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ZĞĂĐŚŝŶŐ�ƚŚĞ�hŶƌĞĂĐŚĞĚ͘͘͘ 

³The Internet has been the 

most fundamental change 

during my life-time and 

for hundreds of years.”                                                                                                                            

  —Rupert Murdoch  
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DO YOU KNOW? 
? &RPSDQLHV�WKDW�EORJ�PRUH�WKDQ�� 
��������WLPHV�SHU�PRQWK�JHW���WLPHV�WKH�WUDIILF� 
? ,QIOXHQFH�PDUNHWLQJ�LV�D���%�LQGXVWU\� 
�����RQ�,QVWDJUDP� 
? 6HDUFK�HQJLQHV�GULYH������RI�DOO�ZHEVLWH�WUDIILF� 
? ,QGLD�KDV�KLJKHVW�)DFHERRN�XVHU�ZLWK����PLOOLRQ� 
? 6HDUFK�HQJLQHV�GULYH�����RI�DOO�ZHEVLWH�WUDIILF� 
? �����ELOOLRQ�<RXWXEH�XVHUV�ZDWFK�DERXW���ELOOLRQ� 
�����YLGHRV�RQ�DYHUDJH�HYHU\�VLQJOH�GD\� 
? ����RI�VRFLDO�PHGLD�FRQWHQW�LV�EHLQJ�DFFHVVHG�YLD�

PRELOH���GHYLFH� 
? %\�����������RI�WRWDO�PDUNHWLQJ�EXGJHW�ZLOO�JR�WR�

GLJLWDO�PDUNHWLQJ��� 
? ����RI�PDUNHWHUV�KDYH�JHQHUDWHG�OHDGV�IURP 
������)DFHERRN�������IURP�/LQNHG,Q������IURP� 
������7ZLWWHU� 

N EWSL ETTER  TITL E  

����3ULQFLSDO¶V�'HVN 
 
 
 
 
 

'HDU�6WXGHQWV� 
 
'LJLWDO�,QGLD��D�FDPSDLJQ�
ODXQFKHG�E\�RXU�3ULPH�
0LQLVWHU�LQ������KDV�
SLFNHG�XS�D�JUHDW�PRPHQW�
WR�WUDQVIRUP�,QGLD�LQWR�D�
GLJLWDOO\�HPSRZHUHG� 
VRFLHW\� 	� NQRZOHGJH�
HFRQRP\��� 
7KH�WUXH�UHYROXWLRQ�LQ� 
HGXFDWLRQ� FDQ� RQO\� EH��
DFKLHYHG� YLD� GLJLWDOL]DWLRQ�
VR�WKDW�VWXGHQW�FDQ�OHDUQ�DW�
WKHLU� RZQ� VSHHG�� ERWK�
ZLWKLQ� 	� RXWVLGH� FODVV-
URRP�� 
,�WKLQN�WKH�%06�'HSW��KDV�
FKRVHQ� D� YHU\� DSSURSULDWH�
WRSLF� 'LJLWDO� 0DUNHWLQJ�
IRU� WKLV� LVVXH� DV� LW� ZRXOG�
HQKDQFHV� OHDUQLQJ�� XQGHU�
VWDQGLQJ� 	� UHYROXWLRQL]H�
WKH�PDUNHWLQJ�WHFKQLTXHV� 
�³/HW� XV� PDNH� RXU� IXWXUH�
QRZ� 	� /HW� XV� PDNH� RXU�
GUHDPV�WRPRUURZV�UHDOLW\´ 
0\� EOHVVLQJV� 	� ORWV� RI�
EHVW�ZLVKHV�WR�%06�'HSW�� 
'U��/HHQD�5DMH 
3ULQFLSDO 

COMPONENTS OF DIGITAL MARKETING 
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Digital Marketing Cycle 

  
*UHHWLQJV�IURP�%06�'HSDUWPHQW� 
 
:HOFRPH�WR�WKH��WK�LVVXH�RI�
0HWHRU
�ZKLFK�IRFXVHV�RQ�'LJLWDO�
0DUNHWLQJ��,QQRYDWLRQ�QHHGV�WR�EH�D�SDUW�RI�RXU�FXOWXUH�� 
&RQVXPHUV� DUH� WUDQVIRUPLQJ� IDVWHU� WKDQ� ZH� DUH�� DQG� LI� ZH�
GRQ
W�FDWFK�XS��ZH�DUH�LQ�WR�WURXEOH��7R�DFFRPSDQ\�WKH���3¶V�
RI�FODVVLFDO��PDUNHWLQJ��PDUNHWHUV�ZRXOG�GR�ZHOO�WR�LQVWDOO�WKH� 
GLJLWDO�IRU�&¶V�DURXQG�FRQYHUVDWLRQ��FROODERUDWLRQ��FXOWXUH�DQG�
FRPSHQVDWLRQ� 
 
7R� HPSKDVL]H� ,�ZRXOG� GHILQLWHO\� VD\�PDUNHWHUV� QHHG� WR� EXLOG� GLJLWDO� UHODWLRQVKLSV�	�
UHSXWDWLRQ�EHIRUH�FORVLQJ�WKH�VDOH��6R�KHUH�ZH�DUH�ZLWK�WKLV�LVVXH�RQ�GLJLWDO�0DUNHWLQJ�
WR�OHDUQ�XQGHUVWDQG�	�LPSOHPHQW�GLJLWDO�PDUNHWLQJ�LQ�WRGD\
V�WHFK�VDYY\�HUD� 
 
&RQJUDWXODWLRQV�WR��RXU�VWXGHQW�5LWLND�6DFKDQ�	�1LGKL�6DYDL�RXU�IDFXOW\�RQ�WKLV�LVVXH�
RI�'LJLWDO�0DUNHWLQJ�� 
(QMR\�UHDGLQJ������������������������������������������������������������������������������������ 
          0UV��6XMDWD�$JDUZDO
          �&R-RUGLQDWRU–�%06� 



 

SEM (Search Engine Marketing) 
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SEO (Search Engine Optimisation)  

 

N EWSL ETTER  TITL E  

6(2 LV� D PDUNHWLQJ GLVFLSOLQH� IRFXVHG� RQ� JURZLQJ� YLVLELOLW\� LQ� RUJDQLF� � �QRQ-SDLG��
VHDUFK� HQJLQH� UHVXOWV� 6(2 HQFRPSDVVHV� ERWK� WKH� WHFKQLFDO� DQG� FUHDWLYH� HOHPHQWV��������
UHTXLUHG�WR�LPSURYH�UDQNLQJV��GULYH�WUDIILF��DQG�LQFUHDVH�DZDUHQHVV�LQ�VHDUFK�HQJLQHV�� 

6HDUFK�HQJLQH�PDUNHWLQJ�LV�D�IRUP�RI� 
,QWHUQHW�PDUNHWLQJ�WKDW�LQYROYHV�WKH�� 
SURPRWLRQ�RI�ZHEVLWHV�E\�LQFUHDVLQJ�WKHLU�
YLVLELOLW\� LQ� VHDUFK� HQJLQH� UHVXOWV� SDJHV�
SULPDULO\�WKURXJK�SDLG�DGYHUWLVLQJ�� 
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Social Media Marketing  
6RFLDO� PHGLD� PDUNHWLQJ UHIHUV� WR� WKH�
SURFHVV� RI� JDLQLQJ� WUDIILF� RU� DWWHQWLRQ�
WKURXJK VRFLDO�PHGLD VLWHV� 6RFLDO� 
PHGLD�LWVHOI�LV�D�FDWFK-DOO�WHUP�IRU�VLWHV�
WKDW�PD\�SURYLGH�UDGLFDOO\ 
GLIIHUHQW VRFLDO DFWLRQV�� 
)RU�LQVWDQFH��7ZLWWHU�LV�D VRFLDO VLWH� 
GHVLJQHG�WR�OHW�SHRSOH�VKDUH�VKRUW�� 
PHVVDJHV�RU�³XSGDWHV´�ZLWK�RWKHUV�� 

N EWSL ETTER  TITL E  

�0RELOH�PDUNHWLQJ� LV�PXOWL-FKDQQHO�
RQOLQH�PDUNHWLQJ�WHFKQLTXH� 
IRFXVVHG�DW�UHDFKLQJ�D�VSHFLILF� 
DXGLHQFH� RQ� WKHLU� VPDUW� SKRQH�����������
WDEOHWV��RU�DQ\�RWKHU�UHODWHG��� 
GHYLFHV� WKURXJK� ZHEVLWHV�� (-PDLO��
606� DQG� 006�� VRFLDO� PHGLD� RU�
PRELOH�DSSOLFDWLRQV� 

Mobile Marketing  

,QIOXHQFHU�PDUNHWLQJ� LV� D� IRUP� RI�PDUNHWLQJ�
LQ�ZKLFK�IRFXV�LV�SODFHG�RQ�LQIOXHQWLDO SHRSOH�
UDWKHU�WKDQ�WKH�WDUJHW�PDUNHW�DV�D�ZKROH�� 
,W�LGHQWLILHV�WKH�LQGLYLGXDOV�WKDW�KDYH������������
LQIOXHQFH�RYHU�SRWHQWLDO�FXVWRPHUV��DQG�������
RULHQWV�PDUNHWLQJ�DFWLYLWLHV�DURXQG�WKHVH� 
LQIOXHQFHUV�� 

Influencer/Affiliation Marketing   



 

 
 
0UV��6XVKPD�7DODZGHNDU 
 
6KH�KDV�EHHQ�DVVRFLDWHG�ZLWK�RXU�,QVWLWXWLRQ�IRU�WKH�SDVW����
\HDUV�	�ZRUNV�DV�D�6U��6WHQRJUDSKHU�LQ�RXU�LQVWLWXWLRQ� 
6KH�ZRUNV�GLOLJHQWO\�	�ZH�DOO�VWDII�PHPEHUV�GHSHQGV�RQ�KHU�
IRU�DOO�RXU�FRUUHVSRQGHQFH��6KH�ORYHV�GUHVVLQJ��UHDGLQJ�DQG�WUDYHOOLQJ� 
 

Please mail your solutions & artices on : bmsmeteor5@gmail.com  
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Identify the logo ?? 


