire throughout their

professional careers.

1.1 Emotional Intelligence

Emotional intelligence is the ability to perceive, value, express and manage emotions, as
well as the ability to understand and know them. This is necessary in order to regulate
emotions, which in turn favors the intellectual and emotional development of subjects. It
shows the intimate relationship that this has with all the teaching-learning processes, being
necessary the knowledge of emotions within educational institutions. In addition, teachers
adapt to the continuous changes that today’s society undergoes, in order to guarantee the
full development of the student body. Likewise, the continuous contact with students,
parents, or legal guardians or relations with peers, generates an accumulation of stress and

tension that often leads to the Burnout.

1.2 Burnout

According to Maslach Burnout is “Psychological syndrome of exhaustion, cynicism and
inefficacy in the work place. Teaching has been identified as a particularly stressful
occupation. Negative aspects of the job such as disciplinary problems, student apathy,
overcrowded classrooms, involuntary transfers, excessive paperwork, inadequate salaries,
demanding or unsupportive parents, and lack of administrative support are among the
stressors that confront teachers. As a result of these stressful aspects of teaching, burnout
among teachers occurs, expressed in physical (e.g., headaches, peptic ulcers),
psychological (e.g., depression, anger), and behavioral (e.g., deterioration in work

performance, absenteeism) symptoms (Cunningham, 1982).

1.3 Job Satisfaction

Every teacher must have the potential and clear intention to discharge their duty with
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utmost devotion to derive satisfaction from their work. Job satisfaction is the combination
of emotional and psychological experience at any work. Job Satisfaction is the relationship
between what everyone expects in accordance to what everyone achieves. Any work
cannot be effectively done without satisfaction. Teachers are important in building the
nation and budding citizens of the nation. So, job satisfaction is an important concept that

is not only related to an individual but it is relevant for the society’s well-being.

1.4 Aim and Objective
To examine the relationship of emotional intelligence with burnout and job satisfaction
among secondary school teachers.

Objective
To examine how much the three variables correlate with each other.

REVIEW OF LITERATURE
In the study by Weng, H. C., Hung, C. M., Liu, Y. T., Cheng, Y. J., Yen, C. Y., Chang, C.

C., & Huang, C. K,; 2011 studied the associations between emotional intelligence and
doctor burnout, job satisfaction and patient satisfaction in hospitals of Taiwan where they
found out that the higher selforated Emotional intelligence was significantly associated
with less burnout and higher job satisfaction. Higher patient satisfaction was correlated
with less burnout. Less burnout was found to be associated with higher job satisfaction and
it was found that higher EI was significantly associated with less burnout and higher job
satisfaction. In addition, less burnout was not only associated with higher levels of patient

satisfaction, but also with higher levels of job satisfaction.

Study by Mohammadyfar, M. A., Khan, M. S., & Tamini, B. K.; 2009 the aim was to study
the determination of the effect size of emotional intelligence and occupational stress on
mental and physical health among teachers. The results showed that emotional intelligence
and job burnout were explained 43.9% of mental health and 13.5% of variance of physical
health. Teachers who have reported higher emotional intelligence have better mental
health. The ones who have reported high EI can regulate their emotional states and are
healthier because they accurately perceive and appraise their emotional states, they know
how and when to express their feelings, and can effectively regulate their mood states. On
the other hand positive emotions may indeed undo the lingering effects of negative

emotions that narrow one’s thought-action.
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Numerous researches were conducted to find the difference or relation between emotional
intelligence and job satisfaction. The study by Cekmecelioglu, H. G., Giinsel, A., & Ulutas,
T.; 2012 shows the impact of emotional intelligence (El) on job satisfaction. The results
shown that there was a significant positive relationship between emotional intelligence and
internal satisfaction. Specifically these findings indicated that employees with high
emotional recognition are more likely to have higher levels of internal job satisfaction.
Findings showed that emotional recognition was positively and significantly related to
internal satisfaction. The findings imply that employees with high El are more adept at
identifying and regulating their emotions. The ability to understand their emotions could
imply that employees with high EI are more aware of the factors that contribute to their
experience of positive and negative emotions which ultimately results with higher internal

satisfaction.

METHOD

3.1  The research question for the study

Question 1: Is there any significant relationship between emotional intelligence and

burnout among teachers?

Question 2: Is there any significant relationship between emotional intelligence and job

satisfaction among teachers?

3.2 Participant

The sample population for the study was 70 participants. The target population of this
study was secondary school teacher and the participants were in the age of 25-60 years

including both males and females. The data was collected from schools.

3.3 Variable

Predictive variable/Independent variable: Emotional intelligence
Criterion variable/ Dependent variable: Burnout, Job satisfaction

3.3.1 Operational Definitions of variables
1) Predictive variable:

Emotional intelligence: Emotional intelligence scale by Anukool Hyde, Sanjyot Pethe,
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Upinder Dhar 2002 was used. A score of 85 and above indicates high emotional
intelligence, score of 52 to 84 indicates normal range and score of 51 and below indicates

low emotional intelligence.

2)  Criterion variable:

Burnout: The Burnout measure short version scale developed by Pines and Maslach (2005)
was used. A score upto 2.4 indicates a very low level of burnout, score between 2.5 and 3.4
indicates danger signs of burnout, score between 3.5 and 4.4 indicates burnout, a score
between 4.5 and 5.4 indicates a very serious problem of burnout, a score of 5.5 require

immediate professional help.

Job satisfaction: Minnesota satisfaction questionnaire developed by David j, Weiss, Rene
V, Dawis George W, and Lloyd H. Lofquist was used. A score of 75 or higher shows
higher job satisfaction and 25 or lower shows low job satisfaction and score from 26-74
will indicate moderate job satisfaction.

3.4 Tools

1)  The Emotional Intelligence Scale: Developed by Anukool Hyde, Sanjyot Pethe,
Upinder Dhar. It was a 34 item scale that measured self-awareness, empathy, self-
motivation, emotional stability, managing relations, integrity, self development, value
orientation, commitment,altruistic behavior. Scoring was done on 5 point likert scale from
completely agree to completely disagree.

2) The Burnout Measure-Short Version: Developed by Pines and Maslach. It was a 10
item scale that measured level of burnout of an individual. Scoring was done on 7 point
likert scale.1l-never, 2-almost never, 3-rarely,4- sometimes, 5-often, 6- very often, 7-
always.

3) Minnesota Satisfaction Questionnaire- Short Form: Developed by David j, Weiss,
Rene V, Dawis George W, and Lloyd H. Lofquist. It was a 20 item scale that measures
internal, external and general job satisfaction of an individual. Scoring was done on 5 point

likert scale. 1-very dissatisfied, 2- dissatisfied, 3-normal, 4- satisfied, 5-very satisfied.

. Control Variable
Factors like language proficiency and region from where data was collected was controlled

for the proposed study.
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. Research Design
The study was quantitative research adopting correlation research design where the

researcher tries to correlate two or more variables.

. Procedure

In the present study Purposive sampling was used. In this study participant were
approached and the questionnaires were filled by them. Teachers were approached from
various schools in the city Mumbai, Maharashtra. Then the questionnaires were distributed
to the participants and the relevant data were collected. Further, on the basis of all

responses of participants the relations between each variable was found.

. Ethical Considerations

Before distributing the consent forms, measures were taken to provide appropriate and
honest information regarding the aims and objectives of the study. The consent forms were
taken from participated teachers. Participation in the research was completely voluntary
and the participants were allowed to withdraw anytime during the research. The

confidentiality of the obtained data was maintained.

. Data Analysis

Pearson product moment correlation was used to analyze the data that were obtained, as the
predictive variable (Emotional Intelligence), had any relationship with criterion variables
(Burnout and Job Satisfaction). The Statistical Package for the Social Science (SPSS), a
software package for statistical analysis was used for analyzing data obtained from the

three questionnaires.

RESULTS

The table 1 depicts the mean, standard deviation of the following variable. The mean
obtained for emotional intelligence was 136.7286 (SD- 13.73235). The mean obtained for
burnout was 2.7857(SD- .84943) and for job satisfaction the mean obtained was
79.2000(SD- 6.82408). The number of participants was 70.
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Table 1 Descriptive Statistics

Mean SD N
Emotional 136.7286 13.73235 70
intelligence
Burnout 2.7857 .84943 70
Job satisfaction 79.2000 6.82408 70

Table 2 shows the level of correlation between emotional intelligence and burnout. The
value of R was found to be -.262 and it was significant at 0.05(2 tailed) level. A negative
correlation between emotional intelligence and burnout was established which says that the

result found is in line with the hypothesis.

Table 2 - Pearson product moment correlation between emotional intelligence and burnout

Variable Burnout

Emotional intelligence -
.262*

*significant at the 0.05 level

Table 3 shows the level of correlation between emotional intelligence and job satisfaction.
The value of R was found to be .322 and it was significant at 0.01(2 tailed) level. A
positive correlation between emotional intelligence and job satisfaction was established

which says that the result found is in line with the hypothesis.

Table 3 Pearson product moment correlation between emotional intelligence and job
satisfaction

Variable

Job satisfaction Emotional intelligence  .322**

**significant at the 0.05 level

DISCUSSION

As seen in the result there is a significant relationship between emotional intelligence and
burnout. The similar results have been found by different researcher where they have
shown that there is a significant negative relationship between emotional intelligence and

burnout. The researches by Vaezi, S., & Fallah, N they found that there is a negative
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relationship between emotional intelligence and burnout. They have stated that the higher
the teachers emotional intelligence less will be the burnout. They have stated that the
teachers who are high in emotional intelligence and who use emotional intelligence skill
properly are more likely to deal effectively occupational stress and environmental
demands. The results also indicates that there is also a positive correlation between teachers
teaching experience and age which means with the year of experience and growing age
teachers build high emotional intelligence skills and are less likely to experience burnout.
The teachers after years of experience get comfortable in what they do and their level of
nervousness and disorganization is also reduced so they experience burnout at that point.

Present findings also the participants are high in emotional intelligence.

In present study, there is a positive correlation between emotional intelligence and job
satisfaction that has been found. So there are researches which states that there is positive
relation between EI and job satisfaction. The research by Cekmecelioglu, H. G., Glnsel,
A., & Ulutag, T. results have shown that there is significant positive relationship between
emotional intelligence and job satisfaction. The employees high in EI they are more aware
of the factors contributing to their positive and negative emotions thus the employees are
well aware about their condition at workplace and they can manage their emotions easily
thus they experience high internal job satisfaction.

In the present study as well the teachers reported high in emotional intelligence and low in
burnout and also high in job satisfaction. The teachers are high in emotional intelligence
that they have the skills to manage their emotions and also they are the ones who can
effectively cope up with their day to day occupational stressors so therefore they are high
in their job satisfaction. Teachers have mentioned that having stressful situation will never
lead them to stop working or feel low. They have lot of work like to manage the classes,
extracurricular activities, administrative work, annual day and many events preparation and
many more but in spite of having lot of work they can manage their work easily as they use
their emotional intelligence skills to cope with the situations easily the teachers might be
committed to the work and they are emotionally stable therefore they are able to manage
lot of work at one go and because of that their productivity at workplace is very effective

which gives them satisfaction and hence they are experience high job satisfaction.
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LIMITATIONS OF THE STUDY

The current study has focused on secondary school teachers only as participants. Other
school teachers were not taken into consideration. The teachers who were participated were
teaching in different boards like ICSE and SSC. Focus has to be given on one board only
because the boards in themselves differ in many ways. Focus has to be given on teaching

experience and age as well.

FUTURE IMPLICATION OF THE STUDY

For teachers to regulate their emotions and stress and to develop sense of satisfaction
various teachers training program can be organized for them. Various life skill programs
for teachers can be arranged to enhance their emotional intelligence.

CONCLUSION
Emotional intelligence and burnout were negatively correlated with other. Emotional

intelligence and job satisfaction were positively correlated.
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ABSTRACT

One of the most popular social media is Facebook where young people upload their pictures
as well as like and comment on their friend’s pictures. At the same time young people are
concerned about how they present themselves on social media. Self-Consciousness is the
tendency to be nervous or uncomfortable because you are worried about what people think
about you or your actions. Public Self- Consciousness is an awareness of the self as it is
viewed by others. Self-Criticism is the act of criticizing one’s own faults or shortcomings. The
purpose of the study was to examine the effects of Facebook use on Self-Consciousness and
Self-Criticism among young adults. Facebook use was measured by Multidimensional
Facebook Intensity Scale (Orosz et al., 2015). Public Self-Consciousness was measured by
Public Self-Consciousness sub-scale of Self-Consciousness Scale-Revised (SCS-R) (Scheier
and Carver, 1985). Self-Criticism was measured by The Forms of Self-Criticising/Attacking
& Self-Reassuring Scale (FSCRS) (Gilbert et al., 2004). An independent t-test was performed
to find out the results. It was found that there is a significant difference in the level of Public
Self-Consciousness and Self-Criticism of individuals scoring high on Facebook Use
compared to individuals scoring low on Facebook Use.

KEYWORDS: Facebook Use, Public Self-Consciousness, Self-Criticism, Independent t-test.

98



In-Quest: Students’ Research Compendium

INTRODUCTION

As a social networking website, it offers an online platform on which users create profiles,
generate and share contents and information, and interact with other known and unknown
contacts (Boyd and Ellison, 2007). Facebook allows users to share photos, videos, and
information such as addresses, phone numbers, employer information, education information,
likes and interests, and contact information (Gogolinski, 2010). Founded in 2004, by Mark
Zuckerberg, Facebook’s mission is to give people the power to build community and bring the
world closer together. There were 1.59 billion active users on Facebook on average for June
2019 (Facebook, 2019).

Psychological researchers have discovered that social media reveals a lot about someone’s
personality and the way they think (Hagan, 2013). One of the destructive personality
tendencies that have a wide-ranging negative ramification is self-criticism (Thompson &
Zuroff, 1999).

1.1  Research Questions

1. Does Facebook Use have an effect on Public Self-Consciousness among young
adults?

2. Does Facebook Use have an effect on Self-Criticismamong young adults?
1.2 Aims & Objectives
Aim:
To study the effect of Facebook use on Public Self-Consciousness and Self-Criticism.
Obijectives:

1. To study the effect of Facebook use on Public Self-Consciousness.
2. To study the effect of Facebook use on Self-Criticism.

REVIEW OF LITERATURE

2.1 Facebook

As a social networking website, Facebook provide an online platform for large number of
activities where users can engage in. People can post and share their pictures and videos; they
can like and leave a comment on their friend’s posts and can create as well as join multiple
social groups. Furthermore, Facebook users have full control over their personal information
and privacy as they can set their profiles as private or public and filter whom they would like

to include in their social networks (such as friending or unfriending) (Isaranon, 2019).
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2.2 Facebook and Public Self-Consciousness

In a study done by Gogolinski (2010), it was found that individuals with higher levels of
public self-consciousness were more self-conscious about their own Facebook pages, as
well as more concerned with displaying truthful and accurate information on their own
Facebook pages. Their finding suggested that those who are very aware of how they are
perceived (high public self-consciousness) may prefer a page that is cautious in the
information it displays because this leaves less room for negative self-perceptions.

2.3 Facebook and Self-Criticism

Mongrain (1993) studied the dependency and self-criticism scales of the Depressive
Experiences Questionnaire (DEG) in relation to the factors and facets of the NEO
Personality Inventory. The results from the regression analyses with the NEO factors
revealed that both Dependency and Self-Criticism were predicted by Neuroticism. Self-

criticism was also predicted by Neuroticism but was negatively related to Extraversion.

Mozafari et al (2018) studied the relationship between Internet addiction with social
anxiety and loneliness among high school students in Yasuj. The result revealed a
significant positive correlation between social anxiety, social loneliness, romantic loneliness
and family loneliness with Internet addiction. This research suggested that socially anxious

and lonelier individuals are particularly susceptible to problematic internet use.

Past researches indicate that there have been various researches on Facebook Use with
abundance of various other variables. However, not many researches have attempted to
study Self-Criticism as a variable along with Facebook Use as well as Public Self-

Consciousness.

METHOD

3.1 Research Hypotheses:
Alternate Hypotheses:

1 There is a significant difference in the level of Public Self-Consciousness of
individuals scoring high on Facebook Use compared to individuals scoring low on
Facebook Use.

2. There is a significant difference in the level of Self-Criticism of individuals scoring
high on Facebook Use compared to individuals scoring low on Facebook Use.
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3.2 Participants:
The target population for the proposed research study was young adults i.e., participants
were in the age range of 18-25 years. The data was collected from various colleges of

Mumbai and Navi Mumbai where above age range criteria were met.

321 Inclusion Criteria
Young adults who were in the age range of 18-25 and were residents of Mumbai and
Navi Mumbai and who had completed their 12" and were pursuing graduation or

post- graduation in any field were included.

Sample Size:

Sample population consisted of 100 participants.

322  Sampling Method:

In the present study used Purposive and Snowball sampling.

3.3 Variables:

Independent Variable — Facebook Use
Dependent Variables:

1. Public Self-Consciousness
2. Self-Criticism

331 Operational Definitions:
o Independent variable
Facebook use was operationally defined as an individual checking Facebook before
going to bed, passing time when the individual is bored, logs into Facebook even if
(s)he does not have time and using it intensively and expressing own ideas, likings
and style to other users (Orosz et al., 2015).
o Dependent variables
1. Public Self-Consciousness was operationally defined as the tendency to think about
those self-aspects that are matters of public display, qualities of the self from which
impressions are formed in other people’s eyes (Scheier & Craver, 1985).
2. Self-Criticism was operationally defined as sense of inadequacy and self-hatred.
o Young Adults was operationally defined as people who are in the age range of 18-25
and are pursuing graduation or post-graduation in any field.
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o Controlled Variables
Factors such as age, educational qualification, use of smart phones and Facebook use

were considered as controlled variables for the proposed research study.

34 Tools

34.1 Multidimensional Facebook Intensity Scale (Orosz et al., 2015)
The Multidimensional Facebook Intensity Scale was developed by Orosz et al. in
2015. It is a self-report instrument which provides a full-scale score of an
individual’s level of Facebook use as well as various sub-scale scores. It consists of
13 items divided among 4 sub-scales: Persistence, Boredom, Overuse, and Self-
Expression. A total score is obtained by summing up the scores on all 13 items.
Response to each item is given using a 5-point Likert Scale. The Cronbach'’s alpha for
Persistence was found to be .75, for Boredom it was .81, for Overuse it was .72, and
for Self-Expression it was .80. The test-retest correlation for Persistence was .87, for

Boredom it was .80, for Overuse it was .80, and for Self-Expression it was .82.

342 Self-ConsciousnessScale-Revised (Scheier and Carver, 1985)
The Self-Consciousness Scale-Revised was developed by Scheier andCarver in 1985.
It is a self-report questionnaire which gives score of 3 different sub-scales. It consists
of 22 items divided among 3 sub-scales: Private Self-Consciousness, Public Self-
Consciousness, and Social Anxiety. Respondents are asked to indicate the extent to
which each of the 22 statements is like them, using the following response format:
3=a lot like me, 2=somewhat like me, 1=a little like me, and O=not like me at all. In
order to determine the internal consistency of the revised Self-Consciousness Scale,
three separate Cronbach alphas were computes, one for each subscale. The test-retest
correlation for the private subscale was .76, for the public subscale .74, and for the
social anxiety subscale .77. These values suggest that the revised Self-Consciousness

Scale possesses reasonable stability across time.

343 The Forms of Self-Criticising/Attacking & Self-Reassuring Scale (FSCRS) (Gilbert
etal.,2004)
The scale was developed by Gilbert, Clarke, Hempel, Miles and Irons (2004). It is a
22-item scale, which measures different ways people think and feel about themselves
when things go wrong for them. The items make up three components, there are two

forms of self- criticalness; inadequate self and hated self, and one form to self-
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reassure, reassured self. The responses are given on a 5-point Likert scale (ranging
from 0 = ‘not at all like me’, to 4 = ‘extremely like me’). Cronbach alphas were .90

for inadequate self and .86 for hated self and reassured self respectively.

3.5 Research Design
The study was a quantitative research adopting a quasi-experimental design, having

one independent variable with two levels and two dependent variables.

3.6 Procedure
The aims, objectives, and application of the proposed study were explained to
participants and consent forms were distributed for those who were willing to
participate in the study. Participants had complete freedom to clear any of their
doubts regarding the study.

3.7 Ethical considerations
Before distributing the consent forms, the participants were provided with
appropriate and honest information regarding the aims and objectives of the study.
The consent forms were personally signed by the participants. The participants were
assured that the information they provide will be kept confidential and will be used
only for research purpose. It was ensured that after the conduction of the study, the
obtained results would not be published or used for another purpose without the

consent of the participants.

3.8 Data Analysis
To study the effect of “Facebook Use” on “Public Self-Consciousness” and “Self-

Criticism” among young adults, independent t-test was calculated.

RESULTS

A t-test is a type of inferential statistics used to determine whether there is a significant
difference between the means of two groups, i.e., Facebook Use and Public Self-

Consciousness as well as Facebook Use and Self-Criticism.
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N Mean Standard
Deviation
Facebook Use 47 2.92 0.650
Public Self-
) 47 15.22 3.65
Consciousness
Self-Criticism 47 20.51 11.16

Table no. 4.1 indicates that the Mean and Standard Deviation of Facebook Use is 2.92 and
0.650 (N=47) respectively. The calculated Mean and Standard Deviation of Public Self-
Consciousness was found to be 15.22 and 3.65 (N=47) respectively. The table indicates
that the Mean and Standard Deviation of Self-Criticism is 20.51 and 11.16 (N=47)

respectively.

Table 4.2 - Descriptive statistics of Public Self-Consciousness among young adults who are

high and low on Facebook Use.

N Mean SD Standard
Error Mean
Public High Facebook 47 16.04 3.730 544
Sel
£ Use
Consciousne
SS
Low Facebook 47 14.34 3.509 512

Use

As seen in the table 4.2, the descriptive analysis of variable Public Self-Consciousness is

shown. Mean for High Facebook Use group was 16.04, SD obtained was 3.730 with N of

47, whereas mean for low Facebook Use was 14.34, SD obtained was 3.509 with N of 47.
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Table 4.3 — Inferential Statistics of Independent t-test of Public Self-Consciousness among

young adults who are high and low on Facebook Use.

Obtained t-value df Significant level

Public Self- 2.279 92 0.025

Consciousness

With reference to the above analysis, it was found that the computed t-value of 2.279 with
df 92 was found to be significant at 0.025 level [t (92) = 2.279, p<0.025]. Thus, the above
obtained results denote that there is a significant difference in the level of Public Self-
Consciousness in relation to Facebook Use. Hence, the alternative hypothesis “There is a
significant difference in the level of Public Self-Consciousness of individuals scoring high

on Facebook use compared to individuals scoring low on Facebook use” was accepted.

Figure 1 is a graphical representation of the mean scores obtained for Public Self-
Consciousness among young adults in relation to High and Low Facebook Use. The x-axis
represents the level of Facebook Use, i.e., High and Low. The y-axis represents the

estimated marginal means of Public Self-Consciousness.

Table 4.4 — Descriptive statistics of Self-Criticism among young adults who are high and
low on Facebook use.

N Mean SD Standard
Error Mean
Self- High Facebook 47 24.36 11.293 1.647
Criticism Use
Low Facebook 47 15.77 9.743 1.421
Use

With reference to table 4.4, the descriptive analysis of variable Self-Criticism is shown.
Mean for High Facebook Use group was 24.36, SD obtained was 11.293 with N of 47,

whereas mean for low Facebook Use was 15.77, SD obtained was 15.77 with N of47.

Table 4.5 - Inferential Statistics of Independent t-test of Self-Criticism among young adults

who are high and low on Facebook Use.

Obtained t-value df Significant Level
Self-Criticism 3.951 92 0.000
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With reference to the above analysis, it was found that the computed t-value of 3.951 with
df 92 was found to be significant at 0.000 level [t (92) = 3.951, p<0.000]. Thus, the above
obtained results denote that there is a significant difference in the level of Self-Criticism in
relation to Facebook Use. Hence, the alternative hypothesis “There is a significant
difference in the level of Self-Criticism of individuals scoring high on Facebook use
compared to individuals scoring low on Facebook use” was accepted.

Figure 2 is a graphical representation of the mean scores obtained for Self-Criticism among
young adults in relation to High and Low Facebook Use. The x-axis represents the level of
Facebook Use, i.e., High and Low. The y-axis represents the estimated marginal means of

Self- Criticism.

DISCUSSION

The first hypothesis stated that “There is a significant difference in the level of Public
Self- Consciousness of individuals scoring high on Facebook use compared to individuals
scoring low on Facebook use.” The obtained results supported the first hypothesis, thereby
showing the differences and it suggests that individuals who are high on Facebook Use are

also high on Public Self-Consciousness.

The result is in line with the past research which says that individuals who use Facebook as
a tool to improve their mood may experience more negative affect due to social overload,
jealousy, and envy. Individuals high in neuroticism, who already maintain a higher
negative affect than those low in neuroticism, might be particularly inclined towards
increased Facebook use, which could deteriorate their mood further (Drouin & Abbasi,
2019).

Neuroticism was found to be positively associated with the Multidimensional Facebook
Intensity Scale’s subscale of Overuse in the study done by Sultan (2018). This study also
found a positive association between Neuroticism and Persistence of use. Despite the variety
of social media networks, perhaps those who are neurotic are prone to maintaining their

behavioral and

emotional attachment to Facebook to check in and view the activities of others and see if

any of this activity includes (or excludes) them.

The second hypothesis stated that “There is a significant difference in the level of Self-

Criticism of individuals scoring high on Facebook Use compared to individuals scoring low
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on Facebook Use.” The obtained results supported the second hypothesis, thereby showing
the differences and it suggests that individuals who are high on Facebook Use are also high

on Self-Criticism.

There has been no research done on Facebook Use and Self-Criticism. However, self-
criticism has also been linked to other mental health issues, including social anxiety, mood
disorder, and self-injury (Klonsky & Moyer, 2008). For example, lancu, Bodner, and Ben-
Zion (2015) examined the relationship between social anxiety and self-criticism.
According to the Diagnostic and Statistical Manual of Mental Disorders, Fifth Edition
(2013), individuals with social anxiety disorder (SAD) avoid others because they fear that
they will be scrutinized for saying or doing ‘the wrong thing,” causing them to feel
embarrassed or humiliated. These individuals would also describe feeling inferior to others,

focusing on others’ views of them and sensing that they are being criticized and rejected.

Therefore, by looking at the past researches, we can say that high Facebook Use can lead to

high Self-Criticism among young adults.

LIMITATIONS

Firstly, specific educational stream for graduation and post-graduation was not considered
as one of the control variables. Second, individuals must have given socially desirable
answers in order to portray themselves in a good light. Third, gender was not considered as
one of the control variables because the present study focused on overall general
population of young adults in the age range of 18-25 and not individual differences among

genders.

FUTURE IMPLICATIONS

The future implications of the findings will be to study the relationship between Public
Self- Consciousness and Facebook Use among different age groups keeping gender
difference into considerations. Relationship between Self-Criticism and Facebook Use
across different age groups can also be studied. Longitudinal study can help us explain the
extent to which Facebook Use can affect individuals’ Public Self-Consciousness and Self-

Criticism and the effects of this social media use across the life course.

107



In-Quest: Students’ Research Compendium

CONCLUSION

The aim of the study was to find the effect of Facebook Use on Public Self-Consciousness
and Self-Criticism among young adults. The result obtained from the data shows that that
there is a significant difference in the level of Public Self-Consciousness and Self-
Criticism of individuals scoring high on Facebook Use compared to individuals scoring

low on Facebook Use.
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Figure 1: Mean Scores for Public Self-Consciousness in relation to Facebook Use
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Figure 2: Mean Scores for Self-Criticism in relation to Facebook Use
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ABSTRACT

Special needs are an umbrella term that covers developmental delays, medical conditions,
psychiatric conditions and congenital conditions that require accommodations so children can
reach their full potential. In general, it is seen that parents of these children serve as
caregivers for their children throughout their life. Overall, even though they have shown
patterns of resilience and effective coping with their parenting responsibilities, they have also
shown to have greater difficulties in psychosocial functioning than the general population.
Hence this study aimed to explore the effects of emotion regulation on the psychological
distress and resilience among caregivers of children with special needs. The 3 scales —
Emotion Regulation Questionnaire, Kessler’s Psychological Distress Scale and the Brief
Resilience Scale were administered to a sample population of 100 (n=100) caregivers of
children with special needs. Then, 2 Independent t tests were performed in order to examine
the differences between the psychological distress and resilience among the caregivers of
children with special needs having high or low levels of emotion regulation. Data was
analyzed using the SPSS version 21 and the results were found to be statistically insignificant
indicating that there is no difference in the levels of Psychological Distress and Resilience in

individuals scoring high or low on Emotion Regulation.

KEYWORDS: Emotion regulation, Psychological distress, Resilience, Caregivers, Special

needs
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INTRODUCTION

Emotions are important in everyday life and they help us to provide information about our
interactions with others and the environment. Emotion regulation refers to the process of

altering stimuli and modulating responses (Eisenberg, 2004; Thompson, 1994).

Lerutla (2000) defined psychological distress as the emotional condition that one feels when
it is necessary to cope with upsetting, frustrating or harmful situations (Shaheen, 2012). In
another study of Chalfant et al. (1990) psychological distress is defined as a continuous
experience of unhappiness, nervousness, irritability and problematic interpersonal
relationships (Shaheen, 2012). Emotion regulation is hence considered as a factor that can
buffer against the negative effects of psychological distress.

Ann Masten (2001) defines resilience as a class of phenomenon characterized by good
outcomes in spite of serious threats to adaptation or development(C R Snyder, 2002). An
important point in the field of research among children with special needs is that while some
families of these children face adversity, some families are seen to be faring well. Although it
has been reported that families of these children have higher than usual amount of
psychological distress, many families have reported positive impacts as well (McConnel et
al.).

1.1  Research questions
1. What is the effect of Emotion regulation on Psychological distress?

2. What is the effect of Emotion regulation on Resilience?

1.2 Aims and Objectives
Aims- The aim of this research was to examine the effect of Emotion Regulation on the

Psychological Distress and Resilience among the caregivers of children with special needs.

Objectives
1) To study the effect of Emotion Regulation on Psychological distress
2) To study the effect of Emotion Regulation on Resilience

REVIEW OF LITERATURE

2.1 A similar study was done by Laura Brummer, Lusia Stopa and Ramola S. Bucks

(2013) where the influence of age on emotion regulation strategies and psychological distress
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among 175 middle-aged and 85 older adults was studied. Data was collected using self-report
questionnaires. Results found that older adults make more use of suppression, the emotion
regulation strategy. This greater use is not related to their levels of psychological
distress.(Brummer, 2013)

2.2 Another study done by Boyes, et al. (2015) studied the moderating and mediating
effects of emotion regulation and rumination on the adverse life experience and psychological
distress in adolescence. Data was collected from 2637 Australian high school students within
the age range of 12 to 18 years through self- report questionnaires and were followed up 1
year later. Results showed that Expressive suppression and rumination were positively
associated with psychological distress. (Martin, 2015)

METHODOLOGY

3.1 Research Hypotheses
Alternate Hypotheses
1. There is a significant difference in the level of Psychological Distress of Individuals
scoring high on Emotion Regulation compared to Individuals scoring low.
2. There is a significant difference in the level of Resilience of Individuals scoring high

on Emotion Regulation compared to Individuals scoring low.

3.2  Participants

The target population for the proposed study was 100 caregivers of Indian children with
special needs. The data was collected from various schools for special children in the city of
Mumbai, Maharashtra. Purposive sampling method was used to select the sample participants
for this study.

3.2.1 Inclusion Criteria

Mothers and fathers both were included; children with special needs included all conditions
such as Intellectual disability, learning disability, Autism Spectrum Disorder, ADHD,
Cerebral palsy, Down syndrome, etc. Mothers and fathers had a basic understanding of

English language, and care giving of minimum 5 years was present.
Sample size

Sample size consisted of 100 caregivers of Indian children with special needs.
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3.2.2 Sampling method

Purposive sampling was used in this study.

3.3 Variables

Independent Variables: Emotion Regulation
Dependent Variables: Psychological distress, Resilience

3.3.1 Operational definitions of variables
Independent Variables

1. Emotion Regulation: Emotion regulation was operationally defined as a process in
which people change the experience or expression of their emotions. It was
measured through the strategy of Expressive suppression which is further
operationally defined as the attempt to hide, inhibit or reduce ongoing emotion-
expressive behavior (Gross and Levenson, 1993; Gross and John, 2003(Gillespie,
2016)). High and low scores on Emotion Regulation were decided on the basis of
the Median Split that was done on the data.

Dependent Variables

1. Psychological Distress was operationally defined as lack of enthusiasm, problems
with sleep, feeling downhearted or blue, feeling hopeless about the future, feeling
emotionally boredor losing interest in things and thoughts of suicide (Decker
1997, Bernette & Mui 1997, Weaver 1995 (Shaheen, 2012)

2. Resilience was operationally defined as the capacity to face stressors without

significant negative disruption in functioning (Perry, 2002; Ledesma, 2014).

3.4 Research Instruments
1.  Emotion Regulation Questionnaire (ERQ)(Gross, J.J., &John, O.P. (2003)

It is a self- report questionnaire developed by J.J. Gross and O.P. John to assess the emotion

regulation process including two dimensions of cognitive reappraisal and expressive
suppression (Gross and John, 2003). It is a 10-item scale designed to measure the
respondent’s tendency to regulate their emotions in 2 ways: 1) Cognitive reappraisal 2)
Expressive Suppression. Respondents answer each item on a 7-point Likert-type scale
ranging from 1 (strongly disagree) to 7 (strongly agree). Preece, David & Becerra et al (2019)
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reported the reliability of the two dimensions as follows; cognitive reappraisal(o= .89-.90)
and expressive suppression (o = .76-.80). These scores had acceptable to excellent levels of
internal consistency. Sideekaali (2018) reported high concurrent and discriminant validity for
this scale.

2.  Kessler’s Psychological Distress scale (K10)(Kessler & Mroczek, 1992)

It is a self-report questionnaire developed by Kessler R. to assess the level of distress that a

person has experienced in the most recent 4-week period. It is a 10-item scale having a five-
point scale where 5 is all of the time and 1 is none of the time. Internal consistency reliability
was assessed using the Cronbach alpha. Hugeus et. Al. (2018) reported the reliability of K10
as a = 0.88. Easten et. Al. (2017) reported high convergent validity for the scale.

3. Brief Resilience Scale (BRS) (Smith & colleagues, 2008)

It is a self-report questionnaire developed by Smith and colleagues to assess the ability to

bounce back and recover from stress. This scale is answered has a five-point rating scale
where 1 is strongly disagree and 5 is strongly agree. Internal consistency of this scale was
assessed using the Cronbach alpha. Rodriguez et al (2016) reported the reliability of the BRS
as a = 0.83 and high convergent validity for the scale.

3.5  Research Design

A quasi-experimental design with one Independent variable that is Emotion Regulation
having two levels as high or low was used for the study. A median split was done in order to
differentiate between the high and low scores of Emotion Regulation. It was a quantitative
research exploring the effect of Emotion Regulation on Psychological Distress and Resilience

in caregivers of children with special needs.

3.6 Procedure

Both parents of children with special needs were approached after having taken the
permission of the authorities of various schools in the city of Mumbai, Maharashtra. The
aims, and the objectives and the applications of the study were explained to them and the
consent forms along with the scales were distributed to those parents who were willing to
participate in the study. Based on the descriptive statistics, inferential statistics were

computed. Two independent t-tests were done in order to obtain the results.

3.7 Ethical Considerations

Honest and appropriate information was provided regarding the aims and objectives of the
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study. It was made sure that the consent forms are personally signed by the participating
parents and the Heads of the schools. The obtained data was kept confidential. The

participants were debriefed about the purpose of this study after the data collection.

3.8 Data Analysis
To study the effect of Emotion Regulation on Psychological Distress and Resilience,

Independent t-tests were calculated.

RESULTS
Table 4.1- Descriptive statistics of Psychological Distress in caregivers who are high and

low on Emotion Regulation

Psychological Distress N Mean SD
Emotion Regulation High 53 24.13 7.30
Emotional Regulation Low 47  21.87 7.30

In table 4.1 the descriptive analysis of variable Psychological Distress is shown. Mean for
High Emotion Regulation group was 24.13 and the SD obtained was 7.30 with N of 53. The
mean obtained for Low Emotion Regulation group was 21.87 and the SD obtained was 7.30
with N of 47.

Table 4.2- Inferential statistics of Psychological Distress in caregivers who are high and low

on Emotion Regulation

Significance Level (2 Mean difference
tailed)

Obtained t value Df

Psychological

Distress 1.54 98 126 2.25
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In table 4.2 the inferential analysis of variable Psychological Distress is shown. The
computed t value of 1.54 with 98 degrees of freedom was found to be statistically
insignificant at 0.05 level. Thus, the obtained results show that there is no significant
difference in the levels of Psychological Distress in relation to Emotion Regulation.

Table 4.3- Descriptive statistics for Resilience in caregivers who are high and low on Emotion

Regulation

Resilience N Mean SD

Emotion Regulation )
High 53 17.24 3.77

Emotion Regulation
Low 47 18.21 3.54

As seen in table 4.3 the descriptive analysis for variable Resilience is given. Mean obtained
for Emotion Regulation High group was 17.24 and SD obtained was 3.77 with N of 53. The
Mean obtained for Emotion Regulation Low group was 18.21 and SD obtained was 3.54 with
N of 47.

Table 4.4- Inferential statistics for Resilience in caregivers who are high and low on Emotion

Regulation
) Significance level Mean
Obtained t value  Df ) _
(2tailed) difference
Resilience 1.31 98 191 -0.96

As seen in this table the computed t value which was 1.31 at 98 degrees of freedom was
found to be statistically insignificant at 0.05 level. Thus, the obtained results show that there

is no significant difference in the levels of Resilience in relation to Emotion Regulation.
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DISCUSSION

In this study it was hypothesized, ‘There will be a significant difference in the level of
Psychological Distress of Individuals scoring high on Emotion Regulation compared to
Individuals scoring low on Emotion Regulation.” The independent samples t-test results
showed that there is no significant difference in the levels of Psychological Distress between
caregivers having high or low levels of Emotion Regulation. Hence the Null Hypothesis was

accepted.

Studies have shown that psychological distress declines across age groups for females and
males from 40-44 to 60-64 age. Some of these age differences are accounted for by other
psychosocial risk factors like recent crises at work and negative social relationships with
family and friends. But other mechanisms that explain the lower levels of distress in older age
groups are yet to be identified. In a study done by Laura Brummer, et al. (2013) it was found
that older adults make more use of suppression, the emotion regulation strategy. But it was
also found that this greater use of this emotion regulation strategy is not related to their levels
of psychological distress. Hence psychological distress seems to be lower in older age group
populations. In this study most of the participants were from the older age group and this

seems to have caused the results to be in significant.

It was also hypothesized, ‘There will be a significant difference in the level of Resilience of
Individuals scoring high on Emotion Regulation compared to Individuals scoring low on
Emotion Regulation.” The independent samples t-test results showed that there was no
significant difference in the levels of Resilience between caregivers having high or low levels

of Emotion Regulation. Hence the Null Hypothesis was accepted.

According to researchers, Paulo Cesar Diaz and Irene Cadime (2017), resilience is linked
positively to factors such as home, community and peer environment. Studied have also
shown that Resilience is connected to factors such as confidence, good social support,
education etc. All these factors decrease the chances of low resilience in caregivers and could

explain why the results are insignificant.

LIMITATIONS

One of the major limitations of this study is that there was no single disability that was
studied in particular, this study focused on children with many kinds of disabilities such as
Intellectual Disability, Learning disability, Autism, ADHD, Cerebral Palsy, Down syndrome,
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etc. and their caregivers. Hence the possibility that each disability might differ in the amount
and intensity of psychological distress that it produces was not addressed in this study. The
fact that every kind of disability requires a different level of resilience was also not addressed
in this study.

FUTURE IMPLICATIONS

Further analysis can be done by organizing workshops on specific disabilities at a time and
introducing specific interventions for each different kind of disability. Intervention can also
be planned to use and promote healthy emotion regulation strategies. Intervention can be
planned for those individuals who are particularly high on psychological distress and

workshops can be conducted to promote their healthy living.

CONCLUSION

The aim of this study was to investigate the effect of Emotion Regulation on the
Psychological Distress and Resilience in caregivers of children with special needs. The data
was analyzed using independent t tests in the SPSS software version 21. The independent
samples t-test results show that there is no significant difference in the levels of Psychological
Distress and level of resilience between caregivers having high or low levels of Emotion

Regulation. Hence, the results indicate that the data is not significant with the hypothesis.
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ABSTRACT

Stress plays an important role in everyone’s life. Stress, resulting from the inability of self-
curative faculty (homeostasis) or the internal environment of the body to cope with
stressors gives rise to diseases and illnesses. The purpose of the research is to examine the
effect of Stress on burnout and sleep disturbances. The number of participants participated
in this research study was 100 within the age range of 30-45 years from Thane and
Mumbai. The data was collected using Perceived Stress Scale, Burnout Measure (BM), and
Pittsburgh Sleep Quality index (PSQI). For data analysis, t test was used to see the
significant differences between two levels of independent variable. The findings revealed
no significant difference between Stress and burnout. There was a no significant difference

between Stress and Sleep Disturbances.

KEYWORDS:  Stress, Burnout, Sleep  Disturbances, @ Bank  employees
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INTRODUCTION
1.1 Burnout

Burnout, as a term, came into existence almost 30 years ago. It was used to describe a state
of fatigue and frustration that emerged from demands that exceeded the individual’s
resources.

Burnout and high levels of stress among human service workers has become a crucial issue
in recent years. A number of studies have reported that 21-67% of mental health workers
may be the victims of high levels of burnout. Human services include occupations such as
counselors, nurses, remedial teachers and social workers. All of these services involve the
modification of clients/ patients either physically or psychologically. Thus, Human services
involve a unique amalgamation of client expectations, consumer behaviour, knowledge and
skills of the service provider and the motivation of clients to change. Consequently, stress
and emotions form an inherent part of the field with the stress resulting, more often than not,
from the consumer’s behavior and the service provider’s inability to express dissatisfaction

or disapproval of the behavior burnout.

1.2 Sleep Disturbances

The main focus of the present paper is not on recovery in general, however, but on recovery
through sleep. Since by definition, sleep fails to give sufficient daily restitution to eliminate
fatigue, sleep should be an important aspect of burnout investigation. Sleep is fundamental
for the anabolic processes, intended to reconstruct the damages of the wear and tear (Adam
& Oswald, 1977, 1983). But sleep is also necessary for proper brain functioning, wellbeing
and daily functioning (Benington & Heller, 1995), thus basic for both body and mind.

1.3 Aim & Objectives
Aim:
To Study the Effect of Stress on Burnout and Sleep Disturbances among Bank Employees.

Objective:

i.  To Study the Effect of Stress on Burnout Among Bank Employees.
ii. To Study the Effect of Stress on Sleep Disturbances Among Bank Employees.
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REVIEW OF LITERATURE

2.1 Stress and Burnout

A study examined the occupational stress and professional burnout in the banking sector of
Pakistan. Descriptive, correlation and regression statistical tools were used to analyse data.
The results identified that workload, working hours, technological problem at work,
inadequate salary, time for family and job worries at home are the significant sources of
stress in the banking sector. The significant symptoms of burnout as revealed by the results
are back pain, extreme tiredness, headache and sleep disturbance. The changing work pattern
is creating stress for the bank employees and these stressors are leading to burnout. These
results are consistent with the emergent evidence of the impact of stress on the burnout.
(Khattak, J. K., Muhammad, A. K., Ayaz , U. H., Muhammad , A., & Amjad , A. M. 2011).

2.2  Stress with Sleep Disturbances

A study was conducted to describe the current state of nurses’ shift work in Taiwan and how it
affects nurses’ stress, sleep quality and self-perceived health status. To enable the provision
of 24-hour patient care, nurses need to work various shifts. Long-term shift work
significantly affects nurses’ overall physical and mental health. The results showed that
regardless of the amount of shift work they performed, nurses reported moderate job stress,
poor sleep quality and moderate self-perceived health. The following significant relationships
were observed: job stress was inversely related to sleep quality, which was directly related to
self-perceived health status. Conclusion and implications for nursing management Hospital
managers need to ensure healthier shift work scheduling in order to improve nurses’ clinical
performance and personal health status, thereby also improving the quality of patient care.
Lin, S.-H., Liao, W.- C., Chen, M.-Y., & Fan, J.-Y. (2014) studied on the impact of shift
work on nurses’ job stress, sleep quality and self-perceived health status.

METHOD
3.1 Hypotheses

Alternate hypotheses:
1. There is significant effect of Stress on Burnout among Bank Employees.

2. There is significant effect of Stress on Sleep Disturbances among Bank Employees.
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3.2 Participants

The target population for this study was 100 Bank employees of age group of 30 — 45 years
of age. The data was collected from Mumbai, Thane, Navi Mumbai, Maharashtra and India.
The gender was not considered.

3.3 Variable
() Independent Variable: Stress — two levels: Low and High level of Stress.
(if) Dependent Variable:
1. Burnout
2. Sleep Disturbances
3.3.1. Operational definitions of variables
* Independent Variables
Stress: H. Selye (1936) defined stress as “non-specific responses that be resulted from a
variety of different kinds of stimuli.” Perceived stress scale was used by Cohen et al. (1983). A

total score that range from 0-40, 0-13 Low Stress, above 14-40 indicates high stress.

 Dependent Variable

(1) Burnout: Burnout involves physical and emotional exhaustion, cynicism, and a
lowered sense of self-efficacy that is attributable to work related stress. (Maslach,
Leiter, 1997; Pines, 1993).

(2) Sleep Disturbances: Sleep fails to give sufficient daily restitution to eliminate
fatigue, sleep should be an important aspect of burnout investigation. Sleep is
fundamental for the anabolic processes, intended to reconstruct the damages of the
wear and tear (Adam & Oswald, 1977, 1983).

3.4 Tools

3.4.1 The Perceived Stress Scale

The Scale was developed by Cohen et al. (1983). The test consists 10-item. The scale
measures the degree to which situations in one’s life are appraised as stressful. Scoring was
done on a 5- point scale ranging from never (0) to almost always (4). Positively worded
items were reverse scored, and the ratings are summed, with higher scores indicating more
perceived stress. PSS- 10 scores were obtained by reversing the scores on the four positive
items. (4,5,7,8). The reliability coefficient was found to be 0.85 — 0.82. (Cohen et al.,1983).
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3.4.2 Burnout Measure (BM)

The scale was developed by Pines & Aronson, (1988). The scale consists 10 items. The
scoring was done on a 7-point Likert scale. 1 = never, 2 = Almost Never, 3 = Rarely, 4 =
Sometimes,5 = often 6 = very often 7 = always, Scoring is adding all the response and divide
by 10. 5.5 indicates high score, 3.5 - 4.5 indicates moderate burnout and 2.4 — 2.5 indicates
low. The scale was psychometrically sound with reliability of 0.85, inter item correlations is
0.46 - 0.89. (Pines & Aronson, 1988).

3.4.3 Pittsburgh sleep Quality Index (PSQI)

Pittsburgh sleep Quality Index (PSQI) was developed by Buysse and his colleagues (1989).
The scale consists of 19 items. Score was calculated by totalling the seven component
scores. Scores range from 0 — 21. It indicates lower score denote healthier sleep quality. The

reliability coefficient was found to be 0.83.

3.5 Research Design
The study is a quantitative research and quasi-experimental design, having one independent

variable with 2 levels and 2 dependent variables.

36 Procedure

Bank Employees of the targeted age group were approached from Mumbai and Thane. The
participants were explained about study and were provided consent form to ensure their
permission for being the part of the study. The questionnaires were administered on the

participants and the relevant data was collected.

3.7 Ethical Considerations

The instruments for measuring the variables would be used without modification. The
participants would be informed about the purpose of the study and what it measures. The
participants would also be assured that the information they provide will be kept confidential

and used only for research purpose.
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3.8 Data Analysis Plan:
To study the effect of ‘Stress’ on ‘Burnout’ and ‘Sleep Disturbances’ among bank employees

two separate t-test was calculated.

RESULTS

Table No.1 Descriptive Statistics of Burnout among bank employees with high and low on

stress.
Stress N Mean SD
Burnout High 55 5.300 4.7601
Low 45 2.846 1.5900

Reference to Table no. 1, the descriptive analysis of variable Burnout is shown. Descriptive
analysis provides simple summaries about the sample and the measures. This study sample
consisted of 100 participants. Mean for High Burnout group was 5.300, SD obtained was 4.7601
and with N of 55. Whereas mean for low Burnout group was 2.846, SD obtained was 1.5900 and
with N of 45.

Table No.2 Mean difference in the level of Burnout among bank employees with high and

low on stress.

df t Sig (2 tailed)

Burnout 48 2.485 .023

From Table no. 2, it was found that the computed t value of 2.485 with df 48 was not found
significant. Thus, the result suggests that there is no significance difference in the level of

Burnout due to high and low Stress Among Bank Employees.
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Table No.3 Descriptive Statistics of Sleep Disturbances among bank employees with high

and low on stress.

Stress N Mean SD
Sleep High 55 14.96 5.653
Disturbances

Low 45 6.54 4.320

Reference to Table no. 3, the descriptive analysis of variable Sleep Disturbances is shown.
Descriptive analysis provides simple summaries about the sample and the measures. This study
sample consisted of 100 participants. Mean for High on Stress group was 14.96, SD obtained
was 5.653 and with N of 55. Whereas mean for Low on Stress group was 6.54, SD obtained was
4.320 and with N of 45.

Table No.4 Mean difference of Sleep Disturbances among bank employees with high and

low on stress.

df t Sig (2 tailed)

Sleep Disturbances 48 5.945 .088

From Table no. 4, it was found that the computed t value of 5.945 with df 48 was not found
significant. Thus, the result suggests that there is no significance difference in the level of Sleep

Disturbances due to high and low Stress among Bank Employees.

DISCUSSION

The aim of the study is to examine the impact of Stress on Burnout and Sleep Disturbances

among Bank Employees.

Stress and Burnout

It was hypothesized that ‘there is significant effect of stress on burnout among Bank employees.
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To study this hypothesis two tailed t-test was conducted and the results were not found
significant i.e. there is no difference in the level of burnout due to Stress. That is not in line with
past research. The possible reason for the data not being in line in the present study would be the
factors affecting Burnout. According to Furingsten, Sjogren, Forsner (2015), burnout is not only
caused by work-related factors. Other factors such as lifestyle and personality traits also
contribute to the occurrence of the syndrome. They do not occur in isolation and their association
with burnout may be reliant on the presence or absence of another factor. Added to this, some of
these factors may have a direct influence on burnout, whereas others may have an indirect one,
by means of mediating or moderating relations. Furthermore, as indicated by numerous authors,
factors related to the individual's personality should be taken into consideration when explaining
burnout Lohmer M (2013). The most studied personality trait related to burnout is probably the
type A personality. Subjects with type A personality tend to perceive the environment as contrary

to their goals and threatening to their self-esteem.

Stress and Sleep Disturbances

It was hypothesized that ‘there is significant effect of stress on burnout among Bank employees.
To study this hypothesis two tailed t-test was conducted and the results were found to be not
significant i.e. there is no difference in the level of Sleep disturbances due to Stress.

The possible reasons for the data to be not in-line with the hypothesis are the factors affecting
Sleep Disturbances. Therefore, it can be concluded that stress has no effect on burnout and sleep
disturbances among Bank employees. There are lot of factors which can be taken into
consideration by which it is hypothesized that stress is not the factor for sleep disturbances. One
of the factors is that the training in the office was provided with a great ease and the work in the
office was balanced accordingly. There might be a possibility that stress relief workshops must
have been conducted for the employees in order to make them feel mentally healthy. Usually, the
government job timings are stable and conventional, so there is enough job security and as there
is stability in job it is obvious that there is less stress in the environment. Taking into
consideration, other sectors except banks the working hours are less. One of the factor might be
that, the position the employees hold are constant and that usually get promotions so the stress

factor does not have a consideration.
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LIMITATIONS

A limitation of the study is that the researchers in this study have not considered other factors of

stress such as experience of stress producing life events or absence of social support. The

researchers also have not taken into consideration social, organizational and interpersonal sources

of stress but have tapped solely into stress. The sample of the study consisted of only 100

working individuals. Inclusion of diverse participants could bringin diverse population view.

IMPLICATIONS

Various steps can be taken to decrease the level of stress. It can be also used in job recruitment as

it can predict behaviour, emotional responses, coping tendencies, and adequacy of adjustment in

difficult life circumstances. Even to improve mental health as all the variables (Stress, Burnout,

and Sleep Disturbances) are not the predictors of good mental health.
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ABSTRACT

Empathy and Self- Compassion appear to be closely related concepts. Empathy is an important
component of social cognition which leads to our ability to understand and react to the feelings
of others, succeed in effective interpersonal interaction, and in promoting pro-social behaviour.
Self- Compassion implies being discerning and compassionate with yourself in the times of
suffering and failure or perceived inadequacy. Research has examined empathy and self-
compassion individually and explored the possible consequences of being low in these variables.
It can entail various mental health conditions leading to depression, anxiety, loneliness,
adjustment etc. Therefore, the purpose of the study was to examine the effect of empathy and
self- compassion on loneliness amongst young adults. The population used for this study
consisted of young adults between the age range of 18 to 25 years. The sample size consisted of
100 participants. The tools that were used for measuring empathy, self- compassion and
loneliness were Toronto Empathy Questionnaire (TEQ) (Spreng et al, 2009); Self- Compassion
Scale (SCS) (Neff, 2003); UCLA Loneliness Scale Version- 3 (Russell, 1996) respectively. The
sample was collected using Convenience and Snowball sampling method. Further, statistical
analysis was performed with the use of two-way ANOVA and post-hoc analysis was conducted
to understand the significance between the groups. Results indicated that the level of empathy

and self-compassion had a significant effect on loneliness individually.

KEYWORDS: Empathy, Self- Compassion, Loneliness, Young Adults, Two-way ANOVA
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INTRODUCTION
Research conducted on empathy in the recent times has placed importance on distinguishing

between the cognitive and emotional components of empathy (Preston & de Waal, 2002).

Feeling compassion for others and self- compassion appear to be closely related concepts. While
empathy involves understanding feelings of others, self- compassion is concerned with the
understanding of self. Researchers have found that compassion for others is not related to self-
compassion or only weakly related (Gilbert 2016; Neff and Pommier 2012). This suggests that it
is possible to be compassionate towards others but not towards the self, or vice versa. [Lopez et
al., 2017].

According to of Erik Erikson's theory of psychosocial development, during the sixth stage of
intimacy vs isolation, young adults from the age of 18 to 40 years begin to form intimate and
loving relationships with other individuals other than their family. Unsuccessful completion of
this stage can lead to isolation, loneliness and depression. Hence, it becomes crucial to study
whether empathy and self- compassion which are essential for the formation of caring, loving
and healthy interpersonal relationships of an individual have an effect on loneliness amongst

young adults.

1.1 Research Problem
1. What is the effect of Empathy on Loneliness amongst young adults?
2. What is the effect of Self- Compassion on Loneliness amongst young adults?

1.2 Aims and Objectives
To study the effect of Empathy and Self- Compassion on Loneliness amongst young adults.
Obijectives:

1. To study the effect of Empathy on Loneliness amongst young adults.

2. To study the effect of Self- Compassion on Loneliness amongst young adults.
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REVIEW OF LITERATURE
2.1 Empathy and Loneliness
Lonely individuals show high rates of social anxiety and neuroticism, and perceive their social

interactions to be negative (Segrin & Kinney, 1995; Russell, 1996). Hence, a lonely person may
not accurately detect a partner’s appreciation of their social interaction. [Beadle et al, 2012].

A study conducted by Pamukgu et al in 2010 was undertaken to understand the role of empathic
tendency and perceived social support in predicting loneliness levels of college students. The
sample was composed of two seventy-eight college students between the age group of 18 to 27
years old belonging to different grade levels and departments. The results revealed that empathic
tendency and perceived social support were the significant predictors of the loneliness among
college students. Empathic tendency explained approximately 58 % of the total variance of

loneliness scores.

2.2 Self-Compassion and Loneliness

Self-compassion has significant positive correlations with agreeableness, indicating a greater
ability to get along with others and therefore more opportunities to feel connected (K. D. Neff et
al., 2007). Self-compassion has been shown to alleviate many of the psychological issues
associated with loneliness, revealing an indirect relationship between the two constructs that
could indicate a direct relationship [Lyon, 2015].

A study was conducted by Ahmet Akin in 2010. The purpose of the study was to examine the
relationships between self-compassion and loneliness. 398 university students were included in
the sample size. The results revealed that self-kindness, common humanity and mindfulness
related negatively to loneliness. In contrary, self-judgment, isolation and over-identification were
found positively associated with loneliness. Loneliness was predicted negatively by self-
kindness, common humanity, and mindfulness. On the other hand, self-judgment, isolation, and

over-identification predicted loneliness in a positive way.
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METHOD

3.1 Research Hypotheses:

Alternate Hypotheses:

1. There is a significant difference in the level of loneliness of individuals scoring high on
empathy in relation to individuals scoring low on empathy.

2. There is a significant difference in the level of loneliness of individuals in relation to self-
compassion.

3. There is an interaction effect between empathy and self-compassion on the level of loneliness.

3.2  Participants:

The target sample for the study consisted of Indian young adults from the metropolitan area of
Mumbai, Maharashtra which included participants from Mumbai City and Mumbai Suburban.
3.2.1 Inclusion criteria:

The age group of the sample included was 18-25 years of age residing in an urban setting. The
young adult sample included in the study consisted of two genders; male and female. The
participants who met the educational qualification criteria of completing 12" grade were
included in the study.

Sample size:

The sample population consisted of 100 young adults.

3.2.2 Sampling Method:

The present study used Convenience sampling and Snowball sampling techniques.

3.3 Variables:
Independent Variables
1. Empathy

2. Self- Compassion

Dependent Variable: Loneliness

3.3.1 Operational Definition of Variables

o Independent Variables

1) Empathy is operationally defined as a primarily emotional (rather than a cognitive) process.

(Spreng et al). Emotional empathy is commonly thought of as an emotional reaction (e.g.,
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compassion) to another’s emotional response (e.g., sadness). A median split was used to

separate the 1V in two levels of high and low.

2) Self- Compassion is operationally defined as being discerning and gentle towards oneself
in the face of hardship or perceived inadequacy and entails acknowledging that suffering,
failure, and inadequacies are part of the human condition, and that all people—oneself
included—are worthy of compassion.

o Dependent Variables
Loneliness is operationally defined as the perception of inadequate social connection and
feelings of social isolation. It is used to measure one’s subjective feelings of loneliness as well

as feelings of social isolation.

o Young Adults was operationally defined as people who are in the age range of 18-25
and have completed their 12" grade.

J Control Variables

Factors like age, education and geographical region of the participating population were the

control variables for the research study.

3.4  Tools

3.4.1 Toronto Empathy Questionnaire (TEQ) (Spreng et. al, 2009): This measure of
empathy assesses empathy as primarily an emotional (rather than a cognitive) process. It is a 16-
item questionnaire. Each item of the scale is evaluated with the five-points Likert described from
0 to 4 as, “never”, “rarely”, “sometimes”, “often” and “always” respectively. Negatively worded
items are reverse scored. The scores can range from 0 to 64. The internal consistency of TEQ
measure is good, Cronbach’s o = .87. It demonstrates high test-retest reliability, r = .81, p < .001.
Item-remainder coefficients are sound, ranging from .36 - .59. The TEQ has correlated positively

with the Empathy Quotient, r = .80, p <.001 confirming convergent and discriminant validity.

3.4.2 Self- Compassion Scale (SCS) (Neff, 2003): Self-compassion Scale is a 26-item self-
report measurement. It consists of six sub-scales; self-kindness, self-judgment, common
humanity, isolation, mindfulness, and over-identification. Each item is rated on a 5-point Likert

scale (1=Almost never to 5=Almost always). The subscales Self-judgement, Isolation, and Over-
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identification are reverse scored. A total score is obtained by summing up the scores on all 26
items. A score of 1-2.5 for overall self-compassion score indicates an individual is low in self-
compassion, 2.5-3.5 indicates moderate, and 3.5-5.0 indicates high self- compassion. The SCS
has shown test-retest reliability of .93 during a 3-week interval. The SCS has shown good
internal consistency with alpha coefficients in previous studies reported as follows: SCS
composite (.91), self-kindness (.82), self-judgment (.79), common humanity (.84), isolation
(.79), mindfulness (.82), and over-identification (.76) (de Bruin et al., 2012). High convergent
(Neff et al, 2007; Neff & Beretvas, 2013) and discriminant validity (Neff, 2003) has also been

shown.

3.4.3 UCLA Loneliness Scale Version- 3 (Russell, 1996): It is a 20-item scale designed to
measure one’s subjective feelings of loneliness as well as feelings of social isolation.
Participants rate each item on a scale from 1 (Never) to 4 (Often). The positively worded items
are reverse scored. Scoring is on a continuous basis. It appears to be very reliable; Cronbach’s a
range from .89 to .94 across various samples. Convergent validity is provided by correlations
with the other measures of loneliness including NYU Loneliness Scale and the Differential

Loneliness Scale.

3.5 Research Design

The study was a quantitative research adopting a quasi-experimental design and had two
independent variables and one dependent variable.

3.6 Procedure

The aims, objectives and applications of the study were explained to the participants and consent
forms were provided to those who were willing to participate in the study. After the data was
collected, statistical analysis was performed to understand the significance between the groups.

3.7 Ethical Considerations

Accurate and honest information was provided regarding the aims and objectives of the study.
The confidentiality of the participants was ensured and the obtained data was kept confidential.
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The obtained results were utilized only for research purposes. If at any point during the study,

any participant wished to withdraw their name, they were free to do so.

3.8 Data Analysis
Two-way ANOVA was performed to examine the effect of empathy on loneliness and self-
compassion on loneliness.

Post-hoc analysis was also conducted on the data to understand the significance between groups.

RESULTS

The data was analysed through a between-groups two-way analysis of variance to see the effect
of Empathy and Self-Compassion on loneliness.

Descriptive Statistics

Table 4.1: Descriptive Statistics for Empathy in High and Low level

Empathy N Mean Std. Deviation
High 53 50.32075 4.2867

Low 47 38.61702 6.3333

Total 100 44.8200 7.92181

Table 4.1 reveals that empathy is divided into two levels of high and low through a median split.
The number of participants in the high category was 53 and the low category was 47. The mean
for the total scores of empathy was 44.82 with a standard deviation of 7.921.

Table 4.2: Descriptive Statistics for Self- Compassion in High, Moderate and Low level

Self- Compassion N Mean Std. Deviation
High 32 3.7046 0.23732
Moderate 39 2.99589 0.22827

Low 29 2.30689 0.27566

Total 100 3.0229 59987
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Self- Compassion is divided into 3 levels of high, low and moderate as showcased in Table 4.2.
The high self- compassion group consisted of 32 individuals, low self- compassion group had 29
individuals and moderate self- compassion group had 39 individuals. The total mean for this
construct was 3.022 with a standard deviation of .599.

Table 4.3: Descriptive statistics of Loneliness in relation to Empathy

Loneliness N Mean Std. Deviation
High Empathy 53 43.7924 9.700

Group

Low Empathy 47 475744 10.114

Group

With reference to Table 4.3, it can be seen that the mean score of loneliness for the group of high
empathy was 43.792 and the standard deviation was 9.7. The mean score of loneliness for

individuals scoring low on empathy was 47.574 and the standard deviation was 10.114.

Table 4.4: Descriptive statistics of Loneliness in relation to Self-Compassion

Loneliness N Mean Std. Deviation
High Self-Compassion 32 38.6875 7.764

Group

Moderate Self-Compassion 39 47.4871 8.592

Group

Low Self-Compassion 29 50.5862 10.161

Group

Table 4.4 reveals that the mean score of loneliness for the high self-compassion group was
38.687. The mean score of loneliness for individuals scoring moderate on self-compassion was
47.487 and for individuals scoring low on self-compassion was 50.586. The standard deviation
for high self-compassion group, moderate self-compassion group and low self-compassion group
was 7.764, 8.592 and 10.161 respectively.

In order to assess significance of differences, data was analysed using two-way ANOVA.
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Table 4.5: Effect of Empathy and Self-Compassion on Loneliness

Source Dependent Type Il Sum df Mean Square F Sig.
Variable of
Squares
Empathy Loneliness 462.726 1 462.726 6.136 015
Self-
Compassion Loneliness 2490.081 2 1245.040 16.509 .01

Empathy  and
Self- Loneliness 36.665 2 18.333 243 n.s

Compassion

Table 4.5 reveals that the mean square was 462.726 and the difference in the level of loneliness
of individuals scoring high on empathy in relation to individuals scoring low on empathy was
found to be significant, F (1) = 6.136, p = .01. Thus, the alternate hypothesis that “There is a
significant difference in the level of loneliness of individuals scoring high on empathy in relation
to individuals scoring low on empathy” was accepted.

Figure 1.1 represents the graphical representation of the mean scores obtained for Loneliness
amongst young adults in relation to High and Low Level of Empathy. The x-axis represents the
level of Empathy, that is, High and Low. The y-axis represents the mean scores of Loneliness.
Table 4.5 reveals that the mean square was 1245.040 and the difference in the level of loneliness
of individuals scoring high on self- compassion in relation to individuals scoring moderate and
low on self- compassion was found to be significant, F (2) = 16.509, p = .01. Thus, the alternate
hypothesis that “There is a significant difference in the level of loneliness of individuals in
relation to self- compassion.” was accepted.

Figure 1.2 represents the graphical representation of the mean scores obtained for Loneliness
amongst young adults in relation to High, Moderate and Low Level of Self-Compassion. The x-
axis represents the level of Self-Compassion, which is, High, Moderate and Low. The y-axis
represents the mean scores of Loneliness.

Table 4.5 reveals that the mean square was 18.333. The difference in the interaction effect
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between empathy and self-compassion on the level of loneliness of individuals was found to be
insignificant, F (2) = .243, p = .785. Thus, the alternate hypothesis that “There is an interaction
effect between empathy and self-compassion on the level of loneliness.” was rejected.

In order to assess the significance of differences between the three groups of Self-Compassion

for the variable of Loneliness, post hoc analysis was conducted.

Table 4.6: Post Hoc analysis for Loneliness

()] self- (J) self- Mean Std. Sig.
compassion  compassion  Difference (I- Error
J)
H L -11.8987 2.22646 .01
M -8.7997" 207132 .01
L H 11.8987 2.22646 .01
M 3.0990 212935  .317
M H 8.7997" 2.07132 .01
L -3.0990 212935  .317

*, The mean difference is significant at the .05 level.

Post Hoc Test

As displayed in Table 4.6, a post hoc comparison for the variable of loneliness was conducted
using the Tukey HSD test. The results indicated that the mean score for high self- compassion
group was significantly different than the mean scores for moderate self- compassion group and
low self- compassion group. However, the condition of low self- compassion did not

significantly differ from the condition of moderate self- compassion.

DISCUSSION
Studies have revealed that individuals who are lonely are individuals who also show high rates of
social anxiety and neuroticism, and perceive their social interactions to be negative even when

they might not be (Segrin & Kinney, 1995; Russell, 1996). Hence, a lonely person may have

difficulty in the ability to detect a partner’s appreciation of their social interaction (an important
component of empathy which contributes to loneliness) (Beadle et al, 2012). Empathy has also

showed consistent and strong positive associations with pro-social behaviour, social functioning
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and well-being which might inhibit aggressive behaviour and improve interpersonal relationships
(Nagle et al). The findings of this study are in line with the past research as the results indicate
that the level of empathy has a significant effect on loneliness.

Self-compassion has been shown to alleviate many of the psychological issues associated with
loneliness, revealing an indirect relationship between the two constructs that could indicate a
direct relationship (Lyon, 2015). Studies that have examined the construct of self- compassion
have found that it has significant positive associations with agreeableness, which suggests a
greater ability to get along with others and therefore more chances to feel connected. Unlike self-
esteem, self-compassion also promotes social connection instead of opposition, encouraging a
view of common humanity and shared experience that should decrease feelings of loneliness
(Neff, 2003). The findings of this study are in line with the past research as the results indicate
that the level of self- compassion does have a significant effect on loneliness.

The variables of Empathy and Self-Compassion were also studied together to gauge the
interaction effect of these constructs on loneliness. However, results indicated that there was no
interaction effect found between empathy and self-compassion on the level of loneliness of
individuals. Based on literature reviewed, it has been demonstrated that empathy as well as self-
compassion, both have important implications on social relationships, interpersonal functioning,
psychological health and well-being. Empathy may be defined as compassion for others and self-
compassion as compassion for oneself (Daltry et al, 2018). In literature, self-compassion and
empathy have been found to be related to each other, but also different from, one another (Daltry
et al, 2018). While there is limited research in this domain, existing literature indicates that
individuals with low self-compassion might still be empathetic toward others. Hence, no strong
evidence of the interaction of these variables can be found which further demonstrates why the

results obtained were insignificant.

LIMITATIONS

It is important to note some limitations of the study to provide directions for future research.
Firstly, gender differences have not been considered in the study. Secondly, the study needs to be
replicated in other populations and geographical areas to closely examine the effects of the
variables; otherwise, generalization of the results is limited. Another limitation of the study was

that the participants might have provided socially desirable responses.
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IMPLICATIONS

The current study adds to the already existing literature on empathy and self-compassion.

Intervention programs could be designed for vulnerable population. These programs could be

executed well-before the clients begin to show the symptoms by inculcating empathy and self-

compassion at an earlier and preventive stage. The current study also focuses only on a

specific age-group from a specific geographical location which could be extended in future

studies. Further, gender related differences can be studied to provide a better understanding

about the influence of these variables.

CONCLUSION
The purpose of the study was to examine the effect of empathy and self- compassion on

loneliness amongst young adults. Results indicated that the level of empathy and the level of

self-compassion had a significant effect on loneliness but there was no indication of an

interaction effect.
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APPENDIX
Figure 1.1: Descriptive statistics of Loneliness in relation to Empathy
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Figure 1.2: Descriptive statistics of Loneliness in relation to Self-Compassion
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ABSTRACT

The main objective of this study was to examine the effectiveness of the Gratitude Training
program on psychological well-being, Life satisfaction and Loneliness among senior citizens
living in old age homes.. A pre and post-test was designed on a sample of 20 older adult’s age
group of 65 years and above to examine the module intervention. The scale used in this study
were Psychological Well-being Scale Carol D. Ryff (1989), Satisfaction with Life Scale (SWLS)
Diener, E., Emmons, R. A, Larsen, R. J., & Griffin, S. (1985), and Loneliness was assessed using
the UCLA Loneliness Scale (Version 3) Russell, D. (1996).The obtained data were analysed by
using paired sample t-test. The results indicate that the Gratitude training program proved to be
effective by showing a positive significant difference in the level of psychological well-being
tae) = p <.000, Life satisfaction tug) = p <.000, and Loneliness tu9= p <.000. These results
demonstrate a positive impact of the gratitude training program on psychological well-being, life

satisfaction and loneliness among geriatric.

KEYWORDS: Gratitude, Psychological well-being, Life satisfaction, Loneliness.
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INTRODUCTION

Aging is a series of processes that begin with life and continue throughout the life cycle.
Individuals approach the end of their life’s challenges and changes related to old age arise.
Growing older means confronting psychological emotional and social issues. Research
indicates that after retirement health of the older retirees deteriorates which seems to affect
adjustment well- being and happiness in old age (Sahoo, 2009).

As people grow old, the likelihood of experiencing age-related issues increases. Studies
have shown that depressive symptoms are highly prevalent in the elderly population and
increase with age (van't Veer-Tazelaar et al., 2008). Life events may also lead to depression
and it affects people of all ages but it is common among older people. Typically, elderly
patients with depression do not report depressed moods but instead present with less specific
symptoms such as insomnia, anorexia, and fatigue. Also, elderly people sometimes dismiss
less severe depression as an acceptable response to life stress or a normal part of aging
(Sahoo, 2008).

1.1  Research Problem

Does Gratitude Training Program have an impact on Psychological Well-being, Life
Satisfaction, and Loneliness among the geriatric population?

1.2 Aim and Objectives

Aim

To study the impact of Gratitude Training Program on Psychological Well-being, Life
Satisfaction, and Loneliness among the geriatric population.

Objectives

1. To study the impact of Gratitude Training Program on Psychological Well-
being.
2. To study the impact of Gratitude Training Program on Life Satisfaction.

3. To study the impact of Gratitude Training Program on Loneliness

REVIEW OF LITERATURE

Psychological well-being is a positive psychological construct that is related to subjective

views of one's self and life. Life satisfaction is a concept that is frequently used in

145



In-Quest: Students’ Research Compendium

gerontology studies to evaluate well- being. Wu and hang (2011) reveal connections
between social isolation and elderly well- being, as well as between loneliness and elderly
well-being. Proper intervention and prevention have positive effects on alleviating social
isolation and loneliness thus improving well-being among the elderly.

2.1 Gratitude and Psychological Well-Being

Gratitude protects individuals from trauma. Results indicate that gratitude can be served as
protective mechanisms among students; faculty and staff members. Previous research has
found that gratitude leads to improvement in wellbeing and quality of life. Gratitude has also
been studied among substance abuse patients who lead to better improvement in
Psychological well-being after the intervention. Ghalesefidi et al. (2019) explored the
effectiveness of gratitude on psychological well-being and quality of life among hospitalized
substance abuse patients.

2.2 Gratitude and Life Satisfaction

Isik and Ergliner-Tekinalp, (2017) examined the effects of Gratitude journaling on Turkish
first-year college students, college adjustment, Life satisfaction and positive affect on those
who showed signs of stress and difficulty in adjustment. Chen et al. (2015) examined
Gratitude and Athlete's life satisfaction an intraindividual analysis on the moderation of
ambivalence over emotional expression. Findings suggest that gratitude positively associated
with weekly life satisfaction results revealed that greater the gratitude felt by Participants at
a given moment is associated with greater satisfaction of life also it was found that
ambivalence over emotional expression shows the association between the gratitude and life
satisfaction were weaker.

2.3 Gratitude and Loneliness

Caputo (2015) investigated the relationship between gratitude and loneliness: the potential
benefits for promoting social bonds. The results indicate that loneliness is negatively
correlated with subjective happiness, life satisfaction, and social desirability whereas
gratitude found to be positively associated with them. Further loneliness was found in
students or retired individuals. It was also found throughout hierarchical multiple regression

analysis that gratitude can contribute to decreasing loneliness feelings.
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METHOD
Hypotheses

Alternate Hypotheses:
There is a significant difference in the level of Psychological well-being before the

gratitude training program as compare to after the gratitude training program among
individuals.

There is a significant difference in the level of Life Satisfaction before the Gratitude
Training Program as compare to after the gratitude training program among individuals.
There is a significant difference in the level of Loneliness before the Gratitude Training

Program as compare to after the Gratitude training program among individuals.

Variables

1)
2)
3)

1)

2)

3)

Independent variables: Gratitude Training Program
Dependent variable:

Psychological well being

Life satisfaction

Loneliness

Operational Definitions of Variables:

Independent Variable

A Gratitude-Based Training program was designed which consists of 2 months

(10session) training program. Each 10 session consists of Lhour (activity session).

Dependent Variable

Psychological well-being — Psychological well- being consists of positive relationships
with others, personal mastery, autonomy, a feeling of purpose and meaning in life, and
personal growth and development.

Life satisfaction —Life satisfaction is the indicator of subjective well-being which refers
to people’s evaluation of their lives, overall global judgment about happiness, feelings
and life satisfaction.

Loneliness —Loneliness might be described as negative feelings or sadness brought on

by a lack of communication, companionship or relationships with other people.
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Research Design

This study explored the impact of a gratitude training program on psychological well being, life
satisfaction, and loneliness through pre-post repeated measure design where the same group
of participants undergoes both the pre-test and post-test.

Participants

The Gratitude training program was designed on 20 Indian geriatric population age groups of
65 years and above including males and females. The training program was conducted and
the data were obtained from the old age home of Mumbai, Maharashtra.

Sampling Method

The sampling method that was used for this study is purposive sampling.

Tools
Psychological well being

The level of Psychological well-being was evaluated in participants using Psychological Well-
being Scale which was developed by psychologist Carol D. Ryff (1989). The scale consists of
18 items ( 3 per dimensions ) in which participants indicate their Agreement and disagreement

on 7 points Likert response scale.

Life Satisfaction

The instrument used for Life satisfaction was Satisfaction with Life Scale ( SWLYS)
developed by Diener, E et al (1985) to measure global cognitive evaluations of one’s life
satisfaction (not a degree of either positive or negative influence). It consists of 5 items

with 7 points Likert response scale.

Loneliness

Loneliness is assessed using the UCLA Loneliness Scale (Version 3) developed by Russell, D.
(1996). The scale consists of a 20-item scale designed to measure one’s subjective feelings of
loneliness as well as feelings of social isolation. Participants indicate their response on a 4-

point response scale ranging from 1(never) to 4 (always).
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Procedure

After the approval had been obtained from the old age home the training program took place
at old age home where the participants were invited to participate in 2 months (10session)
training program. The gratitude training program was conducted in a group setting wherein
before the program the researcher asked the participants to fill out the informed consent form
as well as the pre-test questionnaire. After the 10th intervention session was completed a week
later the participants were invited to fill out the post-test questionnaire. Then the participants

were debriefed about the exercises and the intervention in its totality.

Data Analysis Method

The data analysis method involved in this study was a t-test.
Ethical Consideration

1.Full consent would be obtained from the participants before the study.
2.Voluntary participation of respondents in the research.

3.Maintaining confidentiality

RESULTS

The data was collected before the pre-test and after the post-test to examine whether the
gratitude training program had an impact on these variables.

Table 4.1 Mean and standard deviation of scores of psychological well-being on pre and
post-test

Psychological well-being N Mean Sd
Pre-Test 20 3.1850 63435
Post — Test 20 4.3400 57984

The above table 4.1 represents the comparison of mean pre and post-test scores on
psychological well-being. This implied that the gratitude training program did indeed lead to
an increase in psychological well-being.
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Table 4.2 computation of t value for scores on psychological well-being on pre and post-test

Psychological well-being t df Sig.
(2tailed)

6.311 19 .000

As can be seen in table 4.1 the mean post-test score was greater as compared to pre-test
scores on psychological well-being. A paired sample t-test was computed to understand
whether there is a significant difference in mean scores. Table 4.2 shows that the t value
found was 6.311 (t(19)= 6.311, p<.000 two-tailed test). The mean difference between the pre
and post-test was found to be 1.1550. It was found to be significant at .000 level of
significance. This implies that the gratitude training program had a positive effect on

increasing the level of psychological well-being of participants.

Table 4.3 Mean and standard deviation of scores of Life Satisfaction on pre and post-test

Life Satisfaction N Mean Sd
Pre-Test 20 20.8500 74126
Post-Test 20 28.6000 1.60144

The above table 4.3 shows the mean scores on life satisfaction. The scores on life satisfaction
can also viewed in figure 2. The table shows mean scores for Life satisfaction in post- test was
at 28.6000 higher as compared to the mean scores of the pre-test which was 20.8500. Thus,

we will reject the null hypothesis and accept the alternate hypothesis.

Table 4.4 computation of t value for scores on Life Satisfaction on pre and post-test

Life Satisfaction t df

Sig.

(2-tailed) 5.152 19 .000
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Table 4.4 shows a comparison of mean pre-test and post-test scores on Life satisfaction. As
can be seen in the table, the mean of post-test score was greater than the pre-test scores. The
mean difference between the pre-test and post-test was found to be 7.75000. However a
paired sample t-test indicated that there is a significant difference in the level of life
satisfaction 5.152 (t (19) = 5.152, p<.000 two- tailed test).It was found to be significant at
.000 level of significance. Thus, it implies that the gratitude training program has led to an

increase on life satisfaction in the participants.

Table 4.5 Mean and standard deviation of scores of Loneliness on pre and post-test

Loneliness N Mean Sd
Pre-Test 20 49.6000 11.97961
Post — Test 20 32.5000 3.28473

As can be observed from the above table 4.5 there was a significant difference between the
mean scores of pre-test and post-test. The table shows mean scores of loneliness in pre-test
scores was higher 49.6000 as compared to the mean scores of the post-test which was
32.5000. Thus, we will reject the null hypothesis and accept the alternate hypothesis.

Table 4.6 Computation of t value for scores on Loneliness on pre and post-test

Loneliness t df Sig. (2-tailed)

6.158 19 .000

The above table 4.6 shows a comparison of mean pre-test and post-test scores on Loneliness.
As shown in the table the mean of pre-test was higher as compared to the mean scores of the
post-test. The mean difference between the two scores was found to be 17.1000. However, a
paired sample t-test indicated that there is a significant difference in the level of loneliness
before and after the gratitude training program 6.158(t(19) = 6.158, p<.000 two-tailed test). It
was found to be significant at .000 level of significance. Thus, it implies that the gratitude

training program is effective in reducing the level of loneliness among geriatric participants.
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DISCUSSION

For the first hypothesis, results were analyzed in Table 4.2. The mean post-test score was
greater as compared to pre-test scores on psychological well-being. Thus, mean the
difference between the pre and post-test was found to be significant. The obtained results were
in line by Friedman, Chiara Ruini, Renee Foy, Laverne Jaros, and Hellen Sampson & Carol
D. Ryff (2017) Studied Lighten UP! A community-based group intervention to promote
psychological well-being in older adults. This study linked on how group intervention leads
to psychological well-being in older adults by increasing their life satisfaction, social well-
being, and improvement in sleep, lower levels of depression as well as fewer physical
symptoms.

In the second hypothesis, results were analysed in Table 4.4. The mean of the post-test score
was greater than the pre-test scores. Thus, the study implies that having a grateful life
orientation positively affects life satisfaction. The study was in line by Rash et al. (2011)
investigated Who Benefits the Most from a Gratitude Intervention among 56 adults and
Findings revealed that participants in the 4-week Gratitude intervention have led to reporting
higher satisfaction with life and self- esteem. Findings also indicate that gratitude
Interventions improve life satisfaction and decreased negative affect in participants.

In third hypothesis results analyzed in table 4.6, the result indicated that gratitude training
program does have an effect on levels of loneliness among geriatric. However, a paired
sample t-test indicated that there is a significant difference in the level of loneliness before and
after the Gratitude training program. The study is in line with the past research by O’Connell
et al. (2016) studied the mediating effects of loneliness on the gratitude-health link. The
results showed that high levels of gratitude lead to better physical health and this was
indicated by lower levels of loneliness also gratitude was negatively correlated with loneliness
and physical health, such that those who described higher levels of gratitude also show lower
levels of loneliness and physical health. Thus, higher levels of gratitude also reveal lower
levels of loneliness and physical health.

LIMITATIONS

Limitations in this study would be firstly gender was not equally distributed the study had
male participants and female participants equally distributed participants would be led to
better understanding. Secondly, the sample size was small and only limited to 20 participants

of older adults undergoing the training program living in old age homes due to which control
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group is absent and the results cannot be generalized.

FUTURE IMPLICATIONS

The Gratitude Training program can be done with different age groups. Forgiveness can be
considered as a variable to enhance the optimal level of functioning as it was not taken into
consideration in this research. Gratitude modules can be used with schools and colleges. The
same intervention can be administered in lower socioeconomic classes, rural areas to find out

whether the gratitude training program possesses a positive impact or not.

CONCLUSION

The results indicate a significant difference between the pre-test and post-test. The Impact of
Gratitude Training Program on psychological well-being, Life satisfaction and loneliness
among the geriatric population found to be effective and statistically significant on these

variables.

REFERENCES

i. Caputo, A. (2015). The relationship between gratitude and loneliness: The potential
benefits of gratitude for promoting social bonds. Europe's Journal of Psychology,
11(2), 323.

ii. Friedman, E. M., Ruini, C., Foy, R., Jaros, L., Sampson, H., & Ryff, C. D. (2017).
Lighten UP! A community-based group intervention to promote psychological well-
being in older adults. Aging

iii. Ghalesefidi, M. J., Maghsoudi, J., & Pouragha, B. (2019). Effectiveness of gratitude on
psychological well-being and quality of life among hospitalized substance abuse
patients. Electronic Journal of General Medicine, 16(2).

iv. Isik, S., & Ergiiner-Tekinalp, B. (2017). The effects of gratitude journaling on Turkish
first year college students’ college adjustment, life satisfaction and positive affect.

International Journal for the Advancement of Counselling, 39(2), 164-175.

v. O'Connell, B. H., O'Shea, D., & Gallagher, S. (2016). Mediating effects of loneliness
on the gratitude- health link. Personality and Individual Differences, 98, 179-183.

vi. Puente-Diaz, R., &Meixueiro, G. (2016). An exploration of the relationships between
gratitude, life satisfaction, and importance of helping others among a representative

sample of the adult population of Mexico. Cogent Psychology, 3(1), 1160558.

153



Vili.

viii.

In-Quest: Students’ Research Compendium

Retrieved from:
https://www.tandfonline.com/doi/full/10.1080/23311908.2016.1160558

Rash, J. A., Matsuba, M. K., &Prkachin, K. M. (2011). Gratitude and well being: Who
benefits the most from a gratitude intervention? Applied Psychology: Health and Well
Being, 3(3), 350-369.

Ryff, C. D. (1989). In the eye of the beholder: Views of psychological well-being
among middle-aged and older adults. Psychology and aging, 4(2), 195. Retrieved from:
https://www.ncbi.nlm.nih.gov/m/pubmed/2789747

Wu, Y., & Zhang, C. (2011). The Impact of isolation and loneliness on elderly well-
being. Retrieved from: http://www.theseus.fi/handle/10024/33928

154


http://www.tandfonline.com/doi/full/10.1080/23311908.2016.1160558
http://www.ncbi.nlm.nih.gov/m/pubmed/2789747
http://www.ncbi.nlm.nih.gov/m/pubmed/2789747
http://www.theseus.fi/handle/10024/33928

In-Quest: Students’ Research Compendium

TO STUDY THE IMPACT OF CELEBRITY ENDORSEMENT ON
CONSUMER DECISION MAKING PROCESS WITH REFERENCE TO
SKIN-CARE PRODUCTS

Ms. Namrata Bhalerao Dr. Shubhangi Kulkarni

PG Scholar, PG Dept. of Commerce, Assistant Professor, PG Dept. of Commerce,
Smt. MMP Shah Women’s College of Smt. MMP Shah Women’s College of Arts and
Arts and Commerce, Mumbai. Commerce, Mumbai
bhaleraonamrata9@gmail.com shubhangikulkarnil@gmail.com

ABSTRACT

Celebrity Endorsement plays an important while introducing a new product or making
changes in existing product. It helps them to capture more market. People get easily
influenced towards a product if introduced by a celebrity. We all are living in a period where
celebrity acts as a spokesperson to launch a product or service. Sales of FMCG, fashion and
beauty products are usually high because celebrity endorsement. When it comes to skin-care,
there are certain other factors which people consider before celebrity. The factors could be
price, quality of product, past experience with the same product and many others. This
research paper has tested hypothesis of how celebrity impacts consumers while making their
decision of purchase reference to skin-care products. A company should consider quality of
skin-care products as main component and personality of celebrity should matched features

of products which create trustworthiness among consumers.

KEYWORDS: Celebrity Endorsement, Decision making process, Skin-care products.
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INTRODUCTION

Celebrity Endorsement is a form of brand advertising campaign that involves a well-known
person using their fame to help promote a product or service. Celebrities are people who
enjoy public recognition by large share of certain group of people whereas attributes like
attractiveness, extra-ordinary lifestyle are just examples and specific common characteristics
cannot be observed though it can be said that within a corresponding social group, celebrities
generally differ from the social norm and enjoy a high degree of public awareness.

Decisions can be complex, comparing, evaluating, selecting as well as purchasing from a
variety of products depending upon the opinion of a consumer over a particular product. This
renders understanding and realizing the basic problem of the consumer decision making
process.

Skin care is the range of practices that support skin integrity, enhance its appearance and
relieve skin conditions. The Federal Food, Drug, and Cosmetic Act define cosmetics as

products intended to cleanse or beautify (for instance, shampoos and lipstick).

OBJECTIVES OF THE STUDY
i.  To explore the concept of Celebrity Endorsement.
ii.  To identify various factors affecting decision making process with reference to Skin-

care products.
iii.  To study the impact of Celebrity Endorsement on consumer behavior.

iv.  To provide conclusions and suggestions for the study.

METHODOLOGY

The present paper is an outcome of extensive reading of various books and internet websites
in the subject of Impact of Celebrity Endorsement on Consumer Decision Making
Process with reference to Skin-care products. It was attempted to conduct a survey of 120
respondents from Mahim and Matunga which includes male and female respondents between
18 years to 35 years. A structured questionnaire was prepared and designed to collect
information. After a proper evaluation, the data has been analyzed and is further interpreted.

Hypotheses designed for the study are tested with Wilcoxon Sign Rank Test.
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DISCUSSION

According to Patrick Bishop (2000), “When you get a celebrity to endorse your company or
sign licensing agreement, you benefit from customer awareness of the property, which could
include the perception of the quality, education, value or a certain image. If a celebrity is
endorsing or the business is selling the product of a well-known person or entity, then people
assume they must be a good company to deal with.”

Companies consider several factors while selecting a celebrity endorser or a brand sponsor,
when attempting to establish a campaign for a brand:

e Fame: wide recognition by the consumers or by specific groups.

e Adjustment: combination or match between brand attributes and celebrity attributes
regarding consumer perception.

e Financial feature: costs and returns from the use of celebrities as endorsers and;
e Roles: different ways to use celebrities in marketing communication.

Chart 1.1

Impact of Celebrity Branding on Buying Decisions

Source: Compiled from primary data, 2020

From the above graph 1.1, it can be observed that only 27 per cent of the respondents believe
that celebrity branding has positive impact on buying decisions whereas 37 per cent of the
respondents believe that it has no impact on buying decisions. Remaining 36 per cent of the

respondents have neutral opinions about celebrity branding.
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Chart 1.2

Influence of Favorite Celebrity Endorsement on Purchase Decisions

HYes

49%

H No

i Sometimes

Source: Compiled from primary data, 2020

From the above graph 1.2 it can be observed that 14 per cent of the respondents get
influenced by their favorite celebrity while purchasing whereas 37 per cent of the respondents
do not get influenced by their favorite celebrity while making a buying decision. Other 49 per

cent of the respondents have neutral opinion.

Factors influencing Consumer Decision Making Process:

e Price/Cost: Price is probably the most important consideration for the average
consumers. Consumers with high brand loyalty are willing to pay a premium price for
their favored brand, so their purchase intention is not easily affected by price.

e Promotion: Advertising is a non-personal presentation of information in mass media
about product, brand, company, store or service. It greatly affects consumer’s images,
beliefs and attitude towards products and brands and in turn influences their decision
making process.

e Past Experience: Past experience with the product can help consumer in their
decision making process. Believe developed through past experience becomes a
crucial part of existing purchase which lead to consumer becoming loyal customers.
Past experience of using a product or service also helps the consumer from

misleading.
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e Quality: Product Quality encompasses the features or characteristics of a product or
service that bears on its ability to satisfy stated needs. Consumers may repeat the
purchase of single brand or switch around several brands due to quality of product.

e Celebrity Endorsement: It is also an important factor that influence customer in
making decision while purchasing a product or service. Since celebrity has large
customer base spread over geographical area. Celebrities use their fame to promote
product or service in the market.

e Packaging: As we know first impressions go a very long way in how people
perceive anything. This is the same idea that companies implement via their
packaging. The outer appearance of the product (the package) is the first thing a

potential customer will see, and so it can be a great marketing tool for the product.

Impact of Celebrity Endorsement on Consumer Decision Making Process:

e Increased Attention: Today it is easier for consumer to choose what advertise
commercials they want to see by changing the channel or record TV programs
without commercials.

e Image Polishing: If a company‘s image has suffered and is going in the wrong
direction than the companies had in mind, celebrity endorsement can be a good way
to polish the image of the company. This way they give the product or brand a new
image.

Chart 1.3

Increase in Sales due to Celebrity Endorsement

H Yes
H No

i Maybe

Source: Compiled from primary data, 2020
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The above graph 1.3, states that 43 per cent of the respondents purchase skin-care products
when endorsed by favorite celebrity whereas 12 per cent of the respondents do not agree with
the same. On the other hand, 45 per cent of the respondents sometime purchase skin-care
products when it is endorsed by well-known personality.

e Brand Introduction: A company can choose celebrity for endorsement which suits
their product or service the most while promoting. This is a good way to receive
instant response to company’s advertisements by purchasing a product or service.

e Brand Repositioning: If the positioning of a product or brand does not work as the
company hoped for, celebrity endorsement can be a good way to reposition the
product or brand by giving the brand a new image through the endorser.

e Negative Celebrity Information: Any negative news about a celebrity may reduce
the celebrity‘s allure, and therefore the appeal of the brand the celebrity has endorsed.

e Overexposure and Overuse: The issue of Overexposure arises when famous
celebrities start endorsing several products at a time. If a celebrity‘s image ties in with
several different brands, the connection between the celebrity and a specific brand
becomes blurry.

Chart 1.4

Celebrities Give True Picture of Products through Advertising

Source: Compiled from primary data, 2020

From the above graph 1.4, it can be depicted that 60 per cent of the respondents believe
Celebrity do not give true picture while endorsing a product, whereas only 7 per cent of the

respondents think that Celebrity give true picture of product while endorsing it. 33 per cent of
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the respondents are not sure about whether Celebrity give true picture of product or not after
watching the advertisement.

e Overshadowing: Overshadowing is also an issue with celebrity endorsements;
because consumers might focus their attention on the celebrity instead of the product
that is being promoted.

e Investment Risk: It is a big financial risk for companies to invest in celebrity
endorsement. The cost of hiring celebrities as endorsers cost in some cases several
millions of dollar to endorse a single product.

Chart 1.5

Influence of Celebrity Advertising on Purchase Decisions

Sometimes

Rarely

Source: Compiled from primary data, 2020

From the above graph 1.5, it can be observed that only 5.9 per cent of the respondents
purchase skin-care products only because they are endorsed by their favorite celebrity while
12.5 per cent of the respondents do not purchase skin-care products under an influence of the
celebrity. 20 per cent of the respondents often decide to purchase a skin care product mainly
influenced by the celebrity endorser, on the other hand 2.3 per cent of the respondents rarely
does the same. 33.3 per cent of the respondents are sometimes influenced to purchase

products when it is endorsed by their favorite celebrity.

HYPOTHESES TESTING
Since the data of the study is collected freely from population, here we are using Non-

parametric test for testing hypothesis. The test used in the research study is Wilcoxon Sign
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Rank Test. Here, we are evaluating three charts to test the hypotheses. The charts being

used are 1.2, 1.4 and 1.5. The test has been conducted as follows:

Statement of Hypothesis:

Ho - Celebrity Endorsement does not have a significant impact on consumers while making
purchase decisions of Skin-care products.

H1 - Celebrity Endorsement has a significant impact on consumers while making purchase

decisions of Skin-care products.

I.Chart 1.2

Influence of Favorite Celebrity Endorsement on Purchase Decisions

Yes No Sometimes
17 44 59

Median- 44 (The median value where half the values are lower and half are higher).
HO - (Median=44) Products are not being purchased because of favorite celebrity endorsing
it.

H1 - (Median>44) Products are being purchased because of favorite celebrity endorsing it.

Group# Yes No Sometimes

Data 17 44 59

Difference in | -27 0 +15

order(Data -

Median

Rank 3 1 2

Positive Rank - 1 2 W+ =3
Negative Rank 3 - - W- =

TS (Test Statistics) — 2.5 (Smaller value from W+ and W-)

CV (Critical Value) at 5% level of significance for 1-tail test is 0.
Cv=0

According to the condition,

TS>CV

25>0

Hence, we accept HO and reject H1.
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Il.Chart 1.4
Celebrity gives true picture of Products through Advertising

Yes No Maybe

8 72 40

Median= 40 (The median value where half the values are lower and half are higher).
HO — (Median=40) Celebrity do not give true picture of products through advertising.
H1 — (Median>40) Celebrity gives true picture of product through advertising.

Group# Yes No Maybe

Data 8 72 40

Difference in | -32 +32 0

order(Data-

Median

Rank 2.5 2.5 1

Positive Rank - 2.5 1 W+ =35
Negative Rank 2.5 - - W-=25

TS (Test Statistics) — 2.5 (Smaller value from W+ and W-)

CV (Critical Value) at 5% level of significance for 1-tail test is 0.
Cv=0

According to the condition,

TS>CV

25>0

Hence, we accept HO and reject H1.

I1l. Chart 1.5
Influence of Celebrity Advertising on Purchase Decisions

Always Often Sometimes Rarely Never

7 24 40 34 15

Median= 24 (The median value where half values are lower and half are higher).
HO — (Median=24) Celebrity Advertising do not influence consumers purchase decisions.

H1 - (Median>24) Celebrity Advertising influence consumers purchase decisions.
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Group# Always Often Sometimes | Rarely Never

Data 7 24 40 34 15

Difference | -17 0 +16 +10 -9

in

order(Data-

Median

Rank 5 1 4 3 2

Positive - 1 4 3 - W+ =8
Rank

Negative 5 - - - 2 W-=7
Rank

TS (Test Statistics) — 7 (Smaller value from W+ and W-)

CV (Critical Value) at 5% level of significance for 1-tail test is 0.

Cv=0

According to the condition,

TS>CV

7>0

Hence, we accept HO and fail to accept H1.

[Note: W+ and W- are sum of positive and negative ranks of the study respectively.]

Thus, from the above evaluation, we accept the (Null Hypothesis) HO. That is, Celebrity
Endorsement does not have significant impact on consumers while making purchase

decisions of Skin-care products.

CONCLUSION

From the above study, we can conclude that celebrity endorsement is an effective tool for
advertising or promoting products till the advertisers consider all the important factors while
hiring the celebrity in his/her advertisement as they create a very positive and strong
relationship with customers. Factors which are important and influence customers to make a
purchase decision are age, celebrity who is endorsing, their past experiences, quality, price
and packaging of the product. They increase company’s product awareness through
advertisement and create positive impact towards brands. Also study shows that Bollywood

Celebrities have maximum impact on consumers, followed by sports personality and also
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social media influencers persuade consumers to make purchase decisions. Quality of product
plays an important role while making decisions followed by price of the product and
consumers gave least importance to celebrity endorsing with respect to skin-care products.
Some consumers feel that celebrities do not give true picture of the product while endorsing
it.

SUGGESTIONS

e Multi brand endorsements by the same celebrities may be avoided to get the message
clearly of a particular brand or a product.

e A company should focus more on quality of the product instead of choosing a
celebrity for endorsing.

e It is necessary for the companies to consider price factor keeping in mind the quality
of the product which will help to capture the market for a product or service.

e Companies should target the set of people or consumers by making advertisements

that match the collectivistic values of the audience.
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ABSTRACT

Consumers are always looking for new tastes and formats for food products. The food
products sector is one of the most fast-moving and dynamic industries in food and drinks
manufacturing. The study is focused to find the preference and buying behavior of consumers
especially about packaging and labelling for food products that are consumed by a large
group of consumers in India. This study investigates the impact on the customer purchase
decisions about packaging and labelling variables of food products. Packaging can be
important to both sellers and customers. Packaging and labelling plays an important role in
the final stage of the purchase decisions of the consumers. The main aim of the study was to
examine the impact of packaging and labelling on consumer purchase decisions with
reference to food products. In this study, the factors being examined and analyzed are
Package Colour, Package Design/Shape, Package Creativity, Product Information, and the
Quality of Packaging Material. Data was collected through questionnaires for primary
responses from 60 respondents. It was analyzed with the use of graphic statistics, correlation.
The findings, therefore, present valuable information for future researchers and marketers to
develop suitable strategies for impacting and developing the consumer purchase decisions
with reference to food products.

KEYWORDS: Creativity, Product Information, Packaging, Package Design/Shape.
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INTRODUCTION

The Indian Institute of Packaging (IIP) was set up as a National Institute jointly by the
Ministry of Commerce, Government of India, and the Indian Packaging Industry and allied
Interests in 1966 with its Headquarters and principal laboratories in Bombay. Fast
developments are taking place in packaging. Success in the International market depends on
keeping pace with such developments and in being innovative. Flexible packaging which
offers a combination of technological, economic, aesthetic, performance advantages
unavailable from any other packaging form is regarded as “The most dynamic segment” of
today’s packaging industry. The environmental concerns have created a demand for socially
responsive packaging materials.

Indian Government issued Packaged Product Regulation 1975 on 28™ July, 1975 and it
became law by 1% January 1976.

The basic purpose of this is to find out how such factors are helpful in the success of
packaging. The consumer buying behaviour is dependent on the packaging and on its
features, packaging elements like packaging colour, background image, packaging material,
font style; design of the wrapper, printed information and innovation is taken as predictions.
Due to increasing self-service and changing consumers’ lifestyle the interest in package as a
tool of sales promotion and stimulator of impulsive buying behaviour is growing
increasingly. So package performs an important role in marketing communications,
especially in the point of sale and could be treated as one of the most important factors
influencing consumer purchase decisions.

Packaging has become itself a sales promotion tool for the organizations. The consumers
buying behaviour also stimulated by the packaging quality, colour, wrapper and other
characteristics of packaging. Packaging is a whole package that becomes an ultimate selling
proposition, which stimulates impulse buying behaviour packaging increases sales and
market share and reduces market and promotional costs. Alternative package has impact on
consumer purchase decisions and helps consumer to decide the product from wide range and
packaging also stimulate consumers buying behaviour.

Today there is a growing preference among consumers for packaged goods over loose form
of goods due to increase in the attention being given to the aspect of hygiene and sanitation
when it comes to food items. This preference among consumers today has given a push to the
significance that packaging holds in the marketing mix of products. This aspect is being
given great importance by marketers in order to understand their customers and be able to
serve them better, meet their needs better and given a competitive edge in the market place,
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where the consumers has numerous alternatives to choose from. Hence, packaging serves to
attract consumers through innovate and creativity in their packaging and provide information

through labelling of the product, that is a part of its packaging.

OBJECTIVES OF THE STUDY

1. To understand the role of packaging and labelling in creating awareness about the
marketing of a product.

2. To evaluate the impact of packaging and labelling on consumer decisions.

3. To provide conclusions and suggestions for the study.

METHODOLOGY

The present paper is an outcome of extensive reading of various books and internet websites
in the subject of packaging and labelling, consumer behaviour, marketing and sales
promotion. It was attempted to conduct a survey of 60 male and female respondents between
the age group of 18 years to 35 years. A structured questionnaire was designed and is
administered through respondents to collect relevant information. After a proper evaluation,
the data has been analyzed and is further interpreted. Simple percentage method is used to

analyses the data collected.

HYPOTHESIS OF THE STUDY
Packaging and labelling variables on food products have a significant impact on consumer

purchase decisions.

HYPOTHESIS TESTING

Statement of Hypothesis: Packaging and labelling variables on food products have a
significant impact on consumer purchase decisions.

Testing of Hypothesis:

Chart 1.2 and 1.5 prove the present hypothesis accepted. In case of chart 1.2 majority of 80
per cent of the respondents stated that they buy a brand because of its packaging. And in case
of chart 1.5 it can be noticed that a maximum of 70 per cent of the respondents agreed that

their purchase decisions are influenced due to the labelling of the product.
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DISCUSSSION

Packaging

As we know first impressions go a very long way in how people perceive anything. This is the
same idea that companies implementing via their packaging. The outer appearance of the product

(the package) is the first thing a potential customer will see, and so it can be a great marketing
tool for the product. Effective packaging can actually help a company attract consumers to their

product. It can be the tool that sets apart their product in a vast sea of options that the consumer
has at their disposal. A good packaging can actually add to the perceived value of a product.
There are some effective techniques one can use to ensure that your product package is a great
marketing tool for your product. Let us take a look at some elements that you can incorporate

into a package to make it more effective.

Chart 1.1
Role of Packaging While Making Purchase Decisions of Food Products

Source: Compiled from primary data, 2018.

In the chart 1.1 the researcher has attempted to find out whether packaging plays an important
role while purchasing food products. Chart states that large number of respondents i.e. 95 per
cent of the respondents felt that packaging plays an important role while only 5 per cent of

the respondents think that packaging does not play an important role.
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Chart 1.2
Frequency of Buying Brands Due to Packaging

Yes
= No

Source: Compiled from primary data, 2018

In the chart 1.2, researcher has illustrated here about frequency of respondents in buying
brands due to its good packaging. 80 per cent of the respondents say that they frequently buy
a brand because of the good packaging whereas 20 per cent of the respondents expressed hat
packaging does not encourage them to buy a brand frequently.
Chart 1.3
Packaging Attributes Attracting Towards a Brand

80.00%

73.30% 73.30%

60.00%
40.00%
0,
20.00% 93.30%
0.00%
Colour Quality of Design  Convenience Attractive Safety of the
package product

38.30%

Source: Compiled from primary data, 2018.
According to chart 1.3, researcher has observed that maximum of 73.30 of the respondents

are attracted due to quality and safety component that a packaging offer. 40 per cent of them
find it merely attractive. Some other 38.30 per cent of the respondents find the packaging
convenient. Other 35 per cent say that the design is attractive and only 23.30 per cent

mentioned that they are influenced by the color of the packaging.
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LABELLING

Labeling is the display of label in a product. A label contains information about a product on its
container, packaging, or the product itself. It also has warnings on it. For example, in some
products, it is written that the product contains traces of nuts and shouldn’t be consumed by a
person who’s allergic to nuts. The type and extent of information that must be imparted by a
label are governed by the relevant safety and shipping laws. Labeling is also an important part of
the brand of the product and the company. It helps the product stand out in the market, and

identifies it as a part of a particular brand. This is important in the era of high and intense

competition.
Chart1.4
Components Read on a Label
98.30%
78.30%
63.30%
45%
33.30% .
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Source: Compiled from primary data, 2018.

As shown in the chart 1.4 researcher has outlined the various categories of the labels which
are preferred to be read by the consumers. 33.30 per cent of the respondents chose calories.
45 per cent of the respondents chose nutritional value. Some other 45 per cent of the
respondents chose ingredients as a component to be read on a label. Maximum of 78.30 per
cent of the respondents have chosen manufacturing date as an important part to be noticed.
The majority of them i.e. 98.30 per cent of the respondents mentioned that they consider

expiry date. Other 63.30 per cent of the respondents have chosen price.
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Chart 1.5

Influence of Labels on Buying Decisions

No | 30% '
0
Yes 70% l

0% 10% 20% 30% 40% 50% 60% 70%

Source: Compiled from primary data, 2018.

From the above chart 1.5 it is noticed that 70 per cent of the respondents said that labels
influence their buying decisions with reference to food products whereas only 30 per cent of
the respondents said that labels do not influence their buying decisions with reference to food

products.

CONCLUSION

Researcher has attempted to find out whether packaging plays an important role while
purchasing food products. A large number of respondents felt that packaging plays an
important role. According to researcher illustrated the frequency in buying brands due to its
good packaging is more in number whereas hardly a few of the respondents bother about
packaging. Quality and safety are the prime components that attract consumers towards a
brand. Due to the convenience and attractive design, packaging is found to be essential aspect
in promoting the product. Researcher has outlined the various categories of the labels which
consumers prefer to read by consumers. Nearly half of them chose nutritional value and
ingredients as an important component. Maximum of the respondents chose manufacturing
date as an important component and expiry date is equally considered important by them.
Price of the product has also been mentioned as an important factor. Nutritional Labels are of

great importance to consumers with reference to food products.
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SUGGESTIONS

1.

Manufacturer should understand the importance of packaging and labeling to the
consumers and accordingly design it in such a way that a consumer gets completely

informed and educated with the information provided.

Not only the information is important, it has to be trustful and should not be displayed
only for the purpose of influencing consumer purchase. This is rather going to be

termed as cheating.

Certain aspects like manufacturing and expiry date, veg or non-veg, nutritional
information panel, warnings etc. should be clearly mentioned as it may act as one of

the very important factors in purchase decision.

Packaging can also help in fighting the competition. Attractive packaging may lead to
have a good impression and turn the customers towards your product. Hence

marketers should put efforts in that direction.

Manufacturers and marketers should make sure that the packaging and labeling is not
only informative but also safe and convenient for the customers. As these seem to be
some of the most important functions of a package. It should be able to protect the
product and product should reach in the same quality to all the customers.

As a manufacturer take efforts in designing packaging and labeling for a product. It is
expected that the customers to pay due important to it and read and notice the
packaging and labeling instructions carefully and take an informed purchase decision

which will serve the manufacturer’s purpose.

Packaging not only has the aim of containing and maintaining the product, but also
promotes it. This is an idea that is supported by the fact that maximum number of all
buying decisions are made at the point of sale, even in the case of planned purchase.
Hence it is important for a manufacturer, marketer and seller to make packaging and

labeling look attractive and prominent to the consumers.
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ABSTRACT

Internet has gradually become the most important part of our lives in the 21* century. Most
people surf the internet for a living no matter it is commercial or entertainment oriented,;
some even log in for developing interpersonal relationships. As a result, the prevailing
Internet provides users with the latest information, a quick access to send and receive E-mail,
or occasions to trade on internet. No matter it’s for living or commercial needs, online service
has become the most important issue in societies around the world. Cyber security is nothing
but the human security while using the internet and most of the people who are connected to
these networks are students. Most of the time students are not aware of the implications of
cybercrime. Because of the higher frequency of hacking attacks on the institutions of higher

education, the need for cyber awareness has been increased.

KEYWORDS: Interpersonal, Cyber security, Cyber-crime, Hacking.
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INTRODUCTION

Social Media is a platform that is used to build social relation among people who are linked
to each other in some way like having common interest, likes for similar activities, similar
backgrounds or real-life connections. In a typical Social Network Service, each user has a
profile, social links and various additional services.

Users of Social Networking sites create their public profiles, add list of other users with
whom they want to interact and view and share information with these set of users. These
users can also interact with each other through instant messaging, e-mail, etc. Because of its
ease to use and availability of cheap technology, social media has become a popular medium
of finding and interacting with new and old friends, for this purpose, many users of these
social networking sites tend to disclose their personal information. What they do not realize is
that providing personal information on the public platform will not only put them in danger
of opening up to total stranger who can misuse their personal information for purposes like
identity thefts, applying for credit cards etc. Many of them post their real-life pictures,
addresses, mobile numbers, name of their school and other confidential information without
adequate security settings. Computers, smartphones, and other devices are invaluable
resources that provide individuals of all ages interact with the rest of the world. Courtesy of
social media, individuals can share thoughts, images, activities, or any aspect of their lives. In
addition, they can take an anonymous peek into the lives of others, whether they live next
door or across the globe. Unfortunately, these networks also pose a threat to one’s computer,
privacy, and even their personal security. Because of social media’s widespread popularity, it
is often used for nefarious purposes that include cyber bullying, harassment, or stalking.
Often, people online share links to images or pages with the promise of an interesting news
article or some other valuable information. These links can be a serious cyber security threat
if people aren’t sure whether the site that they are visiting is one that they can trust. This is
because some websites contain malware that can infect computers and compromise a user’s
security, leaving them at risk of violations of their privacy or even significant financial
damage. As in emails, people should never click on links or attachments sent through social
media that they do not recognize, as they may contain harmful viruses that can infect their
computer or device and destroy sensitive information. Depending on the type of virus, it can
even allow hackers or other parties to gain control of one’s device and copy information from
the hard drive, including passwords and bank account numbers. In some instances, hackers
have even been able to seize control of computers using a virus.

In addition to not opening unrecognized or shortened links, it is crucial that people install
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effective anti-virus software. Because viruses are always evolving, this software must be
regularly updated to ensure that it is effective against the latest threats. People should also
protect their social media accounts by using a complicated password. It can also be helpful to
update passwords regularly and never use the same password on different platforms. Most
social media accounts give users the option to make their messages or accounts private,
which is another good option to protect a user’s information. In these cases, only people who

are personally approved can read updates, view images, and post comments.

OBJECTIVES OF THE STUDY

1. To identify the concept of cyber security.

2. The study the awareness of cyber security among youth.
3. To know the purpose of use of social media by the youth.
4

To find out the problems faced by the youth while using social media.

METHODOLOGY

The present paper is an outcome of extensive reading of various books, journals and internet
websites in the subject of social media, its awareness and cyber security. It was attempted to
conduct a survey of 60 respondents which includes young population between the age group
of 14 years to 25 years which is further classifies gender wise, male and female. A structured
questionnaire was prepared and designed to collect the information. After a proper
evaluation, the data has been analyzed with simple percentage method and is further

interpreted.

AWARENESS ABOUT CYBER SECURITY

Today the Internet is used for all aspects of everyone’s daily life. People connect with friends
and family, establish business and bank online and many other services like Virtual
healthcare and education, video call etc. So, the connections with the technology have been
increased. However, being continuously connected causes increased risks. All are facing
cyber threats against critical infrastructure and economy. As individuals, cyber security risks
can lead to create threats to finances, identity, and privacy. To address the cyber security
awareness among college students in higher education institutions, there is a need for some

cyber security related awareness program.
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USAGE OF SOCIAL MEDIA AMONG YOUTH

Earlier social media was not used to great extent, but now-a-days social media plays a crucial
role in a youth’s life. They use internet in their day to day life. Earlier there was limited use of
social media, only through pc but now they can use it through many gadgets such as smart-
phones, I-pad, tablet etc. Increasing technology can also increase the awareness about the
social media. They use internet in their day to day life.

Most of us are familiar with social networking sites like Facebook, Twitter, etc. These
platforms help us connect with friends, family, and brands. They encourage knowledge-
sharing and are all about personal, human-to-human interaction. A social networking site is a
Jill of all trades. Users can share thoughts, curate content, upload photos and videos; form
groups based on interests, and participate in lively discussions. They’re built around the user

and everything that’s important to them and their social circles.

Chart 1.1
Usage of Social Media

Source: Primary data collection, 2019.

In the above chart, it is clearly indicated that youth are using social media excessively. 98 per
cent of the respondent said that they use social media, followed by 2 per cent respondents
who said that they do not use social media at all.

What you put out on social media may end up being circulated around the World Wide Web
before you know it. While there are security settings for some social media accounts such as
Facebook and the ability to set an account to "Private” on others like Twitter and Instagram,
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people who want to gain access to this blocked information can often find a way. Initially,
you may not think of social media hacks as that big of a deal as far as a cyber-hack goes.
After all, it's not your bank account or Social Security number. However, there is very

important information you can lose that may end up proving just as damaging but if you

aware all those securities than you will be protect your account.
Chart 1.2

Privacy Issues Relating to Social Media Networking

Strongly agree Disagree Strongly disagree

Source: Primary data collection, 2019.

Chart 1.2 mentions that 38 per cent respondents agree that they are having some privacy
issues related to social media networking, 10 per cent respondents strongly agree about the
privacy issues relating to social media networking, followed by 9 per cent respondents who
have disagreed about the privacy issues relating to social media networking, and remaining 3

per cent respondents strongly disagreed about privacy issues.

IMPORTANCE AND AWARENESS ABOUT CYBER CRIME

A generalized definition of Cyber-crime is “A form of crime where the internet or computers
are used as a medium to commit crime”. The internet, as we know, has grown rapidly over
the last decade. It has given rise to many avenues in every field we can think of — be it
education, entertainment, business, or sports. However, with every boon there is a curse too.
This curse is Cyber-crime — illegal activities committed over the internet. The internet, along
with its advantages, has also exposed us to security risks. Computers today are being misused
for unlawful activities like e-mail espionage, credit card fraud, spam, software piracy,
spreading of viruses and so on, which invade our privacy and offend our senses. The cyber-
crime today is the latest and perhaps the most complicated problem in the cyber world.
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TYPES OF CYBER-CRIME
As Internet usage continues to rise throughout the world, the threat of cyber-crime is also
growing. While some of the crimes are relatively harmless, others are very serious. The
various crimes where computer is a tool for unlawful acts are:
1. Hacking
Cyber — stalking
Virus dissemination
Cyber terrorism
Online fraud and cheating
Phishing
E — mail spoofing

S A

Trojan horse, etc.

These were some of the commonly faced cyber-crimes which affect millions of people every
day. Time now is not only to be aware of various types of cyber-crimes but also to take
preventive steps so that we can protect ourselves from its damaging consequences.
Chart 1.3
Awareness about Trojan or Malware

H Don’t know

® | have heard about it

i Not so well
" Very Well

Source: Primary data collection, 2019.

The above chart clearly shows that 30 per cent of the respondents don’t know about the
Trojan or Malware, 26.7 per cent respondents are well aware about both the viruses, followed
21.7 per cent respondents who said that they have heard about the Trojan or Malware and

21.7 per cent respondents said that they are not very well aware about the Trojan or Malware.
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Chart 1.4

Awareness about Phishing Attacks

Source: Primary data collection, 2019.

The above chart clearly states that 67 per cent respondents have no idea about phishing
attacks and remaining 33 per cent respondents say that they are aware about the phishing
attacks.

Chart 1.5

Awareness about email scam

Source: Primary data collection, 2019.

From the chart 1.5 it is understood that 52 per cent of the respondents know what an email
scam is and how to identify one and remaining 48 per cent of the respondents do not know
about the email scam and how to identify it. So, these were some of the commonly faced

cyber-crime which affect millions of people every day time now is not only to be aware of
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various types of cyber-crimes but also to take preventive steps so that we can protect

ourselves from its damaging consequences.

AWARENESS REGARDING CYBER SECURITY

Cyber-crime is emerging as a very serious threat in today’s world. The internet brings joy to our
lives but at the same time it has a negative side too. The cyber criminals are always in search to find
out the new ways to attack the possible internet victims. Today, everybody is using the computers
i.e. from white collar employees to terrorists and from teenagers to adults. All the conventional
crimes like forgery, extortion, kidnapping etc. are being done with the help of computers. New
generation is growing up with computers and most important is that all the monetary transactions
are moving on to the internet. So, it has become very important for us to be aware of the various
cyber-crimes being committed with the help of computers.

Chart 1.6

Awareness about Cyber-crime

Don’t know | have heard Not so well Very well
about it

Source: Primary data collection, 2019.

The above chart shows that 25 per cent respondents said that they have heard about cyber-
crimes, 23 per cent respondents know very well what cyber-crime is, followed by 8 per cent
respondents who are not very well aware about cyber-crimes and remaining 4 per cent

respondents do not know anything about cyber-crime.
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Chart 1.7

Usage of same password for work accounts

H No

M Yes

Source: Primary data collection, 2019.

The above chart shows that 53 per cent respondents agreed that they use the same password for

their work account as well as social account and remaining 47 per cent respondents said they do

not use the same password for their work as well as social account.
Chart 1.8

Experiencing Cyber Crime Situations

11.70%

Trojan or Malware  Auto generate  Publishing obscure Confidential report, Never experienced
Mails to Your Inbox. material on you information being, such situation.
profiles. hacked.

Source: Primary data collection, 2019.

Above Chart shows that 63.30 per cent respondents have never experienced such situations,

23.30 per cent of the respondents have experienced Trojan or Malware, 11.70 per cent

respondents have experienced auto generates mails in their mailbox, followed by only 6.70

per cent respondents who have experienced publishing of obscure material on profiles.
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CONCULSION

Cyber security is nothing but the human security. Because of the higher frequency of hacking
attacks on the institutions of higher education, the need for cyber awareness has increased.
Researcher hereby concludes that cyber security awareness is important because large
numbers of respondents are not aware about cyber security. The research shows that most
users are just aware about cyber-crime. It is clear that the ratio of awareness among the
respondents regarding cyber-crime is high for hacking when compared to other types.
However, it also shows that most of these respondents are not properly aware of the cyber-
crime laws. Maximum respondents stated that they have no idea about the safety of their
information while being online. It is clear from this that the respondents do not know the
proper steps of ensuring that they keep their data safe. It was also found that a very few
respondents have lost data during online work. Also, a large percentage of the respondents
rarely change their password for accounts which is also a safety threat. It is also clear that the
respondents even though they are aware about cyber-crime, download various e-content such
as movies, games etc. which may encourage cyber-crime. The study also found out that most
of the respondents occasionally receive spam messages and spam calls but hardly any of
these respondents report it to the cyber-crime police in order to prevent it from occurring

again.

SUGGESTIONS

1. There should be more strict cyber laws to prevent backing virus etc.

2. The internet usage is increasing day by day and the number of people shopping online,
sharing content, photographs, videos and links is rising too, which should be reduced by
putting some governing rules by the government regulated cyber departments.

3. A social networking site which has privacy settings becomes a tool to make the account
more secure. This can be used to make your accounts secure.

4. Social media websites can be used to bring more awareness regarding the crimes such as
identifying theft and fake user profiles.

5. Rules and regulations that deal with cyber-criminals should be strengthened so as to
bring a sense of safety among the internet users.

6. It is recommended that people install intrusion detection software so as to provide a

warning to the user regarding any breach.
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ABSTRACT

Everybody knows that there is a need of exercise in our daily lives, but we may not know
why or what exercise can do for us. Exercise means, the daily practice of doing some
physical work. Exercise is the key to good health and fresh mind. College years are a critical
time for the development of positive and negative health behaviors that persist into later life.
It is important that college students need to understand and appreciate the benefits of exercise
early in their college life.

What they do in their college years could potentially determine their habits for the rest of
their lives either active or sedentary. When young people do not meet guidelines for exercise,
they are opening themselves up to life-style related diseases at an early age in life, which in
turn may negatively affect their lives and the economy of the country.

Today India is being referred to as the “Diabetic Capital of the World”. An increasing
number of young individuals are being diagnosed with diabetes and other life-style related
diseases. The amount of exercise that a person gets is directly related to the well-being of that
individual. The study will help to understand the motivation for students to exercise and

provide suggestions to institutions on how to encourage students to exercise.

KEYWORDS: Exercise, Awareness level, Influencing Factors, College Girls, College Life
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INTRODUCTION

The word exercise means ‘Physical activity that you do to make your body strong and
healthy’.

Exercising looks different in every country, as does the motivation behind exercising. In
some countries, people exercise primarily indoors, and in others, people exercise primarily
outdoors. People may exercise for personal enjoyment, health and well-being, social
interaction, competition or training, etc. These differences could potentially be attributed to
geographic location, social tendencies, or otherwise.

The benefits of exercise have been known since antiquity. Dating back to 65 BCE, It was
Marcus Cicero, Roman politician and lawyer, who stated “It is exercise alone that supports
the spirits, and keeps the mind in vigor”. What do lecture halls, computer desks, cafeterias,
and libraries have in common? That’s where college students spend so much of their time in
sedentary pursuits. Although hours of studying burn mental energy, so both body and mind
needs physical exercise to function at their peak. But with school P.T class a thing of the past
and no parents around to remind students to get moving, how does a student stay fit in
college? College life is a time full of fun, friends, activities, classes and homework. All of
these activities however, add up to a busy lifestyle and when busyness turns into stress,
problems start to arise. The formation of stress leads to many unhealthy trends, such as lack
of sleep, loss of immunity to disease, and a change in personality traits. How then can stress
in the busy lives of college students be reduced? The answer is a simple one that has long
been known-“Exercise relieves stress”.

Colleges across the country need to implement a program of required exercise classes to
promote the well-being of students. Exercise should be fun, because the more one enjoys it,
the more likely one is likely to do it regularly. As per a reported article, “India Lags Behind
in Exercise; Walking Is Preferred Workout”. Approximately 30% of India’s 18-47 years olds

do not get any form of physical exercise or activity.

OBJECTIVES OF THE STUDY

1. To understand the benefits associated with regular exercising.

2. To study the awareness levels about exercise among college-going girls.

3. To understand the exercising habits of college girls.

4. To identify the various factors responsible for lack of awareness about importance of

exercise among college girls.
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METHODOLOGY OF THE STUDY

The present study is undertaken to evaluate the importance of exercise among the college
students. Primary data has been collected through a survey of 75 respondents (students) of
Smt. M. M. P. Shah Women’s College of Arts and Commerce, Mumbai. There were students
from Junior College, Under-Graduate section and Post-Graduate section. From each of the
section 25 students were selected using random sampling method. A structured questionnaire
was designed to collect data from all the students. After a proper evaluation, the data has been
analysed with a simple percentage method and is further interpreted. Researcher attempted to
undertake extensive reading of various reference books, journals, news articles and internet
sites in the subject of exercise such as physical activity, importance and need of exercise,

motivation for students to exercise and exercising habits of college students.

EXERCISING: A HABIT
Habits are behaviours that you repeat over and over again. At a young age, the habits we
form in school, college and at home ideally help us face problems later in life with ease.
Support and encouragement from family members is a really important factor in increasing
Physical activity levels. Modern-day family life can be pretty hectic, and it can often feel like
a challenge to find the time and energy to be active. The following questions were asked to
the respondents to know their habits about exercise.

Chart 1.1

Family Members Involved in Exercise

Source: Primary Data collection, 2018.
Above pie chart 1.1 depicts the involvement of family members in daily exercise. It is

observed that 54.70 per cent of the respondents’ family members do exercise while 45.30 per
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cent respondents’ family members do not exercise. This shows a great impact on the attitude
of the respondents towards the importance of exercise. Since most habits are gained from the
family members and peers.

Chart 1.2

Awareness about Importance of Exercise among Students

BYES mNO

Source: Primary Data collection, 2018.

Chart 1.2 depicts that the awareness about the importance of exercise is very low among the
college students as it is observed that 75 per cent of the respondents gave response that they
are not aware about the importance of exercise and only 25 per cent of the respondents
responded that they are aware about the importance of exercise.

Chart 1.3

Time Spent on Exercising Daily

< 5 MINS 5 TO 10 MINS 10 TO 15 MINS MORE THAN 15
MIN

Source: Primary Data collection, 2018.
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From the above chart it is observed that a majority of the respondents i.e. 32 per cent spend
less than 5 minutes on exercising daily, whereas a large number of respondents around 26.70
per cent exercise for 5 to 10 minutes and some 22.70 per cent respondents reported that they
do exercise for more than 15 minutes and very less number of respondents i.e. 18.70 per cent

reported exercising for 10 to 15 minutes.

HYPOTHESIS TESTING

“Awareness about exercise has an impact on exercising habits of the students.”

As per chart 1.2, it is observed that a minority of the respondents about 25 per cent were
aware about the importance of exercise. This indicates a low level of awareness of the
importance of exercise among college students.

The chart 1.3 indicates that very less percentage of respondents i.e. 22.70 per cent do exercise
for more than 15 minutes in a day, which is a good level of exercising. So, we can infer that
roughly only about 30 per cent of the respondents are serious about exercising.

Hence with the help of inferences from the above charts we can conclude that low levels of
awareness about the importance of exercise leads to lesser duration of exercise on daily basis.

Hence the hypothesis stands proved.

FACTORS RESPONSIBLE FOR LOW AWARENESS LEVELS
a) Sedentary Lifestyle
A sedentary lifestyle is a type of lifestyle involving little or no physical activity. A
person living a sedentary lifestyle is often sitting or lying down while engaged in an
activity like reading, socializing, watching television, playing video games, or using a
mobile phone/computer for much of the day. The following questions were asked to
the respondents to understand their opinion about sedentary lifestyle and whether they

are following a sedentary lifestyle.
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Chart 1.4
Proportion of Students Enjoying Sedentary Lifestyle

Source: Primary Data collection, 2018.

The above chart 1.4 shows that 41.30 per cent of the respondents enjoy sedentary lifestyle,
whereas a majority of 58.70 per cent of the respondents don’t enjoy a sedentary lifestyle. This

shows that the majority of the respondents have a positive attitude towards an active lifestyle.

Chart 1.5
Time Spent on Studying Daily

mless than 1 hour
m1-2hours
m2-3hours

Emore than 3 hours

Source: Primary Data collection, 2018.
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The pie chart 1.5 depicts the time spent by the respondents on studying daily, 33 per cent of
the respondents study daily for 1 to 2 hours, 27 per cent of the respondents study daily for 2
to 3 hours, whereas 21 per cent of respondents study daily for more than 3 hours and a
relatively smaller i.e. 19 percentage of them study daily for less than 1 hour.
We can infer from the above chart that every student gives importance to studying but does
study consistently every day.
b) Exercise Equipment at Home

Family environment plays a very important role in creating awareness and motivation

among the students. Having any sort of exercising equipment at home will have a

great impact on the college students in forming an opinion about the importance of

exercise.

Chart 1.6

Existence of Exercise Equipment at Home

YES NO
Source: Primary Data collection, 2018.

According to the chart 1.6, it can be observed that 70.66 per cent of the respondents don’t
have any sort of exercise equipment at home whereas 29.34 per cent respondents have
mentioned that they have exercising equipments at their home.
c) Awareness about exercise equipment’s
Today there are various gadgets, mobile applications, etc. to remind teenagers to
exercise. To understand about the awareness level about exercise options and whether

they use any of them, researcher attempted to collect data the following way:
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Chart 1.7
Usage of the following Exercise Options

Any other ; 8%
Fitness band i) 1870%
Mobile Application ) 34.70%
NOME ) B7.30%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00% 60.00%

Source: Primary Data collection, 2018.

Chart 1.7 represents usage of the various electronic exercise options available for tracking the
exercise level among the college students. 34.70 per cent of the respondents use mobile
application for tracking their level of fitness whereas, 18.70 per cent of the respondents use
fitness band and a small percentage as 8 per cent of the respondents use some other gadgets,
and a majority of respondents use nothing.
d) Media
Today media has a great impact on the teenagers especially college students. Using
computer and watching T.V has become a very important part of today’s college
students’ life not just for entertainment but also for gaining any important information
and knowledge about all over the globe.
Chart 1.8

Reasons for Not Exercising

FEEL TOO THIN TO EXERCISE 21.30%
SPEND TIME ON STUDYING 53.30%
PREFER TO WATCH T.V 58.70%
PREFER TO SPEND TIME ON MOBILE 52%

LAZY 26.70%

HAVE NO TIME 46.70%

Source: Primary Data collection, 2018.
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In the chart 1.8, the reasons for not exercising are highlighted. Respondents have more than
one reason for not exercising therefore the results mentioned here are in total basis of the
entire sample size. 53.30 per cent of the respondents gave the feedback that they would spend
time on studying rather than exercising, 58.70 per cent of the respondents have stated that
they would prefer watching T.V as exercising is not of much interest to them, 52 per cent
respondents mentioned that they would prefer to spend time on mobile as they are socially
very active, 21.30 per cent respondents feel that they are too thin and exercise is not required
for them, 26.70 per cent of the respondents do not opt for exercise due to their habit of
laziness, whereas a majority of the respondents about 46.70 per cent said they have no time to
exercise as they have responsibilities at home and are also employed either on full — time or

part-time basis.

CONCLUSION

Youth is the future of our nation so they need to stay healthy and fit. College years are
excellent years to develop good habits as the students are in their early adulthood. These
habits would last and make them a better person. As quality education is very important for
any person so do a good health.

Today more and more young people are spending an excessive amount of time in sedentary
behaviours. On average teens spend a lot of time in watching TV, and using computers and
studying. College students need to be more aware about the importance of exercise as there
are internal as well as external factors which affect their exercising habits. Once they come to
college, there is no compulsion for them to exercise as they do not have mandatory sports or
physical activity classes.

Researcher has also found that no research study is exactly same as the current study which
has focused on college students in Mumbai city. Therefore to make addition to the body of

knowledge and gain some different perspectives, the study is undertaken.

SUGGESTIONS
1. Setting up an environment at college that motivates and encourages students to

exercise or take up some physical activity.

2. The college/ university should encourage college girls to use the gymnasium which is
already available.

3. Gymnasium orientation should be provided to new students just as library orientation

is provided every year for every new batch of students.
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Gym cards should be provided to students to keep a track whether students are going
to gym.

Girls must be motivated by conducting Physical fitness Competitions at regular
intervals.

A big part of being healthy for teenagers is getting the recommended levels of
physical activity. Therefore keeping a Compulsory Physical Training (P.T) Lecture at
all levels right from FY BCOM to MCOM could be a workable option.

Financial incentives or sponsorships could be provided to those students who show
interest towards physical activities

Guest Lectures and workshops could be arranged to educate them on benefits of
exercise and dangers of a sedentary lifestyle.

To promote physical activity/sports among college students, initiatives should also be
developed which primarily focus on freshman (first year) students aiming to minimize
their barriers to being physically active during the initial transition into college life.
For example, colleges could provide a) education in time management skills and b)
staggered coursework schedules to allow for more organized student lifestyles

providing sufficient time for physical activity/sport.
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ABSTRACT

The recent development of the internet has boosted the extension of on-line food services
by facultative individuals to go looking, compare costs and handily access these services.
On-line ordering has been growing as an essential requirement and is one of the
encouraging factors for the eating place business. Online ordering has taken the food
business by a storm. Technology puts a buried impact on the business industry. It
technology has changed the entire frame of restaurant industry, and it will continue doing a
great job. A technically developed online food ordering system has changed the
restaurant’s culture drastically and gives a new amazing comfort zone to the people across
the globe. The main objective of this research is to study the impact of Zomato and Swiggy

and other food aggregators on restaurant business.
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INTRODUCTION

During the early 90°s eating out was a prominent feature but over time and change in
customers taste and preferences and consumption patterns, eating out had gained momentum.
The changing pattern has ensured a constant growth in the hospitality industry and has come a
long way ahead. With the advancement of the technology and the internet being one of the
most powerful source, Food delivery in India is changing rapidly from Phone based to online
ordering through an application to satisfy the customers “ever-changing demands”. It has seen
a drastic shifting in the taste of customers where cooked meals delivered to their doorstep is a
trend. With the advancement of the technology and the internet being one of the most
powerful source for Food delivery; now it possible to fulfil “Ever-changing demands” of the
consumers. Driven by a surge in online food orders especially among Millennial’s, leading
food delivery platforms are embracing Artificial Intelligence (Al) in a big way to better read
fast-changing consumer behaviour, minimise errors and enhance customer experiences. As of
today, names like Swiggy, Food panda, Zomato, Uber Eats have created their importance in
the Indian sustainable ecosystem. Had this same statement been made in 2010, it would have
sounded too whacky an idea for start-ups like this to even sustain. There wasn't even much of
any statistical evidence, but yet the Indian market evolved as an attractive industry, today is
known as the food delivery industry. (Kashyap, 2017) All of this is supported today with
statistical and mathematical evidence, with figures like the Year on year growth rate, revenue,
expected revenue, market volume, and global comparisons among the many others available.
The mobile application era has thrown open a new pathway for today’s marketing. The
mobile application has made all traditional modes of business outdated and generated
amazing new possibilities in business. Mobile application is a combination of marketing
acumen and technology — uses the Internet as a medium to advertise and sell services and
goods. Today, more people are getting connected through mobile application and they are
ready to trade through it. It also affects the operation of companies and organizations.
Companies have remodelled their business strategies on a modern-day digital platform to
keep pace with the customer’s changing needs and preferences. In this chapter it particularly
examines the growth and relevance of digital apps in the food delivery systems run by the
food providers particularly fast-food companies in Mumbai and a few strategies which could
be adopted by them for sustainable business in the days to come. Food delivery market is on
the rise and it’s not a new business sector. Parcel food orders have been part of the restaurant
since time immemorial, but this sudden rise in the number of start-ups focused on-demand

food delivery which indicates that a big force has come into play. And this indication is
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towards internet coupled smart-phones creating an environment of 24*7 connectivity. The
consumers have gotten very used to the concept of on-demand, thanks to the 24 hours and all
7 days of week online concept. That’s what on-demand food delivery caters too, a giant blue

ocean of opportunity.

OBJECTIVES OF THE STUDY

1. To evaluate the major growth drivers in online delivery in relation to the food

industry.
To study the opportunities and challenges faced by online food delivery services.

3. To study the future and scope of online food delivery services.

METHODOLOGY

The present paper is an outcome of extensive reading of various reference books, journals,
news articles, Blogs and internet sites in the subject of Online food delivery, food aggregators,
digitalisation, e-commerce, future of online food delivery system. It was attempted to conduct
a survey of 180 respondents from Mumbai, among which 100 were students from Schools and
Colleges, 30 working women, 30 Non-working women and 20 were Working men. A
structured questionnaire was designed to collect data from both consumers and sellers. After
the proper evaluation, the data has been analysed with a simple percentage method and is

further interpreted.

DISCUSSION

The mobile application era has thrown open a new pathway for today’s marketing. The
mobile application has made all traditional modes of business outdated and generated
amazing new possibilities in business. Mobile application is a combination of marketing
acumen and technology — uses the Internet as a medium to advertise and sell services and
goods. Today, more people are getting connected through mobile application and they are
ready to trade through it. It also affects the operation of companies and organizations.
Companies have changed their traditional business strategies into online marketing to suit
customer needs and taste at any time. This research paper aims to discuss the consumer’s
perception towards the online food ordering and delivery services in Mumbai. The survey was
conducted for a purposeful analysis of the study of around 180 respondents. The research is

focused on the study and analysis of data collected from all those users who are already using
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the online food delivery services. The purpose is to know various influencing factors, their
perceptions, needs, positioning of various attributes of different online portals in their mind
and overall satisfaction towards online food delivery services.

Chart 1.1
Usage of Online Food Applications
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Source: Primary Data collection, 2020.

The above Chart 1.1 states that 98 per cent of the people use online food applications
whereas only 2 per cent of those interviewed did not use it. This rapid growth can be
attributed to a single or a combination of increasing the purchasing power of the global
middle-class population, choice of multiple cuisines, hectic schedules that leave little or no
time to cook or eat out. This has encouraged strong marketing initiatives by the leading
brands in the online food ordering and delivery industry.
Chart 1.2
Most Preferred Food Application

Uber Eats, 1224,
1224

Swiggy, 48%,
—48%

|

Zomato, 3626,
36%

Source: Primary data collection, 2020.

Chart 1.2 states that 48 per cent of the respondents use Swiggy to order food online, followed
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by Zomato which is 36 per cent, Uber Eats by 12 per cent and other apps are preferred by
only 1 per cent of the respondents.

Online food-delivery platforms are expanding choice and convenience, allowing customers to
order from a wide array of restaurants with a single tap of their mobile phone. The business of
delivering restaurant meals to the home is undergoing rapid change as new online platforms
race to capture markets and customers across India. Food delivery aided through digital apps
has emerged as one of the fast-growing developments in the e-commerce space. The advent of
digital tools has bestowed a different outlook on the food industry. Consumers today have the
privilege to choose from a variety of cuisines, anywhere, anytime from a range of food
providers listed in the e-commerce space. Added attractions like no minimum order value and
the multitude of payment options like net banking, digital wallets, and cash on delivery all
have increased the consumer convenience. Shrinking urban-rural divide with easy access to
smart phones has hastened the growth and acceptance of online food delivery systems.
Companies have remodelled their business strategies on a modern-day digital platform to
keep pace with the customer’s changing needs and preferences. In this chapter it particularly
examines the growth and relevance of digital apps in the food delivery systems run by the
food providers particularly fast-food companies in Mumbai and a few strategies which could
be adopted by them for sustainable business in the days to come.

Chart 1.3
Tie ups of food delivery Apps

W Yes

H No

Source: Primary data Collection, 2020.

From the above Chart 1.3, we can state that 72 per cent of the respondents feel that their
applications have tie-ups with good restaurants in the city and 28 per cent of the

respondents are not sure or are unaware of the tie-ups of their applications.
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Chart1.4
New trends in Online Food Apps

Everyday Offer

Coupons 40% to60% Off
Bowl Meals

Food Days

Customized Order

Meal for One

Daily Offers

Breakfast

Combo Offers

Meal @99

Source: Primary data Collection, 2020.
The above Chart 1.4 explains the various offers available to customers on online food
delivery apps, which all are the most used offers and many other additional offers which
customers would like to have in future from online applications. So, Meal @99 is used by
34 per cent of the respondents, Combo offers are used by 46 per cent, Breakfast which is
newly added first by Zomato and is liked by 15 per cent of the respondents, Daily offers
are used by 23 per cent respondents, Meal for one which is only in Afternoon (lunch) or
Evening (Dinner), customized orders are used by 18 per cent , Food Days (E.g.: Biryani
Day, Donut Day) is liked by 23 per cent, other offers like Delivery in 30 minutes or free
delivery are now started by Zomato app after Domino’s pizza.
Chart 1.5
Online Food Order Worth the penny

Source: Primary data Collection, 2020.
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From above Chart 1.5, it is observed that 69 per cent of the respondents agree that food which
they order is worth what they spend, but 6 per cent of the respondents still feel that it is not at
all worth, especially taste of the food is dissatisfying and 25 per cent of the respondents are
undecided in this matter
Chart 1.6
Attractive Offers on Preferred Apps

Absolutely Yes

Source: Primary data Collection, 2020.

The above Chart 1.6 depicts that 41 per cent of the respondents are easily attracted towards
offers and go crazy while ordering online. In fact, 51 per cent of the respondents order
because of the offers and only 8 per cent of the respondents never fall for offers but order to

fill their hunger.

It’s a great opportunity for foodies who want to savour a variety of dishes at absolutely cheap
prices. Online aggregators have a number of food delivery coupons that helps foodies save
big without limiting on the food items. It not necessarily be a special occasion or a party,
order your favourite food anytime using these promo codes. This category page includes an
extensive list of offers from popular stores like Swiggy, Zomato, FoodPanda and BOX8.
Customers check out every deal listed on the page, and surprise themselves with amazing
discounts and cashback offers. Whether it is snacks, meals, desserts, or any other variety, just

place an order and enjoy the tasty food in no time.

Offers are exclusive and come with a limited time period. So no need to long search, just
select an offer and place your order. Customers should be updated with everything happening

around theses delivery apps to grab the best offers.
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Chart 1.7
Use of Hygienic Packing Material

m Satisfied
= Need to Improve
= Not at all Satisfied

Source: Primary data Collection, 2020.
Food packaging plays a vital role in preserving food throughout the distribution chain.

Without packaging, the processing of the food will have to be compromised as it is

contaminated by direct contact with physical, chemical, and biological contaminants.

Chart states that 54 per cent of the respondents are satisfied with the packaging material used
for their order as they feel it is fully hygienic and 45 per cent of the respondents feel that the
packaging material can be better and 1 per cent of the respondents feel that the packaging is
not at all up to the mark. A few restaurants do not encourage use of plastic and hence they ask
their customers in advance whether need the cutlery or not.

Chart 1.8

Mode of Ordering Food Online

Websites Other Platforms
5% 1%

H Phone Calls
B Websites

m Other Platforms

Source: Primary data Collection, 2020.
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The online food ordering market has increased, which includes foods prepared by restaurants,
prepared by independent people, and groceries being ordered online and then picked up or
delivered. In restaurant-controlled online food ordering, the restaurants create their own
website and app, or choose to hire a delivery aggregators. A customer can choose to have the
food delivered or for pick-up. The process consists of a customer choosing the restaurant of
their choice, scanning the menu items, choosing an item, and finally choosing for pick-up or
delivery. Payment is then administered by paying with a credit card or debit card through the
app or website or in cash at the restaurant when going to pick-up or cash on delivery. The
website and app inform the customer of the food quality, duration of food preparation, and

when the food is ready for pick-up or the amount of time it will take for delivery.

The above Chart 1.8 states that 80 per cent of the respondents use phone calls to order food
online, followed by websites which is 5 per cent, and there are only 1 per cent of the
respondents who use other platforms for ordering food online

Chart 1.9

Importance of Food Delivery

1%

Good Quality Multiple Restaurant ~ Speed in Delivery Good Restaurants  Sufficient Qusntity of
Options at a time option Food along with good
Offers and Discounts

Source: Primarv data Collection. 2020.

With the increasing number of food outlets, many online food ordering apps have started
offering free food coupons to their customers. Cooking for a bunch of people can be time-
consuming. These coupons indeed are a life savior when you have guests over at your place.
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It can save you a lot in the long run. So, when you have an option to use a food coupon and

pay less, then why not use it.

The above Chart 1.9 explains that 89 per cent of the respondents expect a good quality of
food, 32 per cent of the respondents want multiple options of restaurants at a given time to
order food, 39 per cent of the respondents wish to have a speed in delivery, 24 per cent of the
respondents look for good restaurant options and 1 per cent of the respondents want sufficient

quantity of food along with good offers and discounts.

CONCLUSION

The restaurant segment and the food delivery market have enormously changed over the last
few years with rapid urbanization and endless influx from neighbouring places to cities.
Ordering a meal from outside and eating-in has become a tradition these days with the
increasing number of smartphones and food delivery apps. This research paper gave an idea
about how the usage of online food delivery apps can have a positive impact on the restaurant
business. The paper also highlights the inventory management strategies that the restaurants
are following in today's scenario. For effectively managing the restaurant inventory, a few
recommendations are given that might be helpful to the restaurateurs. The issues faced by the
restaurants currently can be solved in the future, which leaves scope for further research.

The regularly expanding populace swarmed metro urban communities and longer travel times
are drivers for the helpful, prepared to eat and less expensive alternatives of having food and
foodstuffs conveyed at your doorstep. Organizations that know about the colossal potential for
development may wander straight in, yet just the fittest will endure. Organizations who keep
their offer and their image dynamic in purchaser's brains, will take the greatest offer of the

Indian online food benefit pie.

SUGGESTIONS

1. Few costumers were unhappy and suggested the quantity of food packed &
delivered need to be appropriate. It should be clearly written in the menu, whether the food
ordered would be enough for one or two people.

2. Also, lot of consumers stated that they expect faster delivery of food. Sometimes it
takes a lot of time, whereby the circumstances can be managed such as searching for an

address, breakdown of vehicle, chatting with other delivery boys etc.
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3. Respondents have noticed that food delivered at the doorstep is very different and
has low quality than the one served in the restaurants. This should be avoided as it will lead

to loss of goodwill of the restaurant.
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ABSTRACT

Unit Linked Insurance Plan (ULIP) commonly known as a composition of Investment and
Life Insurance provides an opportunity to earn a non-taxable income and transfer the
financial risk at the same time. Basically, ULIP offered by various insurance companies gives
investors benefit of both insurance and investment under a single integrated plan under which
initially units are allotted to the customers and on daily basis NAV (Net Asset Value) is
calculated. Generally, ULIPs are not guaranteed unless it is any guaranteed plan from life
insurer. So, there is always a risk which is borne by policyholder. Moreover, there is a long
list of charges taken from life insurers in order to maintain funds in comparison to insurance
policies. In frequently changing business environment, life insurers also have stiff
competition. A high value, satisfied, profitable customer is the main objective of Life Insurers
and different companies have their unique way to approach their objectives. This study
attempts to gauge the perception of people upon ULIPs offered by different companies. The
study aims to identify the factors that affect customer’s decision to buy an insurance product.
As insurance is a way to manage risk whereas, ULIP are not risk-free investments, so a
dilemma arises whether to avoid risk or to accept risk because companies offer different risk
options to manage funds. In this perspective, the study has also collected the perception of
people for taking risks in ULIP. The findings of the study have identified the most trusted
ULIP option according to public perception and also the first preference of customers. The
study has compared and analysed wealth creation plans of four companies i.e. HDFC Life,
Bajaj Allianz, Reliance Life, and ICICI Prudential.

KEYWORDS: ULIPs, Customer Satisfaction, Investors’ Perceptions, Risk, Life Cover,
Comparative Analysis, Analysis of ULIPs
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INTRODUCTION

A ULIP is a capital market linked product that combines the benefits of both insurance and
investment. This dual benefit along with the flexibilities, make ULIPs an attractive
investment. Flexibility in ULIPs refers to the flexibility in switching of funds, managed
through different types of risk. The premium amount paid in ULIPSs is invested in debt, equity
and infrastructure bonds, which translate into substantial returns over a period of time. ULIPs
are best classified on the basis of purpose they serve. First category can be ULIPs for
retirement which accumulates a corpus amount and are used to get annuities after retirement.
The second category comprises ULIPs for wealth creation which multiplies wealth over a
period of time. Likewise, third and fourth type of ULIPs can be for children’s education and
health benefits respectively. A comparison of ULIPs of four different companies i.e. HDFC
Life, Bajaj Allianz, ICICI Prudential, Reliance Life is provided in Annexure 1. In this study,
every single point been taken for which people should ensure before purchasing any ULIP
from this four company. In lieu of same comparison, only ‘wealth creation’ ULIPs have been
chosen here. ULIP policy holders are also allotted units and each unit has a net asset value
(NAYV) that is declared on a daily basis. The NAV is the value based on which the net rate of
returns on ULIPs are determined. The NAV varies from one ULIP to another based on
market conditions and the fund’s performance.

Unit Linked Insurance Plan (ULIP) is insurance cum investment product offered by insurance
providers, which unlike a pure life plan, gives its investors dual benefits of investment and
insurance under a single cohesive plan tagged with tax benefits under section 80C. This
investment product can be utilized for different benefit pay-outs including education,
retirement, and more. The best ULIP plan in India comes loaded with varying provisions to
its investors as benefits. The investors open ULIP seeking to offer coverage for their
beneficiaries.

ULIPs offerings are primarily concentrated in India where they were first introduced. Unit
Trust of India (UTI) introduced ULIP in India in 1971. This was followed by LIC Mutual
Fund by Life Insurance Corporation of India in 1989. However, HDFC Life is the leading
ULIP investment provider. Other Unit Linked Insurance Plan providers include Bajaj Life,
Max Life, SBI Life, ICICI Prudential, and Edelweiss Tokyo.
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OBJECTIVES OF THE STUDY

I.  Togive a brief idea about working of Unit Linked Insurance Plan ULIP.
ii.  To know about the extent of awareness about Unit Linked Insurance Plan (ULIP) with
reference to age, income and education level of the investors.
iii.  To study investor’s pattern about ULIP schemes offered Max Life Insurance and

Bajaj Allianz Life Insurance.

METHODOLOGY

The paper is an outcome of extensive reading of books, journals, research paper and internet
site in the subject of “A Comparative Study on Popularity of ULIP regards with Max
Life Insurance Company and Bajaj Allianz Life Insurance Company”. It was attempted
to conduct a survey of 80 respondents from Max Life Insurance Co. and Bajaj Allianz Life
Insurance Co. A structured questionnaire was prepared and designed to collect information.
After a proper evaluation, the data has been analysed and further interpreted.

ANALYSIS AND INTERPRETATION
Respondents’ Profile

Sample has been taken on the basis of income ranging from 1 Lac to 10 Lac. Sample
comprised of 40 male respondents and 40 female respondents. Maximum respondents are
employed in private sector, which clearly shows that people employed in private sector depict
more awareness about ULIP for Tax saving.

Pattern of Investment in Unit Linked Insurance Plan, Types of Schemes

A Unit Linked Insurance Plan (ULIP) is one the preferred mode of investment to meet your
dual needs of insurance cover and wealth creation. Unit linked insurance plans are insurance
plans which combine the benefits of mutual funds with the benefits of the life insurance in
one plan or product. These plans provide market-linked returns along with life insurance
coverage.

The premiums that you pay for your plan get adjusted for the relevant charges which are
mentioned beforehand. The net premium is then invested in a fund which is chosen by you-
equity, debt, balanced etc. The fund value reflects your growing corpus by way of net asset
values on maturity, this fund value is paid. In the case of death higher of the sum assured

promised or the available fund value is paid.
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Reasons to invest in ULIP

Long-Term Wealth Creation: With premiums invested in both equity and debts, and a
minimum lock-in period of 5 years, ULIP plans are the best option for long-term financial
planning.

Dual Benefit: With a ULIP you get to the dual benefits of an investment plan along with a

life insurance policy.

Transparency Guaranteed: With all charges detailed in the ULIP plan policy document

itself customers know what they pay for and how the funds are used

Tax Benefits: Under the income Tax Act 1961, ULIP are tax free investment, As a customer,
you need not to pay any tax during investment, while your money grows, during funds

switches or during maturity.

Protection for self and family: ULIP offer the benefits of a life cover which ensure that your

family is secure, even in your absence

Chart 1.1

Investment in ULIP offering companies

0%

Others
14%

0%  Max Life Insurance
Company
31%

Bajaj Allianz Life
Insuerance
Company

Source: Compiled from Primary Data Collection, 2019-20.
The above chart 1.1 depicts that 31 per cent of the investors prefer to invest in Max Life

Insurance Company. 55 per cent of the investors prefer to invest in Bajaj Allianz Life

Insurance Company. And the remaining investors prefer to invest in other companies.
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Chart 1.2
Type of ULIP Plan in which the Investment has been made at Max Life Insurance

Company

0%

B Fast Track Super Plan W Platinum Wealth Plan = Maxis Super Plan
B Shiksha Plus Super Plan ® Others

Source: Compiled from Primary Data Collection, 2019-20.

There are different types of Unit Linked Insurance Plans in Max Life Insurance Company. As
the above chart 1.3 shows that 52 per cent of the respondents have invested in Fast Track
Super Plan. 28 per cent of the respondents have invested in Platinum Wealth Plan. 16 per cent
of them have invested in Maxis Super Plan. And only 4 per cent of the respondents have
invested in Shiksha plus Super Plan.

Chart 1.3
Type of ULIP Plan in which the Investment has been made at Bajaj Allianz life

Insurance Company

Smart Protect Goal Long-life Goal
9 4%

Fortune Gain
2%

B Future Gain M Future Wealth Gain ® Fortune Gain B Smart Protect Goal M Long-life Goal

Source: Compiled from Primary Data Collection, 2019-20.
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There are different types of Unit Linked Insurance Plans in Bajaj Allianz Life Insurance
Company. As the above chart 1.3 depicts that 55 per cent of the respondents have invested in
Future Gain. 39 per cent of the respondents have invested in Future Wealth Gain. 4 per cent
of the respondents have invested in Long-Life Goal. And only 2 per cent of the respondents
have invested in Fortune Gain.

Chart 1.4

Reasons for Investment in ULIP

AFTER MULTIPLE BENEFITS LIKE INVESTMENT +
INSURANCE + TAX SAVINGS

NEED TO SAVE TAX

RECOMMENDED BY FAMILY & FRIENDS

SCHEMES ARE GOOD

GOOD RETURN

Source: Compiled from Primary Data Collection, 2019-20.

From the chart 1.4, it can be observed that 25 per cent of the respondents have invested in
ULIP because they got the good returns. 24 per cent of the respondents have invested in
ULIP because schemes are good. 5 per cent of them mentioned that it is recommended by
their family and friends. 50 per cent of the respondents said that ULIP is good for tax savings.
And the remaining 25 per cent of the respondents said that they got the multiple benefits like
investment + insurance + tax savings.

Chart 1.5

Awareness about Certain Important Terms in the Investment

How and where the  Risks involved with  Agents Commission Maturity Amount  Flexible policy options
money will be the investment (switching, tops ups,
invested partial withdrawal)

Source: Compiled from Primary Data Collection, 2019-20.
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As the above chart 1.5 shows that 25 per cent of the respondents know that how and from
where the money will be invested. 20 per cent of the respondents are aware that the risks are
also involved with investment. 20 per cent of the respondents know that ULIP involves
agents’ commission. 22 per cent of the respondents are aware that at the end of the plan they
get the maturity amount. And 13 per cent of the respondents are aware that ULIP gives
flexible policy options like switching, top ups, partial withdrawal.
Chart 1.6
Awareness about Terms of Premium in the Selected Investment

?

v

Regular fund value Fund switching Possibility of online  Premium redirection Premium relocation
statement tracking

Source: Compiled from Primary Data Collection, 2019-20.

As the above charts shows that 45 per cent of the respondents know that ULIP provides
regular fund value statement of their policy. 20 per cent respondents know that in ULIP they
can switch funds. 9 per cent of the respondents know that they can track their policy. 15 per
cent of the respondents are aware that they can redirect their premium from annually to
monthly or quarterly. Remaining 12 per cent of the respondents are aware that they can
relocate the premium of the policy.
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Chart 1.7

Source of Information for the Selected Investment Option

Anyother |0

Premium allocation

When to enter / exit a product

SMS / Reminder letter
Mails about new products
Fund Value /NAV (Net Asset Value)

Suggestions about fund switching

Source: Compiled from Primary Data Collection, 2019-20.

From the above chart it can be seen that 26 per cent of the respondents are advised by their
agents about fund switching. 26 per cent of the respondents said that agents advised them
about NAV (Net Asset Value) or fund value because it depends on market value. 12 per cent
of the respondents said that they received mails about new products. 16 per cent of the
respondents said that they received reminder letters for frequency change or SMS for renewal
payment. 8 per cent of the respondents are advised about when to enter or exit a product. 12
per cent of the respondents said that they know about the premium allocation, that premium

allocation strategy is about balance.

CONCLUSIONS

From the above study we can conclude that ULIP is an effective instrument for insurance
cover and to earn tax-free income from investment. It is observed that respondents prefer to
invest in Bajaj Allianz ULIP Plan over Max Life Insurance ULIP Plan. There are different
schemes offered by different players in the market like, Fast Track Super Plan, Platinum
Wealth Plan, Maxis Super Plan, Shiksha Plus Super Plan etc.

The study depicts the various reasons for Investment in ULIP i.e. good returns, good
schemes, tax saving, multiple benefits like Investment+ Insurance+ Tax Savings and it is

usually recommended by their family and friends.
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RECOMMENDATIONS

All private Insurers need to improve their Children’s Plan because it was least selected reason
for people for choosing an insurance product. That shows people don’t want to take risk
about their investment especially for children’s education. Insurers should offer guaranteed
payback in Children’s Plan. Maximum people buy insurance product for tax deduction and
returns; hence all private insurers should take all possible steps to incorporate these two
benefits in their insurance products. From Economic Times News ‘HDFC Life plans 120cr
spend for Tech Edge posted on 12th march, 2013 Most people need high returns in ULIP and
they are ready to take high risk. For this any insurer should manage their funds very carefully
because equity market is totally unpredictable and insurers should diversify their investments
in various companies of different sectors to minimize the risk. Minimum Guaranteed NAV
Plans are less favoured among high risk plans because of company’s high ‘Guarantee
Charge’ on plans; hence insurers need to be come out with less ‘Guarantee Charge’. Further,
insurers must understand that they need to give maximum returns to customers, because most
people check past records before buying an insurance product. Others options like
accessibility through internet, goodwill of company, product range of company are less
important against past records of returns. Returns will directly be proportional to their market
share, as more returns they will give more business they will get. Availability of information
on website and its accessibility has also emerged as a major factor that people consider before
buying an insurance product must be kept in mind by the companies. The findings of the
study do not aim to be prescriptive; however, they can use as important guidelines of

companies aiming for a larger market share in the area of ULIPs.
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ABSTRACT
The word organic refers to the way farmers grow and process all agricultural products like

fruits, vegetables, grains, dairy products and meat. Organic farming encourages soil and
water conservation and helps in reducing pollution. Organic foods are grown without the use
of synthetic pesticides, insecticides and herbicides and no genetically modified products are
used. The present paper discusses regarding awareness of organic foods and majorly about

purchase behavior of consumers with regard to organic foods.

KEYWORDS: Organics foods, Purchase behavior, Pesticide residue, organic labelling etc.
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INTRODUCTION

Many people prefer to grow organic food in their own gardens, because organic foods are
about 20per cent more expensive than conventional food. Conventional food is that food
which uses synthetic fertilizers, pesticides or herbicides. Those who grow food in their own
kitchen gardens use organic seeds, organic fertilizers and compost, organic root simulators
and pest control. Organic food production has become popular since the 1990s in both
developed and developing nations and worldwide organic food sales stand at around 2 per
cent.

Indian Organic Food industry has shown a double-digit growth during 2013-2018. There are
many factors that have contributed to this growth until now. Firstly, consumer have become
more precise in what are they are eating, how it is cultivated and produced, nowadays
consumer is more health conscious and concern about the chemical and preservative used for
production of foods. Secondly growth in e-commerce sector has acted like a facilitator for the
organic food industry to reach out to the potential consumers in Tier Il and Tier Il cities.
Thirdly, with free/low-cost access to the Internet, more and more people are getting to learn
about the benefits of organic food. Therefore, the demand for organic food products has gone
up.

The approach and outlook towards agriculture and marketing of food has seen a quantum
change worldwide over the last few decades. Whereas earlier the seasons and the climate of
an area determined what would be grown and when, today it is the "market"” that determines
what it wants and what should be grown. The focus is now more on quantity and "outer"
quality (appearance) rather than intrinsic or nutritional quality, also called "vitality". Pesticide
and other chemical residues in food and an overall reduced quality of food have led to a
marked increase in various diseases, mainly various forms of cancer and reduced bodily
immunity. This immense commercialization of agriculture has also had a very negative effect
on the environment. The use of pesticides has led to enormous levels of chemical build up in
our environment, in soil, water, air, in animals and even in our own bodies. Fertilizers have a
short-term effect on productivity but a longer-term negative effect on the environment where
they remain for years after leaching and running off, contaminating ground water and water
bodies. The use of hybrid seeds and the practice of monoculture have led to a severe threat to
local and indigenous varieties, whose germplasm can be lost forever. All of this is for
"productivity”. In the name of growing more to feed the earth, we have taken the wrong road
of unsustainability. The effects already show - farmers committing suicide in growing
numbers with every passing year; the horrendous effects of pesticide sprays by a government-
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owned plantation in Kerala some years ago; the pesticide contaminated bottled water and
aerated beverages are only some instances. The bigger picture that rarely makes news
however is that millions of people are still underfed and where they do get enough to eat, the
food they eat has the capability to eventually Kkill them. Yet, the picture painted for the future
by agro-chemical and seed companies and governments is rosy and bright. Another negative
effect of this trend has been on the fortunes of the farming communities worldwide. This is

where organic farming comes in.

OBJECTIVES OF THE STUDY

1. To understand the organic food products market in India.

2. To determine the level of awareness and knowledge among consumers with regard to
Organic Food Products.

3. To determine the level of satisfaction of consumers after using Organic Food
Products.

4. To understand different types of Organic Food Products available in India.

5. To understand the usage and consumption of Organic Food Products in India.

6. To understand the current scenario and future scope of Organic Food Products in

India.

RESEARCH METHODOLOGY

The present research paper is the result of extensive reading and evaluation of various
reference books, journals, internet sites, E-books relating to organic foods, organic farming,
awareness and purchase behavior of consumers with regard to organic foods and other related
material. It was attempted to conduct a survey of 100 respondents. After a thorough

evaluation of the responses received, the data has been analyzed and is further interpreted.

DISCUSSION
The following representation of the data depicts the understanding, awareness and purchase

behavior of consumers with regard to organic farming and organic foods.
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Table 1.1
Awareness of Respondents about Organic Food Products
Types of Food Aware Unaware Aware per | Unaware per
cent cent
Vegetables 93 7 93 7
Fruits 90 10 90 10
Dairy Products | 79 21 79 21
Oil 70 30 70 30
Snacks 62 38 62 38
Spices 71 29 71 29
Meats 64 36 64 36
Fish 63 37 63 37
Food 84 16 84 16
grains/Pulses
Juice/Beverages | 69 31 69 31
Tea 83 17 83 17

Source: Compiled from primary data collection 2020.

From the above table, it can be observed that majority of the respondents are aware about
vegetables, fruits, food grains/pulses and tea. Another large group of respondents expressed
awareness about dairy products, oil, spices, tea, juices/beverages, etc. Above table clearly
depicts that there is good amount of awareness among respondents regarding variety of food
items.

Chart1.1

Purchase Behaviour of the Respondents

@ Yes
@® No

Source: Compiled from primary data collection 2020.
Out of 100 Respondents, 53 per cent of the respondents purchase organic food products and

47 per cent of the respondents do not purchase organic food products.
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Chart1.2
I Don’t Buy Organic Food Because....
Strongly Disagree Neutral Agree Strongly
Disagree Agree
My knowledge and | 8 8 11 20 4

information about organic
food products is very low

It is time consuming to find | O 5 13 17 10
organic food products

I see no advertisement of | 3 4 9 17 13
organic food products

Organic food products are no | 10 9 14 6 6
different from regular food
products

I don't have any interest to | 7 12 11 11 4
consume organic food
products

I don't trust organic food | 2 10 15 10 8
products to be chemical free

There are insufficient organic | 1 7 10 14 11
food products available in
markets

Organic food products do not | 4 5 18 8 10
last long

My family is not comfortable | 7 7 14 10 7
or habitual to consume
organic food products

I have no loyalty towards | 7 8 14 8 7
organic products

I don't believe the health | 8 7 14 8 5
benefits from organic food

products

Organic food products are too | 2 3 13 9 17
expensive

Source: Compiled from primary data collection 2020.

Above table 1.2 provides a clear understanding about the reasons behind non-purchase of
organic food products. It can be clearly observed through the table that an obvious reason is
lack of knowledge and information about organic food products. Other strong reasons also

include time consuming to find, no advertisements etc.
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Chart 1.2

Frequency of Respondents towards Purchasing of Organic Food Products

Once in a week 34 (48.6%)

Once in two weeks 10 (14.3%)

Once in a month 17 (24.3%)

Once in more than a month 13 (18.6%)

0 10 20 30 40

Source: Compiled from primary data collection 2020.
Out of the total respondents who purchase organic foods, 48.6 per cent of the respondents
purchase once in a week, 14.3 per cent of the respondents purchase once in two weeks. 24.3
per cent of the respondents purchase once in a month and 18.6 per cent of the respondents
purchase once in more than a month.

Chart 1.3

Respondents Purchasing Organic Food from Different Types of Stores

@ Organic Food store

@ Supermarket

@ Local market

@ Online

@ Weekly farmers market

Source: Compiled from primary data collection 2020.

Out of the total respondents who purchase organic food products, 10 per cent of the
respondents purchase from organic food stores, 45.7 per cent of the respondents purchase
from supermarket, 27.1 per cent of the respondents purchase from local market, 12.9 per cent
of the respondents purchase from online and 4.3 per cent of the respondents purchase from
the weekly farmers marke.
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Chart 1.4

Sources of Information about Organic Food Products amongst Respondents

14 (20.3%)

Nutrition Centre 25 (36.2%)
Food Exhibition —20 (29%)
Display at stare 24 (34 8%)

Word of mouth

Internet (Social media, blogs,
websites...

31 (44.9%)

40 (58%)

Source: Compiled from primary data collection 2020.

Out of the total respondents who purchase organic food products, 42 per cent get their
information updated from television, 39.1 per cent get the information from newspaper, 20.3
per cent get information from magazine, 36.2 per cent gets information from nutrition center,
29 per cent gets information through food exhibition, 34.8 per cent get information from
display at the store, 44.9 per cent have the information through word of mouth and 58 per

cent uses internet for information.

CONSUMER ATTITUDE AND PERCEPTION TOWARDS ORGANIC FOOD
PRODUCTS

In today’s world consumer’s food pattern is rapidly changing. The niche market of organic
items is at the verge of boom. It has been that from last few years the organic products
production and availability in the market has been increased and made a significant
development in the economy. Approach for buying organic food is mainly influenced by
gender, age, income, level of education and the presence of children in the household. The
main reasons for organic food consumption among consumers are concerns about health and
nutrition, superior taste, care for the environment, food safety, lack of trust in conventional
food, care for animal welfare, support the local economy, freshness, curiosity or because they
are considered trendy. According to a research, people consume this type of food from

different reasons but most of them are related to animal welfare and environmental friendly.
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Consumer surveys indicate that the public is concerned about the safety of the produce that
they purchase in stores due to possible pesticide contamination. The media has also highlighted
some environmental concerns that exist with "conventional” farming. These environmental
concerns include pollution of aquatic habitats and aquifers by synthetic fertilizers and pesticides;
agricultural labor and consumer exposure to pesticides; the short-term approach to “conventional™
farming, which often results in unproductive unfertile soils a few years after intensive use of the
land; the loss of biological diversity by replacing natural landscapes with extensive monocultures
(the practice of growing the same crop, on the same location, year after year); the potential threats
to native habitats and wild species from contamination by genetically modified organisms; and
the displacement of the family farm by large plantations or corporate-style farming operations.

Chart 1.3
I Buy/Prefer Organic Food Products Because.....

Strongly Disagree | Disagree Neutral | Agree | Strongly Agree

Organic food products are safe | 9 3 11 16 21
and good for health

Organic food products prevent | 6 4 12 16 14
various diseases

Organic food products have no | 7 6 16 17 9
side effects

Organic food products are | 9 15 19 10 2
affordable

Organic food products have | 6 12 14 14 8
become fashion to consume

Organic food products promote | 6 10 16 14 9
animal wellness

Organic food products are | 6 3 12 17 16
fresher than non-organic food

products

Organic food products protect | 7 4 14 15 14
environment  and natural

resources

Organic food products have | 6 6 11 14 17

certification of originality and
authenticity

Quality of organic food | 7 4 8 21 15
products is very good as
compared to non-organic food

products

Organic food products | 5 11 13 18 8
advertisement has been

increased

Organic food products are free | 6 5 12 16 15
from harmful chemical

Organic food products are | 11 14 15 6 7
easily available

Organic food products have | 6 9 15 13 10
longer shelf life

Organic food products have no | 4 9 19 10 12

preservatives

Source: Compiled from primary data collection 2020.
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From the above table, it can be understood that the major reason behind consumers’ purchase of
organic food products is its good for health, authenticity and its freshness. Some of the other reasons
include its quality and increased advertisements. Overall responses from the respondents depict that
there is an increase in awareness and thereby purchase of the organic food products.

Chart 1.5

Perception of Respondents for Purchasing Organic Food Products

Personal observation —41 (60.3%)
Advertisements 10 (14.7%)
Doctor/Nutritionist 21 (30.9%)
Family or Friends —22 (32.4%)
0 10 20 30 40 50

Source: Compiled from primary data collection 2020.

Out of 100 Respondents; 53 respondents who make purchase of organic food products, from

among those 60.3 per cent of the respondents purchase organic food products according to

their personal observation, 14.7 per cent of the respondents purchase because of

advertisements, 30.9 per cent of the respondents are influenced by doctor and nutritionist.

The remaining 32.4 per cent of the respondents purchase because of their family and friends.
Chart 1.6

Respondents Willingness to Pay More for Organic Food Products

® Yes
® No

Source: Compiled from primary data collection 2020.
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Out of 53 respondents who mentioned that they purchase organics food products, 73.8 per
cent respondents from among them are willing to pay more price for buying organic food
products and 26.2 per cent of the respondents expressed that they are not willing to pay more
for organic food products.

Chart 1.7

Respondents Willingness to Pay How Much More for Organic Food Products

Less than 10% 23 (44.2%)
10% to 20% 20 (38.5%)

20% to 30%

More than 30%

25

Source: Compiled from primary data collection 2020.

Out of 53 Respondents who are willing to pay more for organic food products, 44.2 per cent
respondent agree to pay less than 10 per cent more than non-organic food products.38.5 per
cent of the respondents agree to pay between 10 per cent to 20 per cent more for organic food
products, 13.5 per cent of the respondents said they will pay more 20 per cent to 30 per cent
more for organic food products and only 7.7 per cent of the respondents are willing to pay
more than 30 per cent.

Chart 1.8
Respondents level of satisfaction after using Organic food products

30
23 (33.8%)

20

13 (19.1%)
11 {1?.2%)

5 (7.4%)

2 (2.9%) 2(29%) 2(2.9%)

3 (4.4%)
0 (0%) | |

Source: Compiled from primary data collection 2020.
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The above figure explains about the satisfaction survey among 53 percent of the respondents
who have purchases and consumed organic food products. On the scale of 1 to 10 i.e. (1- Not
satisfied, 10- Extremely satisfied). On the scale of 1 to 4, 2.9 per cent of the respondents are
not at all satisfied. On the scale of 5, only 7.4 per cent of the respondents are satisfied. On the
scale of 6, 16.2 per cent of the respondents are satisfied. On the scale of 7, only 10.3 per cent
of the respondents are satisfied. On the scale of 8, 33.8 per cent of the respondents are
extremely satisfied after using organic food products. On the scale of 9 and 10, 4.4 per cent
and 19.1 per cent of the respondents are satisfied after using organic food products.
Chart 1.9

Recommendation of Organic Food

30

20

0 12 (17.1%)

4 (5.7%) 3(43%)

Source: Compiled from primary data collection 2020.

The above figure explains that how likely respondents are to recommend organic food
products to others, so above analysis explains that on a scale of 1 i.e. least likely to 5 i.e. most
likely. On the scale of 1, only 5.7 per cent will recommend organic food. On the scale of 2,
only 4.3 per cent will recommend organic food to others. On the scale of 3, only 17.1 per cent
of the respondents will recommend organic food and on the scale of 4 and 5, 32.9 per cent
and 40 per cent of the respondents respectively will recommend organic food products to
others.

CONCLUSION
Present study analyses about consumer levels of awareness, perceptions and attitudes about

organic food products and also discusses various reasons of consumers for not consuming

organic food products. Results would be of interest to update knowledge and information of
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consumer about organic food products to make them understand why organic food products
are better than non-organic food products. Those who do not consume organic food products
because of not having trust and couldn’t differentiate between organic food and non-organic
food products. Word of mouth plays an important role in to purchase or use of organic food
products, now-a-day’s consumer has become more health conscious, hence it is very easy to
drag them to use organic food products. Family and friends play and important role in
changing food preferences and people do get influenced by them. Nutritionist’s advice also
matters a lot in changing food preferences. Organic food products are way better than non—
organic food products and consumers do believe that. Price is not so important factor if better
quality of food product is provided with some per cent of price hike it is ok with consumer.
Organic food stores and internet are the two places where consumers purchase more organic
food products. There are huge differences between characteristics of organic and non-organic
food products according to consumers. Most of the customers are satisfied after consuming

organic food products and are most likely to recommend organic food products.

SUGGESTIONS
* One major recommendation of this research is that the organic food producer and seller

have to increase their promotional and marketing activity and also reach and availability.

« It can also be promoted through popular cooking shows; recommendations from celebrity
chefs will boost the awareness and purchase of organic food products.

* Organic foods needed to be endorsed by celebrity/sports person because they are the major
influencer.

» Organic food product sellers have to increase their competitive benchmarking against
conventional food products and try to create positive experience for customer.

* Organic retailers have to explain the consumer about the need and the benefits of organic
food products as compare to non-organic food products.

* The government should also promote organic products and also should provide some

incentives on them.
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ABSTRACT

Gaming addiction has becomes a common phenomenon that affects many individuals,
especially the teenagers and kids as well as our societies. The gaming industry is considered
to be one of the most exciting industries because of its importance to culture, entertainment
and technological advancement. PC, console and mobile gaming companies are using the
latest in technology to bring their games to the screens of more than two billion people all
over the globe. The paper is based on a descriptive research and questionnaire was used to
collect primary data from kids and teenagers involve in gaming. The present study was aimed
to determine the concept of gaming, the behavior of kids towards gaming and effects of
online games addiction on physical and mental health of kids and teenagers. The study
demonstrate that why the kids and teenagers get attracted towards the game. The paper
revealed that the respondent feels they have improve some of their Skills through Gaming.
The present study indicates that online game has caused significant changes in the way kids

and teenagers communicate and interact.

KEY WORDS: Gaming addiction, Console gaming, Phenomenon, Teenagers.
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INTRODUCTION

The active play has become a part of history. Playing games is pleasurable and entertaining; it
is a way of relaxing, stepping out of the daily routine and enjoying something distinct from
everyday life. The internet has transformed the world by changing people's access to
information, connecting and communicating with each other. Internet these days are cheaper
and easily accessible. Along with Adults, teens, Kids are also accessing the internet. There has
been a constant growth of Internet usage. In India, internet penetration was only 2 per cent
(40 million) in 2006. It increased to 4 per cent (80 million) in 2009. In 2016 it was 27 per
cent (405 million) and in 2018 it has almost reached 35 per cent including both rural-urban

users.

With the Internet, a new virtual playground has emerged. The rapid development of Digital
games has not only provided entertainment for the consumers but has also increased the
motivation for playing games. Digital games in which the interaction is provided through the
interfaces such as monitor, mouse, keyboard or joysticks, is an alliance of system which has
rules and purposes. Digital games can be described as a game played with electronic devices
such as desktop computers and laptops, console games, mobile phones. Digital games are
also emerging as a big market where millions of people are tangled all over the world. The
digital gaming industry is growing faster than the other entertainment industries and has
become an entertainment tool appealing to many people, from kids to adults. They provide a
wide variety of games to play, which include Action game, Adventure Games, Action-
Adventure Games, Role-Playing Games, Strategy Games, Sports Games, Puzzle Games,

Casual Browser Games (CBGs), Educational Games.

In the past, games were played outdoors with friends, whereas today people play games on
virtual platform sitting in an indoor environment. With the development of Technology,
particularly after the arrival of smartphones, kids playing on the streets, in the parks, gardens
are disappearing and that picture of children playing outdoor games is wiped from the minds
of people. The games like cricket, football, basketball which were played in parks, on the
streets are now played on the simulated platforms in houses, offices, cyber cafes, PlayStation

halls, etc.

Technological innovations and changing lifestyle have also increased importance of online
and offline video games. Nowadays addiction not only refers to addiction to drugs like

alcohol and cocaine or behaviours like gambling and stealing but it also refers to gaming
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addiction. Video game addiction is also known as gaming disorder or internet gaming
disorder, falls under the category of behavioural addiction. Parents have concerns on whether
the video games (Digital game) are good or bad for their children and educators are
concerned that computer games can be harmful to kids. Video games have severe impact on
children’s social life, education, health and learning skills. Currently it has been observed that
video games affect the day-to-day life of a child. There are both negative as well as positive
effects of video games, it develops mental skills of children in terms of measurement, quality,
achievement of goals on time, utilization of resources, etc. Moreover, improvement in
concentration is also a positive impact. Through video games, children also polish their skills
of time management to complete tasks. It increases coordination between eye and hand
activities. Despite the positive aspects of this, some negative shades also exists. The negative
impacts of video games are, it affects the personality of children and they assume themselves
in characters of video games and cartoons. They also become lazy and have lack of physical
activities, which causes several diseases such as obesity, muscular and skeletal disorder, eye
weakness, etc. it also leads to poor eating habits. Apart from this, children also avoid social
events and activities and it affect their personality development in a negative manner. Their
behaviour becomes aggressive and violent as they start to behave like video game characters.
Children also play these games for late night that causes sleeping disorders. Children are not
able to communicate with other people in society and build strong social relationships due to
spending more time on these virtual gaming plat forms, therefore they don’t develop their

communication skills and social skills. They tend to neglect their responsibilities.

Digital games are a tool for recreational activities, reducing daily stress and fatigue, and
being used as an entertainment component but excessive and unconscious game playing
behaviour has led to digital game addiction, which after a while, is regarded as impulse
control disorder, becoming a controversial subject. If a person cannot control her/his desire to
play games and causes problems in terms of emotions, this should be considered as a
problem. Along with the rapid development in the digital gaming industry, game addiction
has increased, and this has caused children to spend a significant part of their day in a

Digital world.

Most of the parents and teachers are complaining about the unwillingness of the children to
study and their desire to spend their time with games. This reveals that games are quite

powerful in attracting and motivating children, which in turn leads to the desire to play over
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again. When it is regarded in this respect, the addict becomes integrated with the game and
begins to live the game in every division of life. The most important indicator is that children
excessively relate themselves to the characters in the game. This association also leads to
death cases. For this reason, it is very important to study digital games and their dependency.
The aim of this study is to study the digital game addiction in kids and teenagers aged 8-19

years.
OBJECTIVES OF THE STUDY

1. To understand the concept of Gaming for kids.
2. To study the time spent by kids and teenagers on gaming.

3. To study the repercussions of excessive gaming.

RESEARCH METHODOLOGY

The present study provides inferences through extensive reading and evaluation of various
reference books, journals, internet sites, E-books. It was attempted to conduct a survey of 80
respondents from among which 40 were kids and 40 were teenagers. The two different
structured questionnaires were designed to collect data from both kids and teenagers. After a

proper evaluation, the data has been analyzed and is further interpreted.

ONLINE GAMING: HOW AND WHERE TO PLAY?

There are many ways for users to play games online. This includes free games found on the
internet, games on smartphones, tablets and handheld consoles, as well as downloadable and
boxed games on PCs and consoles such as the PlayStation, Nintendo Wii or Xbox. Here are
some of the most common devices on which online games are played.

Consoles: These games are played on home entertainment consoles designed to work with a
TV. Consoles are capable of connecting to the internet via a home network just like other
devices. This allows users to purchase and download games, purchase additional content for
games (eg extra levels, characters, features) as well as playing online, although a subscription
may be required to use a particular gaming network. The main manufacturers (Nintendo,
Sony and Microsoft) include parental controls in their consoles that are linked to age ratings
systems (FAQ 3).

Mobile App Games: Mobile games can be free or chargeable and are downloadable through

app stores like Google Play or Apple App Store. There may be costs associated with mobile
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gaming as within some games, even free ones, there are opportunities to purchase added
functionality such as ‘in-app’ purchases. However, these functions can be deactivated, either
through settings on a device or via settings on an account used to access the app store.
Handheld Games: Handheld games are played on small portable consoles. As with other
devices, handheld games are also internet enabled. This allows gamers to download games,
purchase additional content, get new features and play and chat to other gamers.

Web Games: Some games are accessed through unique websites hosting hundreds of
different games. Many of these games are free of charge online, although some may have
paid-for components. These sites have become hugely popular with many young people as
they often offer a creative element which allows a user to create their own games.

PC Games: These games are played on a computer the same way as other software
programmes. There are also a large number of ‘free games’ available to download and play
that offer limited features with an option to buy extra features or unlock all features via a
monthly subscription. Many PC games make use of the internet, and many ‘Massively
Multiplayer Online’ (MMO) games, where gamers interact together in virtual spaces, are PC
games.

Augmented Reality (AR): This is an element of games where a live view of the real-world
environment is altered to include moveable graphics allowing players to experience digital
game play in the real world. It is usually achieved by using the camera on a mobile device
and can be seen in games like Pokémon Go where Pokémon appear to be actually stood in
front of you.

Virtual Reality (VR): This is immersive wearable technology which creates environments
and allows you to explore them as if you are actually there. Experiences can vary but most
contain sensors which allow you to mimic your movements in the virtual world. This is
usually achieved through wearing headsets, which range in terms of price and experience.
Inexpensive cardboard structures have also been developed which allow you to turn your
smart phone into a VR headset by downloading an app. Manufacturers are currently
recommending that under 12s are to be supervised by an adult when using a VR headset.
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Chart 1.1

Utilizing free time

@ Play outdoors
@ Read Books
@ Play indoors

Source: Compiled from primary data collection, 2020.

The study shows that 40 per cent of the respondents prefer to play indoor games, whereas
35.5 per cent of the respondents go out to play. Only 27.5 per cent are interested in reading

books. This shows that maximum respondents are involved in indoor games.

Chart 1.2
Attractiveness of Gaming

@ Interacting

@ Addictive

@ Easily accessible
@ No friends

@® Do not like reading

Source: Compiled from primary data collection, 2020.

The above Chart 1.2 states that 35 per cent of the respondents find gaming interesting
because they are interactive, 22.5 per cent of respondents find it addictive and easily
accessible and 12.5 per cent of the respondents love gaming as they have either no friends or
very few friends. 7.5 per cent respondents play because they do not like reading.

236



In-Quest: Students’ Research Compendium

Chart: 1.3

Time spent on gaming

@® 1-2 hours
@ 2-3 hours
@ 3-4 hours
@ More than 4 hours

Source: Compiled from primary data collection, 2020.

Chart 1.3 states that 75 per cent of the respondents spend 1-2 hours on gaming. 15 per cent
respondents spend 2-3 hours in a day playing games and remaining other 10 per cent of them
spend 3-4 hours on gaming, none of them spend more than 4 hours on gaming.
Chart 1.4
Eye pressure and Gaming

@ Yes
® No

Source: Compiled from primary data collection, 2020.

The above Chart depicts that 62.5 per cent respondents suffered from eye pressure and
discomfort due to gaming whereas only 37.5 per cent respondents mentioned that they eyes

do not suffer due to online gaming.
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Chart 1.5

Benefits of Gaming

@® Reading skills

@® Eye co-ordination

@ problem solving

@ Ability to work in team

Source: Compiled from primary data collection, 2020.

The above Chart depicts that 35 per cent of the respondents mentioned that they improved
their eye co-ordination, 22.5 per cent respondents improved their problem solving skills, 30
per cent respondents improved their ability to work as a team and 12.5 per cent improved
their reading skills.

Chart 1.6
Duration of playing video games every week (Teenagers)

@ 1to 10 hours

@ 10 to 20 hours

@ 20 to 30 hours

@ more than 30 hours

Source: Compiled from primary data collection, 2020.

Chart 1.6 depicts that 72.5 per cent respondents spend 1 to 10 hours in gaming every week.
15 per cent respondents spend 10 to 20 hours in gaming every week, 10 per cent of the

respondents play more than 30 hours every week. Only 1 respondent i.e. 2.5 per cent
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mentioned that he played for 20 to 30 hours in a week.
Chart 1.7

Time preferred for playing (Teenagers)

@ Early Morning
@ Evening

@ Late Night

@® Saturday Night
@ Sunday

Source: Compiled from primary data collection, 2020.

The above Chart depicts that 37.5 per cent respondents mentioned that they prefer playing
late at night, 35 per cent respondents stated that they play at evening hours, 12.5 per cent
respondents prefer playing on Sundays, 10 per cent stated that they play early morning and
only one per cent preferred to play on Saturday nights.

Chart 1.8
Impact of Gaming

@ Stressed

@ Bored

@ Interacting with friends & family
@ Watching T.V

@ Doing better in school

Source: Compiled from primary data collection, 2020

Chart 1.8 reveals that, in absence of gaming, 30 per cent would watch Television, 7.5 per cent
of the respondents would do their school work or they would feel stressed, due to absence of
gaming, 15 per cent of the respondents would be interacting with friends and family and 50
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per cent respondents replied stating that they would be bored in absence of gaming.

CONCLUSION

In this paper, researcher has analysed and studied that there are various reasons that makes
video games obsessive. Video games have had a tremendous impact both positive and
negative on the cultural attitude, psychological development and lifestyle choices of both
children and teenagers. The survey analysis revealed that the mmajority of the respondents
prefer to play indoors. In this study it was observed that the respondents are aware of the fact
that due to gaming their life is somewhere affected as gaming led to kill their time and affect
them physically as the analysis revealed that maximum respondents suffered from eye
pressure & discomfort due to gaming whereas few respondents did not suffer. While these
games can be viewed as a risk to players’ physical or emotional health, they have also been
promoted as effective educational tools and have even been used for physical or cognitive
rehabilitation in clinical settings. The survey analysis shows that maximum number of
respondents mentioned that they improved their eye co-ordination due to gaming, minimum
number of respondents improved their problem solving skills, more number of respondents
improved their ability to work as a team and very few respondents improved their reading
skills. Yet for individuals who have become caught in a cycle of compulsive gaming, video
games can become destructive. Children today are completely different in the way they think,
behave and act. This is largely because of the world they grew up in. All these have impacted
the way they behave, they have so many options to kill time and entertain themselves, at the
touch of a remote/mouse or fingers. Even if some kids want to play there are others who
don’t want to, hence this is another big problem. They should be told that even the generation
that invented the internet, TV, Computers, I-pads and I-phones also played outside as kids,
and children & Teenagers should be encouraged to go out as often as possible.

SUGGESTIONS
1. Give your Kids a strict time limit for daily play. Health experts recommend that teens
and school-aged kids should spend no more than 2 hours a day in front of a screen.
2. Keep gaming devices out of your bedroom. If you have a game console, computer, or
other gaming device in your room, you may be tempted to stay up all night playing

instead of getting the sleep you need.
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3. Try apps or extensions to block your access to games. If you play games on your

phone or on your computer, you can install apps or browser extensions that limit your

play time.

4. Treat gaming as a reward for completing other tasks. If your gaming is interfering

with homework, chores, or other work you need to get done, make a vow to put those

important jobs first.

REFERENCES

1.
2.

Huizinga Johan. Homo Ludens. (1991) “A Study of the Play-Element in culture

https://whatis.techtarget.com/definition/gaming

https://www.childnet.com/ufiles/Online-gaming-an-introduction-for-parents-and-
carers-2017.pdf

Diclemente C. Carlo (2018), Addiction and Change: How Addictions Develop and
Addicted People Recover. New York: The Guilford Press.

Teemu Saarinen (2017). Toxic Behavior in Online Games, University of Oulu,
Faculty of Information Technology and Electrical Engineering / M3S Master’s
Thesis, 11th may 2017, page number 14,

Diclemente C. Carlo, Addiction and Change, Second Edition: How Addictions
Develop and Addicted People Recover The Guilford Press A Division of Guilford
Publications, Inc. 370 Seventh Avenue, Suite 1200, New York, NY 10001.

Liebert Ann Mary (2003), The journal Cyber psychology and Behaviour, VVolume
6, Number 6.

http://smhp.psych.ucla.edu/pdfdocs/gaming.pdf

241



In-Quest: Students’ Research Compendium

A STUDY ON AWARENESS OF INVESTMENT IN MUTUAL FUNDS

AMONG WOMEN
Ms. Neha Wadyalkar Mrs. Sapna Shah
PG Scholar, PG Dept. of Commerce, Assistant Professor, PG Dept. of Commerce,
Smt. MMP Shah Women’s College of Smt. MMP Shah Women’s College of Arts and
Arts and Commerce, Mumbai. Commerce, Mumbai
nwadyalkar74@gmail.com shahsapna8282 @gmail.com

ABSTRACT:

In today’s technologically advanced world, as a part of women empowerment, women have
excelled manifold in different sectors of economy contributing in pace with the men, in the
growth and development of a country. In this study an attempt has been made to get an idea
about the preference of women investors towards mutual fund, their attitude towards mutual
funds investment and to know the potential customers and their requirements. The study has
been conducted on the basis of primary data and secondary data. Majority of the women
investors opined better return and safety are the motives behind their investment. In this
scenario it is crucial to study the pattern of savings avenues of women and their perception
towards mutual funds, which helps to mold investment avenues accordingly. Small per
centage of investors is ready to undertake high level of risk and rest of them preferred to play
a safe game. The findings will help to identify the areas required for improvement in order to

create greater awareness among women investors regarding investment in mutual funds.

KEYWORDS: Women perceptions, MF investment, Mutual fund awareness, Women

Investors, financial knowledge.
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INTRODUCTION

Saving is the surplus of income over expenditure and when such savings are invested to
generate more income, it is called investment. Hence savings and investments are closely
linked with each other. Investors have different perceptions when they decide about investing
in a particular avenue; every individual wants their savings to be in the most secured and
liquid avenue. However, the decision change from individual to the individual and their
ability to take risk is also different. There are a lots of investment options available today in
the financial market for an investor. They can invest in Bank Deposits, Corporate Debentures,
and Bonds where there is low risk but the return is also low. They may invest in Stock of
companies where the risk is high and the returns are also proportionately high. The recent
trends in the Stock Market have shown that an average retail investor always lost with
periodic bearish trends. People began opting for portfolio managers with expertise in stock
markets who would invest on their behalf. Thus, we had wealth management services
provided by many institutions. However, they proved too costly for a small investor. These
investors have found a good shelter with the mutual funds.

One of the financial innovations which really help the small investors to earn wealth is the
concept and design of mutual funds. Fund managers concentrate on risk — return trade off,
minimize the risk and maximize the return through diversification of the portfolio.
Opportunities of Mutual Funds are tremendous especially when an investment is concerned.
A mutual Fund pools money from many investors and invests the money in stocks, bonds,
short term money market instruments, other securities or assets, or some combination of these
investments. The combined holdings of the mutual Fund own are known as its portfolio. Each
unit represents an investor’s proportionate ownership of the fund’s holdings and the income
those holdings generate. Mutual fund industry has seen a lot of changes in past few years
with multinational companies coming into the country, bringing in their professional
expertise in managing funds worldwide. In the past few months there has been a
consolidation phase going on in the mutual fund industry in India. Now investors have a wide
range of Schemes to choose from depending on their individual profiles. Because of the large
number of mutual fund companies and schemes, retail investors are facing problems in
selecting right funds. Also, it is of paramount importance for policy makers, governing bodies
and mutual fund companies to analyze which schemes are efficient performers. One of the

main reasons for poor growth is the lack of investors' trust in companies and policy makers.
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Therefore, for promoting the growth of Indian mutual fund industry, it is very crucial to

understand the investors’ behavior towards different investment options and for mutual funds

OBJECTIVES OF THE STUDY
I.  To Study the Awareness of Mutual Fund Investment among women

ii.  To understand the women investors preference for Mutual Funds. To find out the

reasons for the selection of Mutual Fund as an investment alternative.

iii.  To assess their perception regarding Mutual Funds.

METHODOLOGY

The present paper is an outcome of extensive reading of various books, journals, Research
papers and internet websites in the subject of “A STUDY ON AWARENESS OF
INVESTMENT IN MUTUAL FUNDS AMONG WOMEN”. An attempt was made to
conduct a survey of 90 respondents from Sion and Matunga which includes female
respondents between the age group of 21 years to 55 years. A structured questionnaire was
prepared and designed to gather reliable primary data from the respondents. After a proper

evaluation, the data has been analysed and is further interpreted.

DISCUSSION

The role of modern Indian woman is changing from being a simple housewife; she is now a
career-oriented woman. Women have also learnt to balance both their household and
professional responsibilities. Today’s women are more successful and financially
independent. Even their thought process is undergoing a major change. They are more career-
oriented and do not mind remaining single throughout their lives. They want individual
freedom and financial independence. Along with income, comes savings and investment.

For making proper investment decisions, women should have proper knowledge about the
various investment options available, their merits and demerits and their risk profiles. It is

necessary for women to have adequate awareness and knowledge about the saving.
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Chart 1.1

Awareness of Mutual Fund Investments

Yes 08 184.4%)

33 (35 B

Source: Compiled from primary data collection 2020.

From the above chart 1.1 it can be observed that 64.4 per cent of the respondents are aware
about the concept of Mutual Fund investments whereas 35.6 per cent of them are not aware
about the same concept.

Chart 1.2

Awareness of Different Investment Instruments

Insurance Other
Mutwual Fund 2.2% _2.2%
Real estate 3%
Postal
Savings  Gold,Silver
Share,Dehentures

Fined Deposit

Source: Compiled from primary data collection 2020.

From the above chart it can be depicted that 72.2 per cent of the respondents prefer to save
their money in a Savings Bank account while 7 per cent of them prefer to save in a Fixed
Deposit account for long term benefits. 9 per cent of the respondents always prefer to invest
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their funds in Gold and Silver whereas only 4 per cent of the respondents invest in a Postal
savings account. 1 per cent, 2.2 per cent and 3.3 per cent of respondents invest in Real estate,
Insurance and Mutual Funds’ investments respectively.

Chart 1.3

Percentage of Money Invested in Mutual Funds

Yes —23 (25.6%)

No 67 (74.4%)

Source: Compiled from primary data collection 2020.
Chart 1.3 indicates that 25.6 per cent of the respondents already have their funds invested in
Mutual Funds whereas 74.4 per cent of them are still not having any Mutual Funds as
investment.

Chart 1.4

Recommendations to Create More Awareness

90 responses

Yes 63 (70%)

No 27 (30%)

o
(25
[=)
=
L= |
=2
o

80

Source: Compiled from primary data collection 2020.
The above chart indicates that 70 per cent of the respondents recommend others to save their

funds in Mutual funds compared to other investment options whereas 30 per cent of them do
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not think that there is any need to create awareness among people to open a Mutual Fund

account.

INVESTMENT PREFERENCES OF WOMEN

Investment means putting your money to work for you. Essentially, it is a different way to
think about how to make money. With an Expectation of generating high returns over a
period of time and certain levels of risk, individuals invest in different financial products. The
present study is an attempt to analyze the investment preferences of women towards financial
mutual funds.

Chart 1.5

Most Profitable and Safest Investment Option

Other

Postal Saving
Gold & Silver 233
Mutual fund
43 3

Bank Deposit

Fixed Depos

Equity share, Debenture 7.8

0 3 10 15 20 25 30 35 40 45 50

Source: Compiled from primary data collection 2020.

As per the above chart 1.5, it can be observed that 43.3 per cent of respondents think that
Bank Deposits are most profitable and safest investment whereas 23.3 per cent of the
respondents feel that investing in Gold and Silver is more profitable. 14.4 per cent of them
believe that Fixed Deposits are more profitable when it comes to investment for long term.
7.8 per cent of the respondents think that investing in stocks such as equity or debenture is
more profitable while 4.4 per cent of them believe that Mutual Funds are more profitable as
well as safer options whereas 2.4 per cent of them invest in postal saving as it is safe because

of government interference.
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Chart 1.6
Self-Rating of Risks Associated With Mutual Fund

90 responses

Low

Moderate 63 (T0%)

High 19 (21.1%)

Sources: Compiled from primary data collection 2020
The above chartl.6 indicates that 14.4 per cent of women surveyed rated low risks associated
with mutual funds. 70 per cent of the women rate the risks associated with mutual funds to be
moderate. 21.1 per cent of the women rate the risks associated with mutual funds to be
comparatively high.
Chart 1.7
Factors Considered While Investing

-
90 responses

High Return 18 (21 1%)
Lower Risk 22 (24.4%)
Time Perod 18 (20%)

Company Image

Safety & Security —72 (80%)

Source: Compiled from primary data collection 2020.

From the chart 1.7, we can infer that 80 per cent of the respondents consider safety as the
most important factor while making investment decisions. 24.4 per cent of the respondents
consider lower risk while deciding or making any investment. 21.1 per cent of the
respondents consider higher returns on their investment as the deciding factor while 20 per
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cent of them consider the time period for which they are investing. Only 7 per cent of the
respondents consider company's name and profile as an important factor while making any

investment decisions.

CONCLUSION
Form the above study we can conclude that even today there is little awareness among the

women about the concept of Mutual Fund investment. Women under the lens prefer to park
their savings in a Bank and in gold and silver, while we came across few of them who also
did prefer to invest in a Postal saving account. Although as a family many women do have
funds invested in Mutual Funds and they also do recommend others to save their funds in
Mutual Funds.

Respondents think that Bank Deposits and Gold and Silver are more profitable and safer

avenues to invest their savings when compared with Mutual Funds’ investments.

SUGGESTIONS
1. Investment procedures must be clear and simple to attract more women. The financial

Institutions and companies must also provide more value-added service to the women.

2. They should attend financial awareness programmers organized by financial institutions
and other agencies like BSE, NSE and mutual fund agents to increase their awareness
about new investment avenues. This will give them confidence to make investment
decisions on their own.

3. The financial institutions should enhance the quality of service and more personalized
service should be given to build trust and long term relationships.

4. Conducting of various seminars and programmers which also includes some fun activities
(which might interest them) and prizes as well especially in rural areas where people are

illiterate to change their thinking towards it.
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ABSTRACT:

MNP or Mobile Number Portability allows the customers to switch their mobile phone
operator from one mobile phone network provider to another mobile phone network provider
and keep their existing mobile phone number. This study is conducted to identify the factors
influencing the brand switching behaviors of youth and to find the measures to prevent the
customers from switching to other brands. Competition in telecom industry has been
increasing to a great extent. In competitive market, these companies always seek to take the
share of others in terms of customers. Heavy advertisements and price war among companies
have created troubled customer loyalty. Customers keep on switching brands in telecom
sector. Success of companies is identified by the repeat purchase intention of customers so
companies must understand the factors that make the customers to switch brands. Companies
need to understand the ways that can prevent brand switching. This study helps the researcher
to understand the factors affecting brand switching and it gives a clear-cut knowledge to an
individual that price is not the only factor that affects brand switching but there are also other
factors that attract the attention of the youth.

KEYWORDS: Portability, Influencing, Switching, Competitive, Intention.

INTRODUCTION
India has emerged in recent times as one of the fastest growing telecommunication markets in

the world, particularly by the unprecedented growth of mobile telecommunication. The rapid
growth in Indian telecommunications services has prompted major global manufacturers of
telecommunication equipment to consider investing in India, paving the way for extensive
provision of modem communication services in rural areas. With the successful conclusion of
auction of the 3G and BWA spectrum, this growth is set to become even more pronounced.
The market's first operator was the state-owned Bharat Sanchar Nigam Limited (BSNL),
created by corporatization of the Indian Telecommunication Service, a government unit
formerly responsible for provision of telephonic services. Mobile Number Portability (MNP)
is a facility for the mobile telephone users/subscribers of the country which allows a

subscriber to retain his/her mobile telephone number when he switches from one access
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provider to another access provider in the same service area irrespective of the mobile
technology or from one cellular mobile technology to another of the same access provider.
MNP was introduced across the country on 20th January 2011. Introduction of MNP has
empowered the mobile subscribers and given them freedom to change their service provider
without changing their mobile number. With constant monitoring of the porting process and
periodic actions by TRAI, rejection of porting requests on frivolous ground was arrested.
Though it was introduced as a tool to promote competition in the heavily monopolized
wireline telecommunications industry, number portability became popular with the advent of
mobile telephones. The main factors affecting switching behavior of mobile connection are
offered service quality or availability of mobile network, economic status of customer,
promotional offer and mobile number portability on customer retention. This research can
also help academicians and researchers in better performing analysis of telecommunication
sector. This study helps in understanding subscriber’s intention to switch operators keeping in

View One Nation- one number Portability.

OBJECTIVES OF THE STUDY
¢+ To study the customer preferences of mobile network services available in the market.
% To identify the factors influencing brand switching among youth.

% To provide suggestions, if any.

METHODOLOGY

The Researcher has collected secondary data from the sources like Books, Newspaper,
articles, Journals, Internet sites, Magazines, etc. A structured questionnaire was prepared and
administered by the researcher to the respondents. Open-ended questions as well as close-
ended questions were asked for collection of relevant data required for research. A proper
analysis of the data was done with the help of suitable techniques. Suitable diagrams and
graphics were developed to make the data easier to understand.

TYPES OF MOBILE NETWORK SERVICES:

Airtel India is the third largest provider of mobile telephony and second largest provider of
fixed telephony in India and is also a provider of broadband and subscription television
services. The brand is operated by several subsidiaries of Bharti Airtel, with Bharti Hexacom

and Bharti Tele media providing broadband fixed line services and Bharti Infratel providing
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telecom passive infrastructure service such as telecom equipment and telecom towers Bharti
Airtel Limited is part of Bharti Enterprises and is headed by Sunil Bharti Mittal.

Vodafone India is the Indian subsidiary of UK-based VVodafone Group plc. and is a provider
of telecommunications services in India with its operational head office in Mumbai. As of
March, 302018, VVodafone India has a market share of 21% and with its merger with Idea, the
collective Vodafone Idea network has approximately 375 million subscribers and is the
Second largest mobile telecommunications network in India.

Vodafone India had started rolling its 4G Volte services in the country under the tag
Vodafone Super Volte. Gujarat was the first circle to receive that service.

Reliance Communications Limited (popularly, R. Comm) was an Indian mobile network
provider headquartered in Navi Mumbai that offered voice and 2G and 3G data services
Reliance Jio Info COMM Limited, d/b/a Jio, is an Indian telecommunications company and
wholly owned subsidiary of Reliance Industries, headquartered in Mumbai, Maharashtra,
India. It operates a national LTE network with coverage across all 22 telecom circles. It does
not offer 2G or 3G service, and instead uses only voice over LTE to provide voice service on
its 4G network.

Vodafone Idea Limited is an Aditya Birla Group and Vodafone Group partnership. It is
India’s leading telecom service provider. The Company provides pan India Voice and Data
services across 2G, 3G and 4G platforms. With the large spectrum portfolio to support the
growing demand for data and voice, the company is committed to deliver delightful customer
experiences and contribute towards creating a truly ‘Digital India’ by enabling millions of
citizens to connect and build a better tomorrow. The Company is developing infrastructure to
introduce newer and smarter technologies, making both retail and enterprise customers future
ready with innovative offerings, conveniently accessible through an ecosystem of digital
channels as well as extensive on-ground presence. The Company is listed on National Stock
Exchange (NSE) and Bombay Stock Exchange (BSE) in India.
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Chart 1.1
Mobile Networks Available in Market

Vodafone Airtel ™ Jio [o[3F}

Source: Primary data collection, 2020.

Chart 1.1 depicts that 36 per cent respondents use Airtel mobile networks, 29 per cent
respondents use VVodafone, 21 per cent respondents use Jio and only 14 per cent respondents
use idea.

Chart 1.2
Brand Switching

Source: Primary data collection, 2020.
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Chart 1.2 states that 32 per cent of the respondents have not switched their brands, whereas

68 per cent of the respondents have switched the brands.

Chart 1.3
Satisfaction with current network

Source: Primary data collection, 2020.

Chart 1.3 states that only 20 per cent of the respondents mentioned that they are not satisfied

with their current network, whereas 80 per cent respondents are satisfied with their networks.
Chart 1.4
Types of Networks used in the past

Vodafone Airtel ®Jio [[o[F]

Source: Primary data collection, 2020.

Chart 1.4 states that 30 per cent respondents use Idea previously, 26 per cent used Airtel, 24

per cent of the respondents used VVodafone, whereas 20 per cent of them used Jio.
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Chart 1.5

Satisfaction with Previous Network

Source: Primary data collection, 2020.

Chart 1.5 mentions that 46 per cent respondents were not satisfied with their previous
network and 54 per cent respondents were satisfied.
Chart 1.6
Usage of Current Network

>

Less than 6 months 1Year ™2 Year More than 2 Year

Source: Primary data collection, 2020.

Chart 1.6 states that 46 per cent of respondents are using their current network since past 1
year, 26 per cent of the respondents are using it for more than 2 years, 22 per cent of
respondents are using it since last 6 months and 6 per cent of the respondents are using their
current network for the last 2 years.
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Chart 1.7
Network Switching

1Time 2Time M3 Time Multiple Time

Source: Primary data collection, 2020.

Chart 1.7 states that 86 per cent of the respondents have switched their network once, 7 per
cent of respondents have switched their network twice and 5 per cent of the respondents have
switched their network 3 times, and only 2 per cent of the respondents have switched their
network multiple times.
Chart 1.8
Wishing to Switch Network

Source: Primary data collection, 2020.

Chart 1.8 states that 57 per cent respondents wish to switch their network in future, whereas
43 per cent respondents do not want to switch their network in future.
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Chart 1.9
Hidden Charges

Source: Primary data collection, 2020.

Chart 1.9 states that 56 per cent of the respondents have not faced any issue related to hidden

charges, whereas 44 per cent of the respondents have faced the problem of hidden charges.

CONCLUSION

The present study concludes that users are found to be satisfied with their present mobile
networks. Popularly used mobile networks among users are Airtel and idea. Switching of
mobile networks is not a regular activity among people and majority of them are using their
networks for more than 2 years. Due to the advent of newer technology, rise in internet
services and special competitive offers by the network providers is encouraging mobile use to

switch to different network and people will be observed doing that in the future period.

SUGGESTIONS

1. The companies should upgrade their network quality and coverage because in cellular
networking industry the consumer’s core concern is towards the quality. Therefore, in
order to value the money spent by customer the companies need to provide quality
services. In this way, regardless of high prices the consumer will stay loyal towards
the network.

2. The cellular networking companies can retain their customer through various loyalty
programs. These loyalty programs can be in from of membership. The cellular
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companies can partner with various clubs, resorts, apparels brand and food brands by

providing promotional offer such as discount, buy one-get one free.

. The most important tool to retain customer and prevent their switching behavior

includes the customer relationship management. Companies should manage their
relationship with customers by updating them via email or WhatsApp, assisting them

in the best possible manner and by showing empathy towards them.

. The cellular networking companies need to build positive brand image so that it can

appeal customers towards remaining loyal with the cellular network provider.

. The cellular networking companies needs to utilize modern communication

technology and provide greater value for money to create customer delight and gain

long term loyalty.
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ABSTRACT

Indian markets have been very popular in fashion. This study is conducted to find out the
consumer’s buying behaviour towards branded products and non-branded products. The
purpose is also to study how consumer behaviour for products is influenced by factors like
monthly income, gender and peer influence. The survey shows that the consumers prefer
shopping mostly with their friends and family members. Consumers choose brand products
because use of it adds to a status for a consumer, quality of the products are good they get
highly satisfied with the quality. Consumers choose non branded products as they are
reasonable in cost, they are fashionable with a latest trend, they are easily available in the
market with more variety, colours, design etc. Consumers are influenced by choices of their
friends, family members, quality, comfort, are the main criteria’s which impact their buying
behaviour towards branded products and non-branded products. The study shows there are
different attributes which attracts customers towards branded products and non-branded
products.

KEYWORDS: Branded products, Non-branded products, Comparison, Lifestyle products.
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INTRODUCTION

A Brand is a name, term, design, symbol or other feature that distinguishes an organization or
products from its rivals in the eyes of the customers. Brands are used in Business, Marketing
& Advertising. Name brands are sometimes distinguished from generic or store brands.
Branding is a set of marketing & communication methods that helps to distinguish a company
or products from competitors, aiming to create a lasting impression in the minds of customer.

Lifestyle brands seek to inspire, guide & motivate people with their products.

Non-branded products are locally made or could also be export surplus products. In-house
brands are products that resemble goods produced by local manufacturers, distributors &
retail establishments. Market perception in case of both the typically above categories places
a lower value on these goods, & the quality & durability is often lower than branded

products.

Understanding Buying behaviour of consumers, creating and retaining customers though
online stores; this can be done through understanding & paying close attention towards the
consumer's behaviour while making purchase decision or buying a product in market place.
With an understanding of the factors influencing consumer's buying behaviour, knowledge of

sales person can be increased.

Brand is a name in every consumer's mind and it is characterized by a noticeable name or
symbol which can differentiate the goods &services from the rivals. In addition to a specific
brand name a brand is also composed of products, packaging, promotion advertising.
Nowadays, consumers have a wide range of choice to choose from when they enter a
shopping mall. It is found that consumer emotions are one of the major determinants which
affects their buying behaviour. Consumer behaviour is defined as the actions & decision-
making process of buyers as they recognize their desire for a product.

Non-branded products are liked by most consumers. There are different attributes which
attracts customers towards non-branded products. As compared to branded products the Non-
branded products are reasonable in price & can be purchased by any class or group. Non-
branded products have No-name of any specific brand. Consumer's purchase non-branded
stuff as it is available easily in the local market; it is affordable, there is a wide choice of
patterns & colours & are the latest fashion trends.
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OBJECTIVES OF THE STUDY

1. To study the factors motivating consumers to buy branded & non-branded products.
2. To compare the factors leading to consumer buying decisions in relation to branded &

non-branded products.

METHODOLOGY

The present papers is an outcome of extensive reading of various reference books, Magazine
(Lifestyle), books, journals and research papers, newspapers, internet Sites. It was attempted
to conduct a survey of 80 respondents from India, from among which 40 were males and 40
were females. A structured questionnaire was designed to collect data from both males and
females. After a proper evaluation, the data has been analysed with a simple percentage

method and is further interpreted.

CONSUMER PREFERENCE TOWARDS BRANDED PRODUCTS

A customer is the king of the market. Consumer preference consists of both physical and
mental activities. Mental activities involve, perceiving communication, material and learning
to prefer a particular brand. Branding is a tool used by producers to increase consumer
awareness and loyalty. The goal of such marketing strategies is to convince consumers that
the brand name is a substitute, or proxy, for expected benefits as the perception that the
brand, meets a promise of providing benefits to consumers.

Chart 1.1
Place of Buying Branded Products

60.00% -

51.20%

50.00% |

o,
20.00% - 38.80%

33.80%

30.00% |
20.00% -

16.30%

10.00% -

0.00%

Brand Store Factory Outlets Malls Online

Source: Compiled from the primary data collection, 2018.
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From the above chart we can observe that 51.2 Per cent of the total respondents buy Branded
products Online whereas 38.8 Per cent buy from a mall as they find it a convenient place,
33.8 Per cent of the total respondents go for the Brand store and only 16.3 Per cent of them
buy from factory outlets. E-commerce has become a way of life and website owners satisfy
the consumers’ requirements to the fullest and hence consumers in most cases go for
purchasing online.
Chart 1.2
Factors considered in selecting a branded product

W Highly Satisfied Satisfied ® Average M Dissatisfied  ® Highly Dissatisfied

45.00%

41.25% 41.25%
40.00% 37.50%
35.00% 32.50%
30.00% 28.75% 75%
.75%
&3.00% 22.50%
0%
20.00% o o
b 17.50% o 250 17.50%
15.00%
11.25%
10.00% .25% 25%
° 5% 7 o 5%
5.00%
0.00%
Status Quality Comfort Others

Source: Compiled from the primary data collection, 2018.

There is always a certain reason behind selecting a product and it is important that it fulfils
certain requirements of the consumer. Selection of a branded product also depends on certain
factors. They are as follows:

Status

It is observed from the above data that 41.25 Per cent of the respondents buy a branded
product because use of it adds to a status for a consumer, whereas only 6.25 per cent
respondents disagree to this that a branded product will add any status to them.

Quality

From the above chart, it is observed that 37.5 percent of the respondents buy branded
products because they believe that the quality of branded products is good. Another 37.5 per
cent say that they are highly satisfied with the quality. It is only 5 percent of them who say

that it is not mandatory that branded products are qualitative.
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Comfort

It is observed that 41.25 percent of the respondents buy a branded product because branded
products give them comfort while wearing the branded product, whereas only 6.25 percent
respondents are dissatisfied as they do not feel that the branded products give them any
comfort while wearing.

Others

There are many other factors apart from status, quality & comfort because of which a
consumer selects a branded product and on an average it is found that because of all this other
factors such as, it belongs to a reputed company, it has a brand name, it is prominently
advertised, it is used by the peer members in the society so because of all these reasons
people buy the branded products but to a certain extent there is a disagreement found by a
certain group of respondents in case of all these factors.

CONSUMER PREFERENCE TOWARDS NON-BRANDED PRODUCTS

Many people have one or few non-branded products in their houses. Non-branded products
are still popular in middle class and in affluent classes. Main attractions for non-branded
products are price and easy availability. Middle class consider the non-branded product
producers as their friendly neighbourhood suppliers, who offer personalized support services
and promote the product in an efficient manner which depicts fulfilment of needs of these

middle-class consumers.

Chart 1.3
Place of Buying Non-Branded Products
70.00%
63.70% 63.70%
60.00% -
50.00% |
40.00%
30.00% |
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0.00% - . - €_—
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Source: Compiled from the primary data collection, 2018.
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Chart 1.3 states that majority of the respondents buy non-branded products from Local
markets and Retail shops. 11.3 Per cent of the total respondents buy it from manufactures
directly and a very few i.e., only 1.3 Per cent of the respondents go for street shops as they

can’t trust the quality while purchasing the product.

Chart 1.4
Factors for Choosing Non-Branded Products
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Source: Compiled from the primary data collection, 2018.

As there are certain reasons to choose a branded product, there are also different reasons to
choose non-branded products too which are important and also fulfills certain requirements of
the consumers. Selection of a non-branded product also depends on certain factors. They are
as follows:

Low Price

It is observed from the above chart that 50 per cent of the respondents buy non-branded
products because they are highly satisfied with the price, whereas only 6.25 percent of the
respondents disagree to this that the non-branded products are low priced.

Availability

From the above data it is observed that 37.50 per cent of the respondents buy non-branded
product because they are highly satisfied with the easy availability of the product in the
market. Another 3.75 per cent of the respondents disagree that non-branded products are
easily available and they are dissatisfied due to this.

More Fashionable

It is observed that 46.25 per cent of the respondents buy a non-branded product because they
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are more fashionable also there are variety of choices in non-branded products and on an
average 27.50% also agree that the consumer buy non-branded products because they  are
more fashionable whereas a very few numbers of respondents i.e., 2.50 disagree to this.
Others

Some of the respondents choose non-branded products as they feel their lies more bargaining
power to them while making a local purchase and non-branded products are usually offered
in more variety as compared to branded products. A maximum of 33.75 per cent of the
respondents agree to this and choose a non-branded product whereas a very few respondents

i.e., only 3.75 per cent disagree to this.

COMPARATIVE PREFERENCE OF CONSUMERS BETWEEN BRANDED & NON-
BRANDED PRODUCTS.
Branded products support the market activities of the product. Unbranded products have a
difficult time when it comes to marketing. Branded products have chances of associating for
sponsorships. Unbranded products come with a poor connection or no connection at all.
Branded products can be referred through word of mouth, photos, design, content,
identifiable characteristics etc. Unbranded products are feeble when it comes to earning the
reference with an inadequate identity.
Branded products create the holistic understanding of the product, reflects manufacturers
ideas to create its need and performance. Unbranded products don’t have such scope of
positioning itself in the psyche of people who are using the product or are affiliated with the
brand.
Chart 1.5
People Confidence towards products

= Advertisments
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Source: Compiled from the primary data collection, 2018.
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Branded Products

From the above chart it can be concluded that 58.75 per cent of the respondents make the
purchase of branded products because they are influenced by advertisements of branded
products. Another 33.75 per cent of the respondents purchase branded products because their
friends/ relatives encourage them to make a purchase whereas very few numbers of

respondents i.e. 7.5 per cent are influenced by the price of the branded products.

Non-branded Products

Above Chart depicts that 48.75 per cent of the respondents buy non-branded products as it is
encouraged by their friends/relatives. Whereas 46.25 per cent of the respondents say that they
buy non-branded products as they are easily available in the market. Another 10 per cent of
remaining respondents agreed that they make the purchase of non-branded just because of

advertisements.

Chart 1.6
Satisfaction with Branded Products
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Source: Compiled from the primary data collection, 2018.

Consumer Satisfaction towards Branded products is an abstract concept and involves such
factors as the quality of the product, the quality of the service provided, the price of the
product or service. Businesses often use Consumer Satisfaction Surveys to gauge customer
satisfaction. These surveys are used to gather information about customer satisfaction

towards bags, footwear, clothes and watches of branded products.

267



In-Quest: Students’ Research Compendium

Chart 1.7
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Source: Compiled from primary data, 2018.

As there is a certain reason where customer feels satisfied with the product. There are also
different reasons to choose non-branded products which are important and also give some

satisfaction level to the consumer while selecting a non-branded product.

CONCLUSION

The researcher has equally divided the respondents to know the comparison between branded
and non-branded products. It is concluded that the respondents buying branded products are
encouraged by advertisements and friends. Non-branded product user are encouraged by the
easy availability of the product and more fashionable look. It is also noticed that branded
bags, footwear, clothes and watches are found to be excellent by the respondents. It is also
concluded that non-branded bags, footwear, clothes and watches are good according to the
respondents. From this research study it is observed that respondents mostly prefer non-
branded bags, footwear, clothes and watches as compared to branded bags, footwear, clothes
and watches.

SUGGESTIONS
BRANDED PRODUCTS
1. Brand Manufactures should consider various sections of the society then develop the

product accordingly which will suit needs of all individuals. Various social groups may
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not be able to afford the similarly priced product. Prices of the products should be
different for different consumers.

Marketers of branded products should strongly convey use & benefits of branded
products to all the classes of consumers specifically selected products in the study
include watches, bags, footwear and clothes. All these products to be bought by the
consumers, branded product will have different benefits to different individuals. An
effort should be made to make a consumer realize how beneficial is this brand to him or
her.

Branded product manufactures should also give more concentration on colors, design,
more patterns, more fashionable options and also for customers it should be easily

available in any brand store.

NON-BRANDED PRODUCTS

1.

Manufactures of non-branded products should increase & polish their promotional
strategies in such a manner that these non-branded products also get strong preference
unlike branded products.

Quality & ultimate usage benefit are certain parameters through which you can not only
create a customer base but also sustain it. Hence, good efforts are needed in the area of
quality improvement & added & advanced are to the consumers.

Non-branded manufactures should give more concentration on quality, fabric provided
to customers. Retail shop should provide a customer satisfaction to the customer
through quality, quantity, choices etc. Local market or retail shop should keep a trial
room for clothes so that customer can easily check which size fits them or which colours

are suiting them.
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, G THE g ARA § SO WaT kU ST Agl Aredt o smgfAw gw
T gRfRafaat fFg 9 98 999 39 w7 T & B aeg ewmwer uw v
froar =gt off R afoss & 12 gqaa T o7 AT & ITET w2 qfasy o7
Fi & ooe g o v fr ff ag samem & 39 wd ST eFTHeT ST
Nt aRa™ & Fedhe THid § ST Argdl Ff |99 § FoRT USiq T@gAar Argar off
# ag wre ft "weEtar aE sredt oft jasiw w1 fGafla g ozew s f =%
S ®TT AT =Aregdr off| fedt § ey ¥ ggema smygfAwar dgl ar T # T g
TS § Redl § oy ggaE [@arg & At Wl Hae T@dT Tgl ar e v
qTa Jre gl

SUT PREET ST F ool FgEt § UF WA g qar § a1y F@dd q9iar &'
fTeed, Fa, JFAHd, GEAEd g0 A Afs & F=r fiF g 1 & osms &
ghied ®I =9ar g1 da TRt AT Haw # wre TRt F 90" A@l @A Aredr|
a1 A gg F U osde Ao o " gl

SuT fEar st &t wget ufdeafaat weEl § B9 aie ° 99 ou9 qhaw H
S gl UTT ,TEEI AU gl 9 % Heg W OIH AWAI Al Fqed i g o
S WA a8 UAT A &l g [ ST gael & g A IAiar gl 39 a8 a8

321



In-Quest: Students’ Research Compendium

qF ROl & Y% H I ST gl qg UH AT FAT, A, TeATH AL gl A
H g =f. JEd ¥ SR @ AT gl JoEd 89 g ) AJ9q q9fd ST 99 &
T dle S & AWE Fdl § Tq a8 UAT FT gl &< 9rall TRar & g go
AT g IRER § TE J e g8 =redt ff 5 # gt g9t ¥ g% )

B EE o - A W e = o s B = 1 T B e T - e = o B e
Al g HET IHH T Al AFAEdr g1 SH I@ #X SEd XY A IEW 9@
ST gl HFT H Tl gRAT H 9g ARed wedl gl TEY aST S ST F;T Bl
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